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UNE MYSTERE, 


He had mastered metaphysic, 
He was learned in ancient lore, 

He could spell tough words, like ‘‘phthysic,” 
And pronounce them, furthermore. 


He had fathomed every science, 
All philosophies and creeds, 
Every art and its appliance, 
All the medieval screeds. 


He could understand old Sancrit. 
Oh, but he was erudite! 

He could figure out the orbit 
Of the wildest comet's flight 


Any complex syllogism 
| He could easily explain, 
griental mysticism 
NeVérpimsed his mighty brain. 
. > . . * > 
sut he never comprehended 
Though he struggled all his life, 
¥o, he never once pretended 
That he understood his wife. 


THE HORNED TOAD 
EPISODE. 


‘BY JOHN M. CRAYTON. 


\NTED—An advertising sign 
painter\who can paint or 
es—to | oat to the country. 
with ideas can secure a Saad 
jon §=6©Call on Push & Drive, 
id ig Skyseraper bik. 


ke a great rock in a 
‘y land, the above adver- 
rent loomed up before 
vision of a despairing, 
vuraged young man in a 
p boarding house in a 
- western city. 
irley Vance had, ever 
: his early youth, been 
wide of Totemville. He 
1 handsome young man, 
winning manners; an 
»upil at school; a leader 
| athletic exercises, and 
ife_of every social gath- 
he attended. His facil- 


f speech, quick witand 4 | 
ness in acquiring know- En 


', exaggerated his abili- 
the minds of the vil- 
s, and in prophesyin 
ture, they saw nothing in store for 
of less importance than the vocation 
reat lawyer or statesman. Being the 
child of a widowed mother, who sup- 
d herself aad child on the products 
r garden and orchard and a pension 
ed by a grateful country, as some 
neration for the life of her hisband 
iced in battle, he was much honores, 
vas allowed to follow the bent f his 
inclinations. 
withstanding his many accomplish- 
i, Harley was averse to continucd 
yyment. After securing a job, he 
| labor assiduously for a few days 
jen, feigning sickness, he was off to 
ver, fishing or the forest, hunting. 
only employment at which he 
labor with anything like assiduity 
iat of painting advertising signs for 
pal merchants, patent medicine ven- 
snd such “two dollar pants” men as 
‘hat way and chose to avail them. 


pw 


the unhappy girls life. 


selves of his services. He had natural 
taste for this work and developed consid- 
erable artistic ability, which made his 
work much in demand. As this calling 
led him along green lanes and bright wat- 
ers, with no taskmaster to forbid when he 
chose to lie down beneath some spreading 
beech aud give himself up to building 
castles in the air, he spent much of his 
time at it, and his life was idyllic and 
free from care. 

But one inauspicious day a cloud over- 
spread this hitherto sunny life. His dear- 
est friend, and the one in whom all his 
happiness in life seemed to be centered, 


7h sal 


ui 


was to go from his sight. 
eyed Fannie Scott announced thet she 
had resigned as teacher of the Blue Lick 
school, where she had instructed the tow- 
headed children of the district for several 
years, to accept a more desirable situation 


in the city. 


Miss Scott was an orphan, who had 
grudgingly been given a home at her un- 
cle’s since the death of her mother. Sub- 
jected as she was to the tyranny of her 
aunt and cousins — girls of her own age— 
her lot was anything but a happy one. 
Harley and Fannie had been boy and girl 
lovers since the halcyon days when both 
attended the village academy, and the 
love and regard of the cheery, hopeful 
young fellow was the only bright spot in 
Fannie thor- 
oughly believed in Harley's superior abil- 
ity, and had supreme faith in his future. 

A young lady who had come from the 
city to spend the summer months, had 


Pretty blue- 
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become interested in the little teacher, 
and learning of the hard life she led, had 
exerted herself in her behalf on her re- 
turn home and secured her a situation as 
governess of the two small children of T. 
C’ Toole, the millionaire porkpacker, at a 
salary that seemed to Fannie sufficient to 
gratify the wildest dreams of avarice. At 
first, the young man was inconsolable at 
the prospect, but as Fanny suggested that 
one of his parts and accomplishmeuts 
could not fail to prosper in a city where 
the opportunities were greater than in the 
village of Totemville, he acquiesced, and 


sideratum, and that ‘‘city references” v 
indispensible. 

After tramping about the city, up st 
and down basements for a week with 
success, he was about to give upin+ 
pair and disgust, when the ‘‘adlet’’ at 
head of this column caught his-eye as 
was perusing the want columns of 
Daily Trumpeter. Without losing at 
ment, he set off for the number given 
the advertisement. Arriving there 
found that Push & Drive were Profess 
of Publicity and Promotion, as they sty} 
themselves, or, plainly speaking, adv 
tising agents. When Harley calledva 
stated his business, Mr. Push, a qui< 
spoken, nervous, enegetic little man, sé 
shortly: 

“Can you paint?’’ 

“Yes, sir;’’ replied Harley. 

*Pictures?”’ 

‘“‘Tolerably well.” 

‘‘Let’s see you paint a picture of th 
horned toad,"’ pointing to a picture on 
placard. 

A brush and paint were furnished, a1 
the young man deftly and quickly delin 
ated an excellent reprodu 
tion of the picture. 

“Good, very good,”’ cot 
mented the advising aget 
‘Now tell us who you a 
and your geperience in ui 
business.”’ 

Harley gave him a succir 
account of himself, and aft 
being subjected to considt 
able questioning, to which 
replied in a satisfactory ma 
ner, his interlocutor said: 

‘“‘We are, as you, a 
everybody else that reas 
knows, ‘the greatest adv 
tising firm-in the wor 
We ‘have mever heen 
a loss how to proceed “nit Tid 
We bave contracted to advertise and ¢ 
ate a demand for the ‘‘Horned Toa 


resolved to also cast his lot in the modern 
Babel, assoon as he could make the neces- 


sary arrangements. Consequently, when 
his sweetheart had been absent several 
weeks and life without her seemed unde- 
sirable, he decided to at once go to the 
metropolis, and accept the first bank presi- 
dency or o her responsible and remunera- 
tive position offered him, Acting on this 
decision, he gathered his effects te gether, 
bade his mother a tearfnl good-bye, and 
with almost the entire village at the sta 
tion to see him off and b‘d him Godspeed, 
he went out into the wide world. 

After arriving at his destination he first 
called on his affianced for inspiration, 
and the next morfiing bégan to seek for a 
situation. But at every place he applied 
he found that some one luckier than him- 
self had been ahead of him, He also dis- 


covered that in all lines of business em- 
ployment, practical experience was a de- 


brand of chewing tobacco in every cour 
in this state We were succeeding 
mi‘ably until we struck Cohoon com 
There is not a mile of railroad in t 
county, and, what is worse for us, th 
is not a newspaper published in the co 
ty, and none ci ates there. We as 
the ‘‘Horned Toad’’ peopled to releas 
from that part of the contract, but t 
said ‘No’. Why? Because, they said | 
the less people read the more tobacco t 
chew, and that is the county they v 
covered the worst. The only thing 
can do to save ourselves is to resort td 
paint pot and brush.and circulars. Id 
have much faith in that sort of adve 
ing as a general thing. but iv the h 
a smart man who is up to sruff ito 
be made to work. Now do you t 
you can originate signs that will be 5 
ing and noyel enough to get the pt 


down re to talking about ‘He 
* tovacco?” 


Harley modestly said that he was 
he coull; whereupon a bargaia, 
struck. Harley was to be furnished 
a team and wagon, painting mat 
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" printed matter and a liberal s™ 


4 


¥ of 
sample cuts of the brand of evbacco to be 
exploited, for Cua and was 
to start for Col county, some two 
hundred miles distant, on the following 
day. pné wages Mr. Push named seemed 
princely in comparison with the pay Har- 
ley had been receiving for that class of 
work, and as a further incentive to exert 
himself, upon leaving, his employer said: 
“And young man our reputation depends 
tosome extent upon your inducing the 
natives of Cohoon county to buy ‘Horned 
Toad’ plug. 

“We pride ourselve. on the fact that w« 
could advertise a particular brand of brick 
dust for chicken cholera, ard have every 
old hen-wife in the state clamoring for it 
in a fortnight. We want to sustain our 
reputation. If you succeed in creating 
the ‘Horned Toad’ habit among the Co- 
hoonites, and it is evidenced by the deal- 
ers making liberal orders for it, we will 
give you a good bonus, and also.give you 
further opportunities. It all depends up- 
on yourself, young man; good day.”’ 

_ The next morning, equipped with a 
good. team an.l wagon and with a snug 
sum of money in his pocket, advanced to 
pay expenses, Harley Vance was off to 
his field of labor. Following the bent of 
his gypsy inclinations, as well as from 
motives of economy, he had provided 
himself with cooking utensils, with the 
intention of camping out on his travels 
and thus being independent of hotels. His 
wagon being a covered affair was to be 
utilized for sleeping purposes. After sev- 
eral days steady driving, our artist en- 
tered a hilly, broken country, with 
rough corduroy roads. Log cabins occu- 
pied every clear spot in the forest and 
perched on every hillside. Surmising 
that he was near the locality he sough’, 


‘and inquiry confirming him in his sur- 


mise, he mixed his paints and began oper- 
atious. 

Upon every bowlder, cliff, stump and 
smooth barked tree, he painted the cari- 
cature of a horned toad, with bright green 
body and red eyes. If the surface of the 


object painted upon was small, the pic- 
ture was likewise, but when he came to 
some large, smooth cliff it assumed mam- 
After completing the 


moth proportions. 


' THE BILLBOARD 


picture it was left without further embel- 
lishment, that the curiosity of the people 
might be thoroughly excited, when Har- 
ley intended going over the road again 
and adding the explanation —‘‘ Horned 
Toad Chewing Tobacco.”’ 

He had not worked long before a long- 
haired, bare-footed individual, clad ina 
hickory shirt, jeans pants and straw hat 
accosted him: 

‘Is there goin’ to be a show some'rs, 
mister?”’ 

In accordance with his plan to keep the 
people in suspense as to the meaning of 
the cartoon, Harley made an evasive re- 
ply, threw the questioner a sample cut of 
tobacco, and continued his work seem- 
ingly oblivious of his presence. Each 
passerby received the same unsatisfactory 
explanation of his object in thus defacing 
the natural scenery and like liberal treat- 
ment in the matter of free tobacco. 
When he had been engaged at the work 
about a week and had traversed almost 
all the thoroughfares, he began to notice 
that the people who passe:l him on the 
road or in camp, act-d queerly. When 
he hailed them to bestow his sample plugs 
upon them they would receive them glad 
ly, but seemed loth to tarry long. If he 
approached a cabin, the women and chil- 
dren would flee inside and fasten the door. 
Concluding that strangers were rare in 
that country and the people shy, he did 
not trouble himself to investigate the 
cause of their trepidation. 

One morning, after having completed 
the first part of his work, he was making 
preparations to retrace his route and re- 
lieve the people's suspense by painting 
the explanatory part of he advertisement. 
After he had eaten his breakfast and 
hitched up his team, he was somewhat 
surprised to see asquad of men approach- 
ing his camp. Coming up to him a man 
of hercu'ean frame, who seemed to te the 
leader of the party, addressed some casu- 
al inquiries to him, to which Harley, pur- 
suing Fis usual tactics, replied at random, 
As he bent over a box to get some sam- 
ples to distribute among his visttors he 
was pounced upon by the big man and 
borne to. the ground. Another ran up 
with a rope and he was quickly bound 
ha: d and, foot. 


To say that the young man was fright- 
ened would be putting it mildly. 
of robbery, murder, a lonely grave in a 
deep, dark forest, passed through his 
mind. He pleaded, threatened and expos- 
tulated in vain. His captor preserved 
strict silence, and vouchsafed no an- 
swer to his questions or entreaties. 
Placing him in a wagon with a guard on 
either side of him and surrounded by 
horsemen the posse drove off with their 
prisoner. An hour's drive broight them 
to the outskirts of a straggling town, 
which Harley recognized as Hardyville, 
the county seat, he having passed near it 
some days before. Driving directly to 
the little Sx1o jail, the prisoner was placed 
inside, unbound and securely locked up 
The jailer who was left on guard was 


Visions 


proof against the prisoner's overtures of 
friendship, and osly replied to his ques- 
tions with pitying glances. 

In a few hours the large man who was 
addressed as Sheriff Tomkins returned 
and said: 

“Young feller, the jedge wants to see 
you up to the cote house, and if you'll 
promise not to kick up any didoes, I 
won't tie you when I take you thar.”’ 

The *‘young feller’ promised and they 
started. As they passed up the street, it 
could be observed that near the whole 
population ef the county had turned out 
to attend the trial, obsequies or whatever 
was in store for Harley 

As they passed along exclamations of 
pity were treely expressed, especially from 
the feminine portion of the crowd. ‘‘Poor 
critter,’ said one, ‘‘and he looks so nice, 
too; seems a pity to put him ina nasty old 
jail"’ 

“Haf to do it, though, to keep him 
from doin’ devilment,” returned her com- 
panion. These remarks puzzled our hero 
more than ever, but when they arrived at 
the plain frame structure, dignified by the 
name of court house, the mystery was un- 
ravelled. 

Upon his entrance, he was seated inside 
the bar, whereupon a particular old gen- 
tleman, who was addressed as Squire Big- 
ler, arc se and addressed the court in the 
person of another uncouth old citizen who 
occupied the judge's bench: 

‘If yer honor please,’’ began the 'Squire 
‘I appear hyar on the part of the people 
against this young feller, whois arraignet 
in front of you charged with bein’ wi.d 


and distracted, in fact as crazy as a loon; 
against the statutes in sich case made and 
pervided and against the peace and digni 


ty of the state. We therefore ask fur a 
lunaticyo inquirento on his body. His 
goin’s on, ‘cordin’ to the tell of all the 
neighbors, was fearful to behold, and as 
he is dangerous to be loose and is squan 
derin’ his property, we think it proper 
that youimmejitly put him in the ‘sylum, 
or some other place fixed fur sich crit 
ters.”’ 

‘Have you any witnesses, 'Squire? The 
stato -te which I've been reading pervides 
that there must be a reg'lar trial, same as 
in a hog stealin’ case before you can send 
him up.” 

“Oh, yes; plenty of ’em,” returned the 
people’s attorney. Mr. Sheriff, call old 
Dad Pollock."’ 

“Old Dad Pollock’ was called, and a 
benevolent looking old back woodsman 
shambled to the front and took the wit 
ness stan and was sworn. 


**Now, Dad, you jest go ahead and tel! 
in you own way all you know about this 
crazy feller, and what didoes you've seen 
him cutting up.” 

“Wall, ‘Squire,”’ said the witness, ‘‘it's 
nigh onto two weeks ago when my boys 
come home one evenin’ with their pock 
ets full of little plugs of store terbacker as 
good as lever set my teeth onto. I ast 
‘em where they got it and they say a picter 
makin’ feller was just reachin’ it out free 
handed and fur nothin’ to everybody that 
come along. That sounded kinder funny 
so I goes over to whar 'they last seed him, 
and thar, begosh, the critter wuz, paintin’ 
awey on some kind of a sarpint, sich as | 
see picters of in ‘Pilgrim's Progress’. | 
kinder wanted to be friendly like so | 
walked up and says: ‘Howdy?’ He says 
‘Howdy’ back and I says,-‘What be yer 
a paintin’ of them thar reptiles every whar 
fur?’ 

‘Pur the benefit of my health end the 
advancin’ of my material prospecks,’ says 
he Then heretched down into a sack he 
had slung to him and give me two or 
three hunks of, keen spittifi’ terbacker, 
sich as he had the boys. Several people 
come along while I was thar, and he 
talked more foglishness to them when they 
ast him what he was a doin’, and then 
smoothed it éver by handin’ out a hunk 
of terbacker! Of course, him a goin’ 
around the entry sayin, sich silly things 
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was -nough by itself to make one uneasy. 
TI when you think of him a layin’ 
al the roads day in and day out, wast- 
in’ paint enough pictering out them dra- 


_or whatever they are, to paint this 
» house, and actually givin’ away 
ewads of the best chawir’ terbacker that 

o er chawed in your born days, you 
not wonder at us gittin’ suspicious. 
So we planned to watch him unbeknownst 
ind we appinted five or six fellers 
ler him and watch him, They are 

ry and can swar to what they seed ' 

Others were called and corroborated 

witness in regard to the mysterious 
ctures and lavish distributions of ‘‘good 
olug chawin’, with many incidents calcu- 
lated to impress the judge with Harley's 
unacy 

Like all artists, he was in the habit of 
stepping back after completing a picture, 
and taking a critical survey of his work, 
it the same time holding his paint be- 
daubed hands up betore him to prevent 
the further soiling of his garments. This 
action his watchers had construed as an 
attitude of adoration and worship, and 
testified that “arter a picter of one of them 
thar critters was done he would pray to 
it like a heathen and idolator.” 

One witness gravely informed the eourt 
that he ‘‘once heerd him singing an out- 
landish hymn in heathen language afore 
one of them sarpints’. The only words 
of the chant he could remember, he in- 
formed the court, were ‘Ta rara boom de 
ay.” 

(On one occassion, Harley was so unfor- 
tunate as to stir up a yellow jackets’ nest. 
The spies were too far distant to see the 
cause of his frantic efforts to divest him 
self of the wicked little pests, and jumped 
it the conclusion that he was undergoing 
a paroxism of insanity. In fact, every 
little Incident was tortured into evidence 
of madness by the inflamed imagination 
of those who had witnessed it. 

The evidence in favor of the mental un- 
soundnes of the prisoner seemed to be 
conclusive, and the judge was about to 
render a verdict in accordance, when Har- 
ley sprang to his feet and asked to be 
heard. The sheriff remonstrated and en- 
deavored to pull him to his seat, but the 
judge interposed, saying: 

“It won't do no hurt to hear what the 
Let him talk.’’ 

Hlarley began by telling who he was 
and the nature of the business he was en- 
gaged in, 


young feller has to say. 


He expatiated in glowing 
terms on the excellency of Horned Toad 
tobacco—deseribing it in glowing lang- 
age and the grace of oratory acquired in 
the Totemville debatixg club, the sun- 
kissed isles where the product grew, and 
detailed all the different stages it passed 
intil it was turned out in Horned Toad 
ugs; delicious and stimulating and the 
st chewing tobacco ever sent to solace 
unkind. He represented it as being 
isticated by all the great statesmen, 


W)ers, Ministers, poets and painters of 
day 


hye 


t)} 


jut, my honest friends of Cohoon 
ty,’ he ssid, ‘you have lived here 
ted from the world; ignorant of the 
ence of this delicious aud satisfying 
id of tobacco 


Your storekeepers have 
ears palmed off on you goods that 
nly chewed by the lowest class of 

© ou side of your county. The kind 

‘ted manufacturers of Horned Toad, 
* wealth amounts to millions, sent 

‘own here at great expense to bring 
article to your notice. Instead of 
«ing them and going to your dealers 
lemanding Horned Toad, and taking 

other, you arrest me as a lunatic and 
“'y and maliciously imprison me De 
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I look like a lunatic or talk like one? Is 
it not a fact that some of your tobacco 
dealers, not wishing you to hear of this 
great tobacco, have hatched a conspiracy 
to stop my work and used you as tools to 
carry out their design?’ He then pro- 
ceeded to outline modern methods used in 
the exploitation of tobacco and other mer- 
chandise, and observing by the expression 
on the judge's face, that he comprehend- 
ed and that he understood that a grave 
mistake had been made, he became bold 
and defiant. He raised his voice and ex- 
panded upon the great wealth of the cor- 
poration he represented; their anger and 
wrath at the treatment of one of their 
employes and the untold sums they would 
spend to prosecute criminally those who 
had caused his arrest, and the egregious 
damage to be wrested from the county for 


his illegal incarceration. As he dilated 


glaring colors, which remains to this day. 
Young Vance returning to his work and 
the people to their homes in different 
parts of the county, the latter carrying 
with them an exaggerated report of the 
proceedings, and spreading it as they 
went. The male portion of the commu- 
nity did not neglect to stop at the cross 
roads groceries and upbraid the proprie- 
tors for their nefariousness in the matter 
of the inferior quality of the tobacco kept 
in stock, 
Horned Toad was at once put on sale their 


and warned them that uniess 


patronage was lost. 

In ano her week Harley had completed 
his work and was on his way to the city, 
Upon his arrival he found a perfeet ova- 
Both Mr. Push and 
Mr. Drive and also every attache of the 
establishment 


tion awaiting him. 


him 
and congratulated him upon his success. 


cordially welcomed 


GEORGE H. HOUCK. 


and enlarged upon the confiscation of 
property an other dire misfortunes that 
would follow the threatened suit, which 
h: informed them would be brought in 
the Feleral Court at Washington, con- 
sternati nm scized the taxpayers. He was 
summarily dismis-ed, and the county offi 
cials gathered about him and strove to 
mollify him and induce him to forego his 
At first, Har- 
ley was seemingly inexorable, but he 


intention of prosecution. 


finally agreed to refrain from mulcting 
the authorities 
would give him the privilege of painting 


the county, provided 


a legend reciting the excellence of Horned 
Toad tobacco on the court house wall im- 
mediately above the judge's bench and 
one above the door on the outside. This, 
they readily and willingly acquiesced in, 
and after distributing his entire supply of 
highly colored printed matter among the 
crowd he proceeded to paint the sign in 


Harley did not at all understand the dem- 
onstration of enthusiasm, but wisely kept 
his own council and awaited develop 
ments, Immediately 
after the trial, orders had begun to flow in 
from Cohoon county, and had continued 


which soon came. 


and increased. Commercial travelers 
passing through that country heard the 
story of the arrest, trial and its outcome, 
an}! had carrie the tale abroad consider- 
ably embellished and enlarged upon it. 
The newspapers had got it and it went the 
rounds, and the incident was talked of 
and laughed about in every hotel and on 
every railroad and steamboat line travers- 
The 


mented upon as a shrewd advertising 


ing the country. affair was com- 
scheme by knowing business men, and 
every word spoken or printed regarding 
the circumstances gave the tobacco just 
that much more publicity. The manufac- 
turers wrote the advertising agents a let- 


5 


ter, highly eulogistic of their services ard 
their success in Cohoon county; especially 
as a mark of their appreciation gave them 
charge of theirentire advertising business 
in the West. 

Push & Dvive attributing the results 
secured solely to Harley's shrewdness, 
added a handsome present to the compen- 
sation agreed upon. 

As Harley's efficient work had con- 


vinced them that there was great possibili- . 


ty in publicity by paint and poster in the 
hands of a capable man, they established 
a department devoted to this form of ad- 
vertising, and put Harley in charge of it 
at a good salary. 

When Fannie Scott was told of Harley’s 
success she was not surprised— the only 
wonder to her was that the world had not 
discovered his great talent before. 

But a few months elapsed until the firm 
discovered that they had a treasure in 
their new employe, and advanced him 
accordingly. 

At Christmas he made a visit to his 
home and admiring friends at Totemville. 
Fannie was with him, It was their wed- 
ding trip. 


CLEVER WORK. 

John F. Otting, the hustling Newport 
(Ky) bill poster, recently engineered a 
most ingenious deal, which he carried to 
a highly successful termination at con- 
siderable profit to himseif. 

Political campaigns had been more or 
less heated in the past in Newport, but 
the bill poster had profited litude from 
the contention. The Republicans would 
put out a few one-sheets in the interest of 
the entire ticket. This move would be 
followed by the Democrats with a similar 
poster, and that ended it as far as the 
billboards were concerned. 

At the beginning of the recent cam- 
paign Mr. Otting resolved to change the 
existing order of things. So picking out 
the most prominent candidate for his 
purpose, he preceeded to the printing of- 
fice of Hennegan & Co. and ordered, en- 
tirely at his own expense, a 24-sheet 
stand, announcing bis man's name and 
the office he was running for. This was 
all he had on the poster, but the letters 
were big and imposing, and an attractive 
Lorder lent it a handsome unity. 

He put it up on one of his best boards 
and then started after his man, his pur- 
pose being to surprise him and then quote 
him a price on ten, fifteen or twenty, as 
the case might be. 

Before he got twenty feet away from 
the board he was called back by the op- 
ponent of the man he had billed and 
secured his order for ten stands, 60 days’ 
showing, at association prices. 

The first man then went the other five 
better, and ordered fifteen stands on the 
same terms. 

Other candidates trailed in, and both 
parties went poster mad. Otting's hoards 
were soon all taken, and he was working 
day and night on new ones in order to 
meet the demands of the politicians and 
take care of his theaters. 


But try as he would, he could not keep, 


up with the demand, and finally had rN 


refuse not only stands, but even sniping. 
He simply had out every sheet that the 
town would hold. 

And the moral of it all is, that a bill 
poster's head will earn more money than 
his muscle if he will only give it a chance 
now and then. 

We know of several bill posters who 
could follow Mr. Otting’s example with 


much profit to themselves, but we ‘‘ain't 


naming no names jest now.”’ 
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Although Ruskin said that bill posting 
was the only art left in England, it is 
probabie that no other industry in Eng- 
land or America has suffered as much at 
the han« of wsthetes. 

These well meaning but misgrided per- 
sons, aided by a sensation hunting press, 
have caused bill posters endless inconve- 
nience and annoyance. So persistent are 
the papers, at times it would seem that 
they were actuated by something more 
than mere motives of reform or news 
gathering. Their articles sound much 
like the snarl of hungry beasts. Many 
there are who say the press can no longer 
view any form of advertising with com- 
nlacency save that which is found in their 
own columns. It is charged, and not 
without some color of truth, that they 
are ever ready to decry posters, bulletins 
and handbills. They are variously 
branded as cheap, uncommendable, ille- 
gitimate, or what you will. 

Occasionally a publication is found, 
however, that is not edited from the 
counting room. 7he ///ustrated American 
is such an one, as witness the following 
articles which appeared in a recent issue : 

Is there not lurking somewhere, unfor- 
mulated, a natural law which might be 
called the law of the conservation of 
beauty ? 

At any rate,in the face of Lord Kel- 
vin’s rec ‘¢ prophecy that our grand- 
children -vill not know Niagara save as a 
giant in narness, we must turn for conso- 
lation to some such faith. 

The ut*’tariau will see, in the subju- 
gation of the cataract, only the turning 
of a vast energy into the channels of in- 
dustry aod manufacture. To him the 
singing of the saws and the humming of 
the spindles will sound, not the requiem 
of Niagera’s dwindled glory and shat. 
tered bezutv, but a note of ever increas- 
ing prosperity. 

But others there are, and many, whose 
wsthetic sense is shocked at the thought 
of that terrible and magnificent torrent, 
which for ages has flung i'self in splendid 
beauty over its precipice, being subverted 
to endles_ slavery, its channel left deso- 
late, the cliffs robbed of its voice forever- 
more. Yet for even these is there not 
reconcilia:ion in the thought that the 
spirit of beauty is among the eternal 
verities, ¢ subtle essence that knows not 
destructic n ? 

Physicists have taught us that energy 
though it may elude our control, escap- 
ing and taking refuge in strange dis- 
guises, cannot be actually destroyed or 
diminished. Intuition hints that the 
same holds true of the shy and elusive 
spirit of ‘eauty. 
sion, it shabits new forms, but it does 
not die o. fail. 

Once mien said that the railroads were 
killing tne beauty and poetry of our 
jiandscapes. Now they know that the 
great locomotive engines, roaring through 
the gorges of the mountains and licking up 
the distances of the plains, has only given 
to beauty and poetry another means of 
expression. 

May not some similar compensation 
await us when the master-engineers have 
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had their way, and the precipice which 
now quivers under the rush of the world’s 
most famous waterfall is bereft of its 
glory? For the wild surging rhythm of 
the falls we will have the rhythmic stroke 
of mighty pistons, the deep vibrant mur- 
mur of gigantic wheels. The bright, re- 
sistless strength of the cataract will still 
beat in the ominous pulse of huge ma- 
chinery. And-it may be that, for the 
seeing eye, there will be no beauty dead 
in that day. 

Directly following the foregoing, and 
on the same page, they pay their respects 
to the newspapers in the following vein : 

Nowadays, in the newspaper publishing 
business, the god behind the machine is 
the advertiser. 

A few years ago the essential unit in 
the calculations of the newspaper pub- 
lisher was the subscriber. To-day the 
subscriber fills a secondary, though im- 
portant, place in the economy of the 
newspaper office. 

Under the old order of things the buyer 
of the paper paid for the cost of its pub- 
lication. Now the news sheet lives by its 
advertising patronage. 

More particularly is this true of the big 
dailies. When the newspaper reader all 
over the country paid five cents a copy 
for his daily journal he was of import- 
ance enough to the publisher to demand 
first consideration, But when the shake 
up came which dropped the price of daily 
papers to the now generally prevailing 
rate of one cent a copy the subscriber's 
contribution toward the support of the 
paper became a comparative pittance. 

It was obvious that a new source of in- 
come must be tapped—and the day of the 
ubiquitous advertiser began to dawn 
This shifting of bases once begun its 
progress was rapid. 

The publisher withdrew his hand from 
the pocket of the subscriber and inserted 
it with increasing confidence in the purse 
of the advertiser, who submitted with 
good grace, while his hand in turn went 
back persuasively to the pocket of the 
subscriber. 

This new dependence of the daily paper 
upon the dollars of persons wishing t» 
make known to other persons having dol 
lars the virtues of themselves, their mer- 
chandise or their services, has not proved 


altogether detrimental to its quality as a 


purveyor of news and editorial comment. 


Competition and the increased adver 
tising of his rivals compels the man who 
has goods for sale to spend money in 
making the fact known. His determina- 
tign to spend this money where it will 
show the greatest results is the spur 
which urges the newspapers to the mark 
in interest and appeal. The alvertiser 
ptys his money to that paper through 
which he can reach the largest number of 
readers of the particuiar class which his 
communic ition most concerns. 

Thus it has come to pass that to the 
newspaper publisher the real value of the 
subscriber lies in the fact that he serves 
as bait to lure the advertiser. For every 
advertiser who proves susceptible to the 
lure, others must follow in self-defense, 
uutil the goodly army is formed of thase 


from whose business rivalries and compe- 
titions comes the power which supplies 
us dai y with thousands of dollars worth 
of news at a cost to us of exactly one 
cent, 


ERIE, PA. 


The new ordinance recently passed at 
Erie, Pa., divorces bill posting and dis- 
News 
of that city has the following to say, viz: 


tributing. Commenting on it, 77: 


The bill posting ordinance recently 
enacted by the Councils has been ap- 
proved by the mayor. The new ordinance 
does not go as far in the regu'ation of the 
distributing of advertising matter as the 
original ordinance, portions of which 
were declared illegal by the court. In- 
deed, there are those around the city hall 
who think it does not go far enough, anid 
at a conference of several ‘*) ig-wigs’’ in 
the office of the chief of police the de- 
ficiencies of the new law were pointed 
out at length. The ordinance had been 
referred to the city solicitor to draw up a 
bill that would meet the objections of the 
court, and as presented by him it was 
passed by the Councils. 
person can distribute circulars, advertis- 
ing matter, samples, etc., from house to 


Hereafter any 


house or on the streets and not have a 
license to do it either, and this applies 
equally to resideuts and non residents, 
the only restraint imposed on them being 
the restriction against the “‘litering’’ of 
the street. 

From 7he published in the 
same city, we copy the full text of the 
bill, viz : 


7imes, 


BILL NO 

Introduced by Mr. Gingenback 
An ordinance providing for the licensing and 

regulating of advertising by bill posting or 

painting in the City of Erie. Pa 
Be it enacted by the Select and Common 

Councils of the C:ty of Erie, Pa.: 

Section 1. That from and after the 
passage of this ordinance, no person or 
persons shall engage in the business of 
advertising by bill posting or painting in 
ihe City of Erie, except as hereina ter 
specified, unless the said person or per- 
sons shall bave first been duly licensed 
by the mayor of the City of Erie. 

Sec 2. Any person of good character 
desiring a license shall be licensed by the 
mayor of the City of Erie to engaye in 
the business of advertising by bill post 
ing or painting for the term of one year 
from the date of said license, upon the 
payment of fifty ($50.00) dollars and the 
filing of a judgment bond in the sum of 
five hundred (£5c0.00) dollars, with two 
sureties, approved by the city solicitor, 
conditioned that the said licensee shall 
perform the duties of his office in good, 
proper and lawful manner, in compliance 


ASK YOUR GRUCER yor 


> 


with the ordinances of the city an! the 
laws of the state governing the cha: 
of the matter posted or painted, an 


eT 
e 
manner of posting or painting of \h¢ 
same, 
See. 3. The said licensees, their ay: 
officers and employes, while engay: 
the act of posting or paintirg shall 
a badge with the following words 


spicuously placed thereon, “Lice: 


Advertiser, Erie.” 
Sec. 4. Nothing herein contained 
be construed to authorize any perso: 
persons to obstruct the streets, sidewa 
and alleys of the city, or create any n 
ance therein, or prevent the posting 
notices required by law to be posted 
Sec. §. Any person violating the p: 
visions of this erdinance shall be Pp 
ished by a fine of not less than five is 
dollars nor more than twenty-five ($2 
dollars, and in default of the payment of 
such fine, such person shall be impris 
oned in the lockup or common jail of 1! 
city for a period of not less than five nor 
more than thirty days 
Sec. 6. That any ordinance, or pe 
thereof, conflicting herewith be and t 
same is hereby repealed 
We do hereby certify that the abov 
ordinance has been finally passed by th 
Select Council on November 15, 1Sg7. B\ 
the Common Council oa November 
1597. 
THOS. PICKERING, 
President Select Cous cil 
J. W. LEECH, 
President Common Counci! 
T. HANLON 
Clerk Select Council 
Sam B. KENNEDY, JR., 
Clerk Common Council 
Approved November 17, 1Sg7 
Ror. J. SALTSMAN, 
Mayor 


C. P. RODGERS. 


C. P. Rodgers was born in Sidney, © 
July 21, i854. At the age of thirtee: 
years he commenced carrying papers for 
Wim. Yager, and in i870 he bought th: 
Enquirer and other paper routes fron 
Yager and started into the general news 
business In 1873 he formed a partne: 
ship with a Mr Downs in the bill posting 
business, Mr. Downs sold his interest in 
i875 to Wm. Shul, and two years late: 
Mr. Rodgers bought out Mr. Shul. Hi: 
has since owned and controlled the new 
and bill posting business in the town 
Mr. Rodyers believes that he has one o! 
the best towns, as well as prettiest, i) 
Ohio, and is prepared to give the boys 
the association a rousing welcome whe: 
they visit it next May. We sincere! 
hope that Mr. Rodgers will centinue t 


enjoy the success he so richly deserve 
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Posters and Poster Makers. 


venerally accepted as the 


het Is 


ice of the poster the Parisian 
de Latioche have brought this style 
They 
erimented with it for more than 
! “Yh 


derivalion 


cruising to tts pertecuion 


poster, however, ts not 
Just when the first 
as printed would be ditheult to 
t Mural decoration ts centuries 
| the poster is in the nature of a 
sign for all intents and purposes 
fact, the oldest stvle of advertise 


Since man has been able to ex 


thoughts in svinbols, the thing 
ed In the Neolithe ave the 
totems on the 


en drew quaint 


toexpress certain aftlairs of state 
w, bevond the possibility of anim 
used 


nm. that the cave-~lwellers 


corations for a certain kind of ad 


ment or exchange, and the ancient 


us had the germ of the idea when 
corated pyramids and obelisks, and 
heir whimsical flat-tone designs on 
s of Pharaoh's palaces tn the 
is a papyrus which may be ce 
It is dated 146 B. C 


sap sicr 


Is with the escape of two slaves 


\lexandria, and offering: a reward to 
ne who should discover their place 


treat In ancient Rome the poster 


1 for advertising purposes rather 


‘ sively, especially by the actors. One 


travedian went so far as to make 
in illustrated poster to display his 
tsasamummer. He emploved Cal 
in artist mentioned by 
him in his favorite paris, in much 
that 


h Bernhardt to-day, or Lautree deline- 


Pliny, to 


sume manner Grasset depicts 


Yvette Guilbert fhe difference be 
n the ancient and modern is, after all, 
one of method. The principle is the 
me, and it is because this principle is 
attrition of 


1 shat ¢ 


i) that it has withstood the 

es 
It was in the Sixteenth Century that the 
poster proper assumed an identity. Print 
ny was less expensive, and the ingenuity 
the printers was directed to the putting 
t quaint litle designs, by way of empha 
sis. Roval proclamations were decorated 
eraldically, and the fair bills were emm- 
oned with curious drawings of ath 
etes and various wild and domestic anim 
s These posters are valuable only to 
the archawologist, as they can not be con 
dered works of art: but they 
of the poster 
Not until the middle of the present cen 


serve mn 
tracing of the histery 


ry are there any unportant examples of 
he yretorial While the 


recent vears that 


poster idea ts 


lent, it is only in 
ungutshed designers have deliberately 


mpted to make the poster a work of 


In 18364 well-known Freneh arcist. 


lance, produced a poster that may be 


ed the pioneer atheche Onlv a few 


les of this bill, advertising a book, 


mmment Meurent Les Femmes.’’ exist 


Iminediately succeeding him was 


ine Nautuiel, who designed an ad 


ement tor an edition of * Robert 


ure dated 1837 \mony the earlier 


ners in France were Bertrand, Gay 


(sranville, Edouard de Beaumont, T 


brere A Tony 


net The 


Johannot and Edouard 
last named artist ts, to-day, 
of the greatest of modern painters, 
itis interesting to note that his con 
Hon with the poster was nearly contem 
‘neous with that of Fred. Walker, the 
| English artist, more famous perhaps 

e* Little Billee ' of \ Trilby 
the rather famous list: of contempo 
ar French’ artists who aré doing illus- 
‘rated poster work, the names of Cheret, 
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Grasset and Toulouse-Lautrec are the most 
prominent, as they have been instrumental 
in advanciny the art to its present per 
helion. Jules Cheret was the first to bring 
the poster into prominence, and ii is quite 


reed by ernitics and connoisseurs that he 


le acl ot 


enthusiasts refer to him 


is SUT] im the his contemporaries 


is the poster 


. 1 
athe WANS 


poet adwurers call him che 


‘mayician of the brush 
We may 


culoyies of enthi 
‘ 


} 
Thine 


tllowances for the 
but the 


WLAN 
isiasts most chol 
ene can but 


ot the 


ulimit the emphatic imprint 
artist on the French metropolis. It 


is difficult to conceive of Paris without tts 
Cherets. The 


masses of variegated colors, 
} 


rich blues, maddeniny vellows, brave reds 


and vreens such as were never seen before 
on land or sea, yreet one cheeri 


lillb 


V ai eve;ry 


’ ' ’ 
ire STIG picasan 


lv, alluring|y 


from the walls of everv cafe Thev arrest 


poster Cheret is the premier. Grasset is 
a combination of pre-Raphaelism and the 
Japanese, principally the latter. He is a 
young Swiss by birth, a Parisian by adop- 
His work is not affected by the 
Parisian point of view 


tion 


In illustration he 


somewhat resembles Walter Crane. His 
desivns are blocked out with broad black 
lines and are full of elaborate details. His 


sense of beauty and his love of decoration 
make it impossible that he should subor- 
dinate his design to pure commercialism. 
His superb representation of Bernhardt as 
Jeanne D'Arc, however, is an exception. 
His work is best known te Americans by 
kis posters advertising the Napoleon ar- 
ticles in the Century. 

The 
cally removed from the styles of either 
Cheret or 


work of Toulouse-Lautrec is radi- 


Grasset. Lautrec is a realist 


and a philosopher as well. He does not 


C. P. RODGERS. 


the progress Phev compel attention, and 


herein lies its vantage as an advertising 


medium. A poster that does not ** post,”’ 


however artistic, has no rarson a elre 


This is Cheret’s salient characteristic. The 


merits of the Saxoleine lamp, the value ot 


a particular br indi of medicine, are blaz 


oned forth in 1 


vzarre colors that run not 
ously over the sheet, but, strangely en 
ough, never clash with each other He 


is opulent, vehement in his color schemes 


but never harsh or vulgar. His subjects 
are full of jollitv and movement, frolic 
some creatures who seem to exist upon 
champagne His chief delights are car 
nival scenes and masquerades 

By many Eugene Grasset is regarded as 
the equal of Jules Cheret as a designer of 
posters. The two men are antipodal in 
their methods, and it is manifestly unfair 


for them to be compared \s a serious 


~ draughtsman Grasset may be superior, 


but from the commercial asnect of the 


attract vou by color or design, but by the 
compelling force of his insight into human 
nature. His posters are at once realistic 


and grotesque. He has some points of 


similarity with Hogarth. His extraordi- 


narv ** Reine de Jote*' is one of the mest 
powerful posters ever designed. Two high 
livers, one old and bald and well-groomed 
are dining in company with a voung wo- 
man. She hes a face irregular and per- 
verse, the evebrows too black and the lips 
too red. She has leaned forward to kiss 
the bald forehead of the older of her com- 
panions. The whole thing is in broad 
lines and masses of color. Lautree is an 
aristocrat by birth and education, and by 
means of the ubiquitous billboard he is a 
critic of the manners and morals of the 
sireets, the cafes, the chateaux and cou- 
lisses. Another of his famous affiches is 
for the Paris cafe chantant artist, Jane 


Avril, This grotesque design. could not 


fail to draw attetition to her ~~ asa - 
} 


oe —“e" } ote 
. * = 


j.autrec employed in its com- 
position a scheme of color in which are 


danseuse. 


found the pale sulphur hue of the prim- 
rose, the deeper vellow of the ddffodil, the 
crimson of the tulip. The same artist has 
designed a poster for Yvette Guilbert, 
whose tall, thin figure is seen across the 
orchestra ; her arms, incased in the famous 
black gloves, are crossed in front of her 
with characteristic nonchalance. 

Frederick Walker was the firsi English- 
man to appreciate the significance of the 
pictorial poster combining the requisite 
qualities of trade and cestheticism. In 
i871 he designed a poster for Wilkie Col- 
lins’ dramatization of ‘‘A Woman in 
White." He wrote at this time: ‘1 am 
impressed on doing all I can y ‘th a first 
attempt at what I consider migi.t develop 
into a most important branch of art.” His 
poster was a striking design. It repre- 
sented a female figure clothed in white, 
stepping through a door out into the night. 
One hand is on the door; with the other 
she implores silence on some person un- 
This was Walker's only attempt at 
a poster. About this time Walter Crane 
essaved the art, as did Professor Herko- 
mer, but the attempis were bungling. 

In England the pictorial poster was 
practically dead between the time of Fred. 
Walker and the sudden appearance of 
Dudly Hardy and Aubrey Beardsley. That 
nothing succeeds like success holds good 
in the case of Aubrey Beardsley, who has 
flashed like a meteor across the artistic 
firmament. No artist of to-day has been 
so discussed—more virulently condemned 
or so eloquently praised. As the expound- 
er of cesthetic decadence, his work is open 
to attack. He expresses the putrescent 
point of view in a few marvelously deft 
lines. Asa wielder of blacks and whites 
he has no equal; and this quality was in- 
stantly recognized by so good 4 critic as 
the late Philip Gilbert Hamerton. 

The poster movement in this country is 
due directly to the influence’ /f Cheret, 
Grasset and Aubrey Beardsley. “ The first 
American posters were designed as small 
sheet advertisements for books. They 
» the eye. 
In 1Sg0 the Harpers published the first 
magazine poster. It was designed by 
In 1893 Mr. Edward Pen- 
field commenced his interesting ‘and high- 


seen. 


were not particularly pleasing 


Louis Rhead. 


ly original series, that has not yet ended. 

Mr. Penfield 1s easily the first of cur 
designers, both in ferti¥*v of invention 
and originality of treatment. Hisposters 
are on a small scale, and are designed 


more for the purpose of placarding tht, 


windows and bookstalls than for the dee- 
His technical skil] 
is very great, and he understands thor- 
oughly the mission of the poster. Of the 
many designs that bear his namé there is 
not one that does not ‘* post.” ‘Mr. Pen- 


oration of hoardings. 


field is still a young man. His best work 
has not been done, by any means. 

Louis J. Rhead is another ,ioneer in 
the American poster field. I de ) not think 
I am liable to error in making ‘he state- 
ment that he designed the firs 
poster. 


pictorial 
He is an Englishman by birth 
and education. He was born in Etruria, 
Staffordshire, and comes of a family of 
artists. He early evinced a predilection 


for art. and his adolescent vears were 
lis father 


was a strict disciplinarian, and, determin- 


spent in his father’s studio 
ing to make something out of th boy, he 
would lock him in the studio, giving him 
a task to be accomplished before being te- 
ieased. At nineteen years of age he wou 
atnational scholarship at the government 
aft school, South Kensington, where he 


wag thoroughly grounded in decorative 
art In 1883 he was offered a pesition » 
_ciftef of the art department of D. Apple. 
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& Co. He came to America on this ac- 
count, and, marrying an American wom- 
an, he United 
States. He was with the Appletons seven 
years. 


became a ciiizen of the 
He has exhibited in the Royal 
Academy, London ; the Salon, Paris, and 
in New York, Boston and Philadelphia. 
He is a member of the Grolier Club of 
New York, and the Ex Libris Society of 
London. It was while making illustra- 
tions of Paris for an American magazine 
that Mr. Rhead’s attention was first called 
to poster work. He visited Grasset’s ex- 
hibition held in the Salon des Cent. He 
was greatly impressed by its possibilities. 
He saw an admirable opening for such 
in this country. He had at last found inis 
Returning to America, he 
tried his hand at artistic posters for differ- 
ent houses. 


true vocation. 


Two years ago he held an 
exhibition at the Wunderlich Gallery, 
New York, which elicited the congratula- 
tions of the most prominent artists in this 


country. Since that time he has been en- 


gaged constantly on poster work. His 
work shows the influence of Grasset. He 
does not essay the comic, the vulgar. His 


faces and figures are of singular be Luty, 
and his work is growing better with each 
Mr. Rhead 
Park, Brooklyn, and his studio is unusu- 


design. lives in Prospect 
ally attractive, being filled with curios and 
bits of artistic work. 

Will. Bradley's work is widely known. 
He has assimilated undoubte lly the man- 
ner of Aubrey Beardsley, though he is 
more refined in his subjects and even more 
elaborate in his treatment. He is partial 
to long curves and starUing swirls, often 
His 
best work in the poster line was done for 
the Chap Book. 
field, Mass., and at present he is publish- 
ing a magazine called Bradley, /11s Look, 


beautiful as well as unintelligible. 


He was born in Spring- 


in which his theories of decorative art are 
expressed. , 
With the exception of Edward Penfield, 
the most promising pester desi:-ner of this 
country is Miss Ethel Reed, a young New 
England woman, whose work has a:tract- 
ed attention not only in the United States 
but in England and France as well. Even 
ihe masiers of the affiche recognize her 2s 
an equal. Her work ts origitial in concep- 
lion, strong and sincere in treatment and 
free from all resiraints of conventionalism. 
Her lines tend toward the beautiful, at 
times the ideal, 21id her designs are anti- 
thetical to the Grotesque and often the 
lasciv.ous posters of Aubrey Peardsley. 
iiss Reed 
Mass., and lived in that quaint old town 
until five or six years ago, when, with her 


was born in Newbury port, 


mother, she moved to Boston. 
Among the well-known illustrators who 
have turned their attention tothe deve lop 
ment of the poster may be mentioned 
George Wharton Edwards. 
satile as Mr. F. Hopkinson Smith. 
two books, ‘* Thumb Nail Sketches ”’ 


‘Rivalries of Long and Short Codiac,’’ 


He is as ver. 
His 
and 


are favorably known to the lovers of good 
literature. The diminutive sketches that 
accompany the text are as delightful as 
the stories themselves. As a painter Mr. 
Edwards ranks deservedly high. He has 
designed a number of posters for the Cen- 
tury, pleasing in their color effects and 
the decorative beauty of their lines. The 
West has a number of artists devoting 
their time to the poster, prominent among 
whom are Denslow and Carqueville of 
Chicago, Nankevell 
Lundborg, of San Francisco. 


and and. Florence 
Miss Taaaad- 
borg designed a series of eight posters for 
**The Lark,’’ which were of a high order 
of merit. She is thoroughly original in 
‘er designs. Among other-designers of 

“®ictorial poster may be mentiofied 
awede Fayette Bragdon, Harvey Ellis, 


THE BILLBOARD 


Kenyon Cox, Arthur W. Dow, Edwin A. 
Abbey, Henry MeCarter, H. W. MeVick- 
er, I. B. Meteyard, Charles Dana Gibson. 
Robert W. Chambers, Frank Hazenplug 
Mavnard With so 


bright, original and earnest artists ¢ nhist 


and Dixon. many 
ed in behalf of its advancement, the future 
of the American pictorial poster is assured. 

John Northérn Hilliard, in The Hom 
Magazine. 


Savannah Needs a Bill Poster. 


For several months BILLBOARD has, at 
frequent intervals, received complaints of 
the wretched service at Savannah, Ga. 
Advertisers write and write. and thev get 
They and can 


never discover if it has been posted. Re- 


ho replies. send paper, 
ports from people on the spot indicate 
that there are something like a dozen 
boards in the town belonging to individ 
uals, which are rented to the opera house 
Aside 


boards, there are none in the city, 


for annual passes. from these few 


Here 
is a fine chance for an up-to-date bill 
poster and sign painter to pick up one of 
the finest cilies in the entire South and 
make a big thing out of it. The city has 
a population of from fifty to sixty thous- 
and, and isa very impertant seaport and 
the terminal of a number of railroads 
An advertising sign painter who was there 
recently tells us that there are acres and 
acres of which 
the proper man should be able to secure 


vacant space in the city, 


at his own price, or no price at all for the 
most of it. ‘the bill poster there is not 
an association member, and the new man, 
it he puts up the proper plant, couid un- 


doubte lly secure the association franchise. 


THE CAMP FIRE 


If the “Vampire” kicks, Kipling can sue if he 
feels like it 
A man there was and he wrote a pome 
Even as you and I!) 

Ot a drab and a jab and a Hindoo dome 

It scared the critic away from home 

For he painted his ! andscapes allin chrome 
(Not as youand I 


Oh, the words he used and the oaths he used, 
And the jungle junk he jawed 
The public never had heard it before 
But they thought it was great and they howled 
for more 


And every one haw hawed 


A man there was and he wrote and wrote 
Even as you and I 
He got as perk asa yearling shoat 
For rule and school he cared nary a groat 
And every one studied his line to quote 


(Even as vou and I 


Oh, the toil we lost and the spoil we losi 
And the lovely p] 


And the stuff that delighted his pul 


ots we planned 
lisher’s eve 
Now we know that they never knew why 


That they did not understand 


The man was sent by a paper to Greece 
It wasn't you cr! 

At a dozen thou per month, if you 

Just to keep his inky pvj 

And as he sat in Crete to write his piece 


als In crease 


Not as you or J 


But it ain't the work and it ain't the shirk 

That stings like the prickly heat 
It'sthinking of him and Steevie Crane 
Oh, the crimson crash and the blood-red rain 
If they should ever meet 


Ve bork Ir, 


PRINTED LISTS 


BY SAM W. HOKE, 


One of the hardest jobs tor some bill 
posters is the writing of letters, or, in 
And bill post- 


ers are noi the only people who dislike to 


fact, writing of anv kind, 
take their pen in hand. There is a cer 
that 
many business men to put off the letter 
t.ll the iast 


tain drudgery in the work causes 


nmunute. This is one of the 
reasons that advertisers find it so difficult 
frequently to vet any kind of information 
from a bill poster, and is a reason for the 


frequent inability. to secure lists of loca 
tions of their posters 
Tt 


is all verv well to sav, “Geta slenoy 


and a writing machine, and thus 


escape Uns drudgery; but the large ma 
jority of bill posters haven't hundred dol 
lar bills lying around loose with which to 
buy writing machines, and even if they 
had the machine the expense of a stenog- 
rapher is another barrier. 

For this reason bill posters should sup 
blank 
forms that can be used to advantave in 


ply themselves with numerous 


the daily routine—such as BILLBOARD has 
furnished samples or models of in the 
Pp st. 

One very important piece of printing | 
do not remember seeing printed, though 
it might have been overlooked by me 
This is a printed list of vour billboards, 
naming the street each board is located 
upon and the nearest intersecting street 

This list is valuable for en losing in all 
your soheiung 


. = 1 
correspondence when 


work, and is an absolute necessity when 


the work is done, from the ease with 


which the list can be checked off and 


sent to vour customer No delay, no 


worry, no writing at all, except address 
ing an envelope 
that with these 


printed lists there is no delay: 


But the good feature is. 
your cus 
tomer is not wondering if the posting has 
been done, bec ause he has the hist before 
he has time to begin worrying 

This printing can be made as ¢ X pensive 
OT as « heap as individual taste oT Necess} 
dictate: 


ties may and while this suyyes 


tion is intended more for the smaller bill 
posters, the plan works well with the 
largest. 

Mr. Robert Campbell, of the American 
Bill Posting Company of Chicago, has 
such a list as I have in my mind’s eve 
and in his case it is almost as large as a 
bed quilt; and many is the time that the 
advertiser who gets this list looks it over 
and wonders if he wouldn't be 
if he doubled the 
Chicago. Of 


poster would ever think of putting in all 


better off 


thout 


just amount of 


pape r tor course, no bill 
his billboards when writing out a list for 


an advertiser; and thus you see the 
printed plan is not only a convenience. 
but often pays for itself many times over 
In increased orders 

I have no authority for saying so, but I 
believe Mr. Campbell would be willing to 


send a copy of this list to any bill poster 


VIEW OF THE NEW YORK BOULEVARD. 


Appropriately decorated by La Tot 
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ADVERTISERS! 
ONE WORD PLEASE. 


Over three thousand copies of this j 
or to be exact, just 3,194) have | 
mailed to prominent advertisers throy 
out the United States and Canada 
had several objects in view in doing 
sampling on such a large seale, but t 
perfectly frank, the principal one wa 
show the larger advertisers, both wh. 
sale and retail, what THE BILLBOAR) 
and to afford those who wanted exa t 
unbiased intormation regarding the 
tues and strength of bill posting, dist: 
uling, sign painting and exhibiting. an 
portunity to subseribe 

We have extended similar opportunit 
in the past. Candor compels us to st 
that our repeated invitations have not 
with the responses that we expected. \ 
have intimated that while the subs: ript 
price of THE BILLBOARD was $1.0 
information that could be gleaned f: 
our columns in the course of vear 
worth $100. We presume that we offe: 
too much for a dolla: At anv rate 
XTV, rapacious and unscrupulous hor 
ot advertisers failed to take advantayy 
our confiding inexperience. To tel] 


I 
truth the self-denial evinced by ad, 


Users In refusing to enrich themselves 


OUT CN PCise 


} has Ix 


n positively touchi 
It has convinced us that the American 
vertiser Is a very conscientious individ 

As we do not want to be behin 1 hin 
honesty of purpose, we have made a « 
ful estimate of the bottled up wisdom 
advice which we intend to offer for a 
lar duriny the ensuing vear, and we fir 
the value of it is on}, Sa9 

Of course, even that is a whole lot for 


dollar We realize it ourselves. Still « 
do not want anvone to hesitate about 
cepting our offer in the belief that in 

ing so they would be ruthless), Strippi 


an innocent 


We are overstocked with advice : inf 
the simple truth is we are long on advi 
ind short on subseriptions from adver 
tisers 

Among bill posters we reach practical 
every one in America 
Among distributors (by which is re 
men who make a business of the house 
house distributing of sampies, booklet 
almanacs, et we also reach practical! 
every one in America 

Bulletin painters, all without exceptior 
subscribe for THE BILLBOARD, and most 
of the traveling and itinerant fence sig 
and rock painters read it re gularly 

We have many subscribers among p 
manently located sign painters 

Every manager of an agncultural { 
food show or trades ¢ xposition finds it 
lisp nsable 

It is only the advertiser that holds a! 
and he is the 
all 


We must have 


very one we want most 
him, not as the char 
reader of an occasional sample copy 
as a regular, fully paid-in-advanes 
seriber 

We are going after him now in ear 

“omy after him right. We are goin 
make it worth his while to subseribe. \\ 
intend he shall give us his subseript 
eagerly not reluctantly 

We invite all advertisers to send for: 
grand special offer to advertisers, Vo 
address on a postal will bring it. W) 
to The Billboard Pub. Co., Cineinnati 


The man who indulges in a single ad 
tisement, and then rails at the return 
like the boy who studied law for two da 
and then said: ‘' The law ain't what it 
cracked up to be; /'m sorry J learned 
it!’ Plumber and Decorator. 
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RINGLING BROS. 


iwh the kindness of the Donaldson 
Co we are enabled to present on 
the latest and best portraits of 
ious quintette of brothers, the 
Ringling, proprietors of Ringling 
World's Greatest Shows 
exists no more extensive user of 


under the sun than this 


Space 
ous amusement institution. Their 
contract is prodigious Last 


pproxitmated $125,000 for posters; 


more was spent for heralds, 
hooklets, programmes and other 
1 house-to-house distribution, to 
hing of cloth banners, dates, ex 
ills, newspapers, ete, 
he readily seen, therefore, that 
season is of but six months dura- 


ire the heaviest advertisers in 


{THE BILLBOARD 


All attempts to relegate any one of the 
remarkable gentlemen to any one of the 
departments of their yivantic institution 
must prove tailures, because no one se p 
erately conducts any one department 

They have individuality in plenty, and 
their capacities and abilities do run to 
specialties, but they are alwavs like a de 
hberative body 


of the whol 


working as a committee 


It occurs to us just here that in this 
manner may be set at rest much contro 
versy over the special attributes of each 
For instance, we will suppose that each 
of the principal departments is managed 
by a committee, in which case the various 


committees would be made up exactly as 
follows, viz 

Committee on 

Mr. Al. Rin Mr. Alf. T. Ringling 

Mr. Chas. Ri v Mr. John Ringling, 
Mr. Otto Ringling, Chairman 


Finance 


ld. Thev can easily 
three of the 


double dis 
laryest mercantile 
In pomnt of daily 
ure for advertising, and then win 


11 


ily with points to spare 


nhs tn existence 


lee 


ivertisers, there is only one other 


that approaches them—the Bat 
Bailey Show, which recentls 
ned the American field and is now 


ma 


iecess of the Ringling 
hone of the most remarkable in 
ot the ave The 


Messrs 


growth of their 
, both financially and in the es 
1 of the 


American public, totally 


‘ll previous records in the annals 

rena 

is efforts have been made to ex 
| account for their great success 
‘bservers will contend that it is 
» the fact that this one is a yreat 
gent, the other a great railroad 

tor; still wonderful 

of a performance; another, an ex 


anovher, a 


ly clever press agent, ete, 


aggressiveness, and it is easy to discern 
the cause of their complete and enviable 


SUCCESS 


GRAND 


Siebe & Green’s Locaticn 
Work of Art. 


List a 


From time to time during the last two 
vears Messrs. Siebe & Green, the modern 


bill posiers of San have in- 


Francisco, 
augurated departures more or less new, 
and startled their fellow-craftsmen and 
idvertisers alike with innovations and sur- 
prising evidences of aggressive enterprise, 
but this time they have fairly outdone 
themselves 

They have issued an illustrated location 
list, which is a perfect marvel of artistic 


excellence. It has been compiled at an 


is bound in an illuminated and embossed 
cover. 

It is illustrated with 78 half-tone cuts, 
ranging in size from 5'%xS8 inches to 
5'2x 15 inches. These cuts depict every- 
thing that the advertiser can 
want to know 


possibly 
about Siebe & Green and 
their business. There are cuts galore of 
fine boards, big boards, high boards, and 
especially of boards occupying splendid 
locations. 

Then there are cuts of the offices, office 
force, bill posting crews, carpenters’ 
painting crews, the firm’s 
mascots and finally of the 
members of the firm themselves. 


‘rews, sign 
well-known 
work too 


We cannot commend the 


highly. We wish it were possible for 
every bill poster in America to see a copy, 
but as the books cost over a dollar apiece 
this, of course, is not to be considered for 
a moment, 


PZ, 
oo: <- 


RINGLING BROS’. WORLD’S GREATEST SHOWS. 


Committee on Internal Affairs 


Mr. Chas. Ringling Mr. John Ringling, 
Mr. Alf. T. Ringling Mr. Otto Ringling, 
Mr. Al. Ringling, Chairman 


Commnuttee on Appropriations 
Mr. Alf. ‘T. Ringling, | Mr 


Mr. John Ringhn 
Mr Chas 


Otto Ringling 
Mr. Al. Ringling, 
Ringling, Chairman 


~ 


Committee on Wavs and Means 
Mr. John Ringhng, |) Mr. Al. Ringling, 
Mr. Otto Ringling Mr. Chas. Ringling 
Mr. Alf. T. Ringling, Chairman 


‘omunittee on 


r 


Foreign Affairs 


Mr. Otto Ringling, | Mr. Chas. Ringling, 
Mr. Al. Ringling Mr. Alf. T. Ringling, 
Mr. John Ringling, Chairman 


first to 


convey tothe public a definite idea of how 


There—we believe we are the 


the greatest show in the world is managed. 
Couple with this the fact that each and 
every member of the firm is a past master 
in the intricate art of advertising, make 


due allowance for their bold and daring 


make 
bill poster stand aghast, but it is positively 


the handsomest thing of the kind that 


expense that would the ordinary 


has ever been dreamed of 
Very 


by firms in the past 


creditable lists have been issued 


J. F. O'Meaha got out the first really 
notable one. Then Donnelly, of Boston, 


went him one better. Then Sam Pratt 
surpassed Donnellv's effort. 

But Siebe & Green's magnificent bro- 
them all. 
There ts simply no comparison between it 
and any previous effort in this line. 


It stands alone 


chure completely distances 


a distinctly original 
a delightful and refreshing 
novelty and a beautiful testimonial to the 


gemius, pluck and Siebe & 


COTICE pt nl, 


daring of 
Green 

The book is trom the press of the 
Lows Roesch Co., of San Francisco. It 
is beautifully printed on the very finest of 
super calendered paper, of the highest 
quality and finish. It consists of 138 


pages, each 744 x 105, inches in size, and 


They will be scattered lavishly among 
advertisers, however, and many bill post- 
ers in this wise will get a glimpse of it. 

We will send ours to any responsible 
bill poster who will remit the postage, 
six cents in stamps, and agree to return 
us the book 
Siebe & Green may pursue a like course 
with a few copies. 


in good order. Possibly 


According to Circumstances. 


‘Before Miss Thinleigh’s father made 
his fortune, she 
lanky." 

“Well, has she changed?" 

“Oh, yes. 


used to be long and 


Now she is divinely tall."’ 


An Averted Tragedy. 
Caitiff ! 
the name of chivalry, draw! 


Craven! In 
But stay, 
Perchance he is an 
And the Anight de- 


“Draw, draw ! 
perhaps he cannot! 
impressionist !"" 


parted on his way.) 


~~ amen. ae be 
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ENGLAND. 


The Rialto of October 23 takes another 
fall out of Robert Youde in this wise : 

A correspondent has favored us with a 
copy of Zhe Bill Poster, dated Novem- 
be: 1891, from which we have gleaned 
some very interesting details of the ca- 
reer of Mr. Robert Youde. Mr. Youde 
has lately been introduced to our readers 
as the moving spirit ina gigantic scheme, 
having for its object nothing less ambi- 
tious than the acquisition of a monopoly 
of the bill posting trade of the United 
Kingdom. We have not entered into a 
consideration of whether or not such a 
monopoly, if based upon fair principles 
of amalgamation, would be a good thing. 
All that we have concerned ourselves 
with is the suitability or unsuitability of 
Mr. Youde to bring it about, seeing that 
it is a step involving an enormous sum of 
money. The preliminary syndicate has 
already been formed, ut the public have 
not been invited, so far, to subscribe to 
its capital of $500,coo. As far as we can 
gather, the company which is to be 
eventually floated by this syndicate is to 
have a capital of two and a half millions. 
The magnitude of the operation is, there- 
fore, apparent. We have already criti- 
cised the methods adopted by Mr, Youde 
and those associated with him, notably 
Mr. J. J. Bennell, late secretary of the 
Bill Posters’ Association, and erstwhile an 
official of the Band of Hope. Our pres- 
ent object is merely to demonstrate that 
Mr. Youde is not a fit and proper }erson 
to attempt a big financial deal such as 
that to which his ambition soars. This 
can be most effectually shown in Mr. 
Youde’s own words. He has the misfortune 
to be at the present time an undischarged 
bankrupt. He defaulted as long ago as 
1891, and in his statement of affairs gave 
the following extraordinary account of 
his career, as reported in 7he Aull Poster 
and other Journals at the time : 

“I commenced business about 1579 as a 
grocer at Newtown, Disley, with 
capital. In 1881, I also began to deal in 
boots and shoes at the same shon Iy 
188i, 1 entered the employe of my 
biother, who was a bill poster in High 
street West, Glossop. My wife continued 
to manage the business at Disney until 
1885, when it was given up, and I re- 
moved to Clarendon place, Hyde, where 
I started as a bill poster with $100 capital. 
in 1887, I formed the business into the 
Hyde and District Bill Posting and Ad- 
vertising Company, Limited. It had cost 
me $2,500 for hoardings and $1,650 for 
good will, The share capital consisted of 
$10,000, in $25 shares, fully paid up. I 
received $7,500 in cash and $2,500 in 
shares. I became manager and secretary 
of the company. I advanced $750 to 
work the business, and guaranteed 10 per 
cent. dividend for five years. A sum of 
$1.750 of mine is now deposited at the 
Joint Stock Bank as security for this 
guarantee. During the last three years I 
have assisted in the promotion of bill 
posting companies at Chester, Lancaster, 
Eccles, Manchester, Bolton, Preston, 
Warrington, Widnes, St. Helens, Bootles, 
Birkenhead, Altrincham, Gorton, Old- 
ham, Middleton and the Isle of Man. 
Early in 1889 L- assisted in the prom tion 
of The Glossop Advertiser. 1 took 
$5 shares, fully paid up. Early in 1890 
I commenced to lend money out at 29 
Water street, Hyde. I purchased the 
recipe of Harrop’s Soothing Syrup for 
$500. I have spent $7,000 in advertising 
it. The manufacture is carried on at the 
works near the station, I carried on the 
Harrop’s Soothirig Syrup business under 
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the name of ‘John Harrop.’ In March, 
iSot, I purchased three mineral water 
businesses at Hyde for $1,000, $2,500 and 
$3,500, respectively. I amalgamated them 
and carried them on for about a month at 
Simpson street, Hyde. After spending 
the concern I sold it to the 
Hyde, Denton and Glossop Mineral Water 
Company, Limited, for $15,000, of which 
I received $9,000'in cash and the bal- 
ance in shares. About October, 1Sqo, I 
entered into partnership with George 
Edward Cox in a money lending business 


$5,500 on 


at Whitfield, Glossop, under the style of 
Youde & Co. I put in $700 and Cox the 
same amount. Articles of partnership 
were signed. The business is still going. 
There are no liabilities in connection with 
it. Over $500 will be due me.”’ 

In explanation of the cause of his fail- 
ure, the debtor adds : 

“I have invested in shares $25,000, 
which at the time were easily saleable 
and worth at least par. 
in a short time be saleable at a premium. 
All the shares, with one or two excep- 
tions, are bearing good dividends, from 4 
I have borrowed 
money on demand at short notice, and 
being called in have been unable to 
realize in time. I have attempted finan- 
cial operations that were beyond my 
scope. About October, 1889, I took 1,270 
shares in Zhe Oldham Advertiser Print- 
ing and Publishing Company, Limited, 
the paid-up capital of which was $17.000. 
I also lent the company $1,500. The com- 
pany is in liquidation, and the assets will 
be insufficient to pay the creditors I 
have invested $7,500 in Harrop's Sooth- 
ing Syrup for Children, and have had a 
return of $1,000 only I have invested 
$23,000 in- my property opposite the sta- 
tion and at 27 Water street, Hyde, and 
have mortgage of $8,550 only. The prop- 
erty is well let.” 

The foregoing statement hardly needs 
comment, and we shall leave it to our 
readers to consider, merely repeating, for 
the sake of emphasis, if such emphasis 
be needed. this one significant sentence : 
“I have attempted financial operations 
which were beyond my scope.”’ 


These shares will 


cent. to 10 per cent. 


If there is anywhere a whole-souled, 
royal good fellow, Al. G. Field is that 
person. We are indebted to his printer , 
The Donaldson Litho. Co., for the por- 
trait which we present on another page. 

In private life he is Al. G. Hatfield 
When a xom-de-querre became necessary 
for professional purposes, Mr. Field, with 
characteristic drollery, simply took his 
‘that’’ off. 

Al. G. Fie'd’s Big Minstrels is now gen- 
erally acknowledged to be the biggest and 
best minstrel company in the world It 
is the best billed theatrical attraction in 
America, and needs no extended notice at 
our hands. 

Lack of space also prevents our dwell- 
ing at length on the interesting career of 
Mr. Field himself. We should like to 
recount his experiences back in the days 
when he was a circus agent, and back 
even before that, for he has wielded the 
brush himself, and is proud of it. 


I,.. H. Ramsey, of Lexington, Vice- 
President of the A B. P. A., just to be 
brotherly, has started an opposition to 
Heverin Bros., at Louisville, Ky. The 
latter are also members of the association. 


President O'Mealia, denies with vigor 
and some heat that he has sold out at 
Patterson, 


POSTERS A L’AMERICAN. 


We want to say something about post 
ers because there are posters and posters, 
just as there are dogs and dogs, and a 
great eloquence has been ex- 
pended on the subject, which in some in- 


deal of 


stances requires to be corrected and in 
We have no de- 
sire to sit in the chair of the scorner and 
point out the sins of lithographers and 
artists, because we are acquainted with 
the difficulties of producing a_ poster 
which will please a// the carping critics, 


others to be expunged. 


including ourselves, but we feel that we 
must open the safety valve about posters 
for our own benetit if for no other reason. 

For the sake of brevity and clearness 
we divide posters into four styles —the 
French, the English, the nondescript and 
the American, and lec it be understood at 
the start that although the American 
comes last in this order it comes first in 
merit. These are arbitrary names, of 
course, and are used simply to represent 
the prevailing sentiment about posters. 
We have frequently pointed out the ab- 
surdity of making a French poster for an 
American public. It would be just as 
sensible to portray Uncle Sam in a dyed 
French imperial, with the ends of the 
mustache bristling like bayonets instead 
of his familiar old chin whiskers, and 
expect the people to rejoice in the change 
as a great improvement. The mental and 
moral composition of the two peoples is 
so different that the influence to which 
the Frenchman respo ds quickly finds no 
lodgement in the mind of the American 
atall. Itis conceded, of course, that the 
French poster expresses a more delicate 
and graceful art, and takes first position 
when viewed from this standpoint. For 
this very reason it succeeds in Paris and 
fails in New York. The Frenchman wants 
art first. The American gives art a sec- 
ondary place only. The gay Parisian de- 
lights in the tip-toe style of poster and 
uses his wasp-waisted fairy to advertise 
anything from the students’ ball to the 
last edition of Le Chretien, but the 
American prefers his poster girl in a 
tailor-made suit, with her feet on terra 
firma rather than dangling in the air. 

Perhaps the swarms of artists who go 
to and come from Paris are responsible 
for the attempt to indoctrinate the Amer- 
ican people with art as it is known in the 
French capital. But, asa rule, they are 
impractical, and in this instance have 
not taken into account the mental com- 
plexion of their nation. It is becoming 
apparent, however, that what is sauce 
for the goose is not sauce for the yander; 
in other words, that the American people 
are evolving a poster which will be char- 
acteristic of themselves when it has 
reached its full bloom. 

The English poster comes much closer 
to our own, but is much inferior to it in 
snap and there is absolutely none of the 
delicate handling seen in the French, The 
English poster is too realistic. It is gen- 
It often happens that an 
American poster is bright enough to in- 
terest a group of men and create discus- 
sion or comment. The English, on the 
other hand, would be stared at without 
suggesting a comment at all This illus- 
trates the difference. The English, how- 
ever, are showing great adaptability to 
American ways, but they take lessons 
from no other nation, 

The nondescript poster is a half-breed 
between the American and anything else 
you can imagine, 


erally dull. 


It has no features by 
which it may be classed, and has none of 
the virtures of any of the others at all. 
The Sun would probably call it a mug- 


wimp. But any hate is good eto 
for it. It is usually a bizarre affair, w) 
seems to be striving at a combinatio: 
many things, but the most careful s 
tiny fails to reveal any point worth « 
sidering. In fact, the very article i: 
designed to advertise is often hidden 
obscurity by the general 
whole. 


plan of 
It is fast disappearing before 1} 
all-coiquering power of the 
American poster. 

And this one is coming to the front | 


leaps and bounds as a thing of value an 


genul 


interest, and even of beauty. It is th. 
natural expression of the American cha: 
acter, and embodies their ideas of plea: 
ing effect and commercial utility ani! 
value. It does away eatirely with th: 
airy style of figures in the French art 
and avoids the other extreme found in 
the English. So that when a figure is 
shown it is real, not fancy, and is in 
vested with the artistic quality of ex 
pression in form and movement. The 
color, too, in the best posters is invariahl, 
good, better than that of the French; and 
we suppose some people feel like knock- 
ing us dowu for expressing such a heresy, 
but it is so. The feature of the American 
poster which stands out pre-eminently is 
the originality of the idea. Iu this re 
spect it far surpasses any of the others 
mentioned, a d makes one feel that there 
is an inexhaustible supply of them. They 
are, in almost every case, bright and sug- 
gestive, and the way they are brought 
out by the drawiag and workmanship 
makes them iucomparably the best post- 


ers for the end in view.—<Art in Adver 
tising. 


DONNELLY, 
PAID THE FREIGHT. 


The following is from the Boston Sun- 
day Globe, of November 7th. 

The new station at College Hill has for 
a year been a source of pride to Tufts 
college students, and when th: ubiqui- 
tious advertising man put up a big bill- 
board on the other side of the track, a 
wail went up from the studen’s, and with 
it a vow of vengeance 

Tufts won from Bowdoin yesterday, 
and her students felt particularly joyful 
They resolved to celebrate—with a venge- 
ance, 

About § last evening the college bell 
started a mysterious ringing, and men 
sprung up from all sides as if by magic. 
Armed with axes, they started for the 
station, and in a very few minutes the 
offending too feet of advertisement was 
laid low and broken up. 

A section at a time the obnoxious lum- 
ber was carried out to the road and up to 
the highest point of College hill. Here 
a huge pile of wood, thoroughly soaked 
with oil, had already been gathered, and 
the burdens were gently laid upon the 
top and the whole set on fire. 

All the while the college bell was ring- 
ing, bringing people from all the sur- 
rounding districts to the best celebration 
at Tufts since Harvard's defeat at base- 
ball in 9s. 

The only trace of the billboard left 
this morning is a heap of ashes at the 
crown of the hill, and down beside the 
station a smaller signboard left for luck 
which bears the legend—‘'Tufts 20, Bow- 
doin 8.” 


A ‘great’ newspaper indeed to covertly 
endorse in this wise the vandalism of a 
parcel of unlicked college cubs. 


The new building of the Enquirer 
Show Printing Co. is splendidly arranged 
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THE BILLBOARD. 


PUBLISHED MONTHLY AT 


127 East Eighth Street, Cincinnat, O., U.S.A. 


Address all communications 
For the editorial or business departments to 


THE BILLBOARD PUBLISHING CO. 


Subscription, $1.00 Per Year, In Advance 


ADVERTISING RATES 


Advertisements will be published at the uni 
form rate of ten cents per agate line; copy for 
advertisements must reach us on or before the 
twenty-fifth of the month. Our terms arecash. 


Billboard Advertising ts sola in London at Low's 
Exchange, 57 Charing Cross, and at American 
ldvertising Newspaper Agency, Trafalgar Build 
ings, 4 ( In Parts, at 
Bretano’s, 17 The trade sup 

plicd by the American News Co. and its branches. 

Remittance should be made by cheque, post-office or 
express money order, or regi ssed 
and made payaile to The B 

The editor cannot undertake to return 1 
manuscript 


ved letter addre 


eard ub, Co. 


and copy for advertisements, great saving tn the 


matter of telegraph tolls may be had by recourse t 
the Donaldson Cipher Code. 
Entered as Second-Class Matter at Post Ofice 


at Cancinnatt, Ohio 


DECEMBER ist. 


WE extend herewith a hearty Christinas 
greeting to all our readers, and especially 
to the American Advertiser. God bless 
his enterprising, progressive soul, whoever 
he is and wherever found! We wish him 
a Merry Christmas and a Happy New 


Year. He deserves both. It is the mission 


of THE BILLBOARD to help him—to aid 


him with hints and suggestions. That 
mission we have steadily and conscienii- 
ously endeavored to fulfill for well-nigh 
four years now, and we feel that we have 
earned the right at this season to extend 
him the compliments of Christinastide. 
We have helped considerably. Four years 
ago almost anyone could dogmatically 
state ‘the daily paper is the best of all ad- 
the assertion 


vertising mediums,’’ and 


would go practically undisputed. But to- 


day things are different. Spring the 
weather-beaten old chestnut in any mod- 
€rn office now, and nine times out of ten 
you will not only get an argument, but a 


good, clean knockout along with it. 


O'ERWEENING modesty will not prevent 
our appropriating our share of the credit 
for bringing the change about, nor will 
egotism hinder our acknowledging the 
We 


effect of cther influences. were the 


first to challenge it openly. Ours was a 
puny lance in those days, but we battled 
valiantly and as best we could. The ex- 
ercise was wholesome. We have thriven 


exceedingly. When first we entered the 
lists we eould not boast of a single re- 
tainer, not even a squire; but now we 
lead an army. It is composed of discern- 
ing, thinking men, who realize that the 
tendency of the daily paper toward lower 
and lower prices has thrown an undue 
share of the burden and expense of pub- 
lication upon the advertiser. They have 
rebelled and enlisted under our banner. 
In the camp of our adversaries there is 
much murmuring and discontent, which 
defections and deser- 


presages further 


tions. The best that can be said of the 
daily newspaper to-day is that it still pays 


some advertisers, 


THE BILLBOARD 


WE are preaching the new gospel—the 
efficacy of bill posting, distributing, sign 
painting and exhibiting. Take any argu- 


ment you have ever heard advanced in 
favor of newspaper space and it is appli- 
“we 


Does it cover one-tenth part 


cable to bill posting, cover the en- 
tire fiehd.”’ 
as thoroughly and completely as the bill- 
boards? “Keeping everlastingly at. it 
Which, 


preted, means, keep your ad in the paper 


brings suceess."* being inter- 
constantly; advertising is reiteration. Can 
any newspaper, can any number of news- 
papers, give the ceaseless, tireless repeti- 
tion that the billboards vield? Can they 
give as much reiteration in a month as the 
And so 
it is all the way through the long, almost 
stock The 


fact is, that posters are prompter, surer, 


boards afford in a day? Never. 


endless line of arguments. 
better and infinitely cheaper than news- 
papers. The average retailer pays for cir- 
culation in localities so remote that never, 
by the wildest chance, can he hope to 
benefit from it. With posters he can bill 
only that locality, that city or that por- 
tion of a city which is tributary to his 
store. Posters, both for the national ad- 


vertiser and the retailer, are in every 


Way superior to newspapers. 


BuT cannot use exhaustive 
Now 


have struck their one and only limitation. 


you say we 
arguments on posters. Ah! you 
But there is where distributing or house- 
to-house work comes in. It isthe natural 
complement of bill posting. 

There is no line of argument too ex- 
tended, no schedule of prices too long, no 
list of testimonials too many to be incor- 
porated into a pamphlet or booklet. Per- 
fecting presses print them, folding ma- 
chines bind them and mechanical appli- 
ances render them just as cheap in point 
of production as newspapers, without the 


added 


gathering, editorial 


cost of telegraph service, news 


brains, ete., which 
was formerly borne by the subscribers, 
but Then 


When your 


now falls on the advertisers. 
there is this advantage, also: 
booklet is in a person’s hands you have 
that person’s whole and undivided atten- 
tion, and you can hold it just as long as 
you interest him. When your ad is in a 


paper, it is only one of hundreds of 
others, all clamoring for recognition like 
Think it 


and then look into the service which has 


brokers in a grain pit. OVET, 
been provided by the International Asso- 


ciation of Distributors. 


WE advocate sign writing, too. In its 
simple form it needs no argument. Every 
one utilizes a sign. Wholesale merchants 
and retailers, manufacturers and profes- 
sional men, even doctors-—all use signs. 
Universal usage denotes universal accept 
ance. Hence their utility goes without 
saying. There are complex forms, how- 
ever, which are finding favor with adver 
and, of 


Lisers, course, 


We 


they make th 


" 
publisher wince. 


rock 


window placards, ev 


refer to bulletins, 


mural signs, and fence painting, 


To all intents and purposes they are all 
hand-painted posters, each with its pecu 
liar advantages and individual force. 


Exhibiting, also, we uphold in all its 


varying phases, from primitive window 


display down through the drummer's 


samples, sampling from house to house 


(which is) distributing and exhibiting 


combined), and finally exhibits at fairs, 


expositions and pure food shows. We 
know dill posting, distributing, sign 
painiing and exhibiting thoroughly. Do 


you? if not, we promise that you can 


gtean many a timely hint and valuable 


pointer from our columns in the course of 
a year. 


THE OTHER SIDE. 

There are always two sides to a story. 
While the Ava/to Mr. Robert 
Youde’s big scheme to monopolize bill 
posting in the United Kingdom, there are 
not wanting other reputable papers who 


opp ses 


are fair, as witness the following from 
Northern Finance : 

For many weeks past a London finan- 
cial weekly has treated us to an exposition 
of what it styled ‘‘Impudence in Ex- 
celsis,’? and soon. In short, like a mod- 
it tilts at the big bill 
posting amalgamation which Mr. Robert 
Youde is endeavoring to form. 

Now, we do not hold a brief for Mr. 
Youde, but we think it is a little un- 
charitable for the critics to base the bulk 
of their attacks upon him and his scheme, 


ern Don Quixote, 


from the fact that he is an undischarged 
bankrupt. 

We have interviewed some people of 
the highest standing in the trade, and 
they are unhesitating in their verdict that 
if Mr. Youde is an expert at anything it 
is the bill posting business; that his fail- 
“re in ISqt was due to some connection 
with an Oldham newspaper, and that be- 
fore he floats the proposed company he 
will purge his bankruptcy, and after real- 
izing certain securities will show a clear 
balance of £20,000. 

This combination business, whether in 
bill posting or textiles, seems to us bound 
to go on, and in the bill sticking line the 
question that occurs to our mind is, ‘Is 
Mr. Youde the nght man to effect the 
Well, as to his ability 
in the business, we can hear no two opin- 


combination ?”’ 
ions. In Liverpool, in particular, he has 
made himself famous for artistic bill post- 
ing and advertising, and the great hoard- 
ing he secured opposite the new post 
office has, we are told, been the envy of 
the trade 

We may refer to the matter again; bet 
pending the issue of the public prospectns, 
investors would do well to suspend their 
judgment. 

If the thing goes at all it will be a big 
success—that seems to be determined by 
The capital will be be 
tween / 2,000,000 the 
concerns will be sold to the company at 
cost, and Mr. Youde will take as his re 
muneration a number of deferred shares 


the promoters 


and £ 3,000,000; 


There seems to be no doubt of final, 
ultimate and complete sucecss for Mr, 
Youde. 
three firms in London and 115 provincial 


He has already secured thirty 


towns in England 
In Scotland he 
towns 


has secured thirteen 
a/l/ the important ones. 

In Ireland he has secured fifteen towns 
all there is—and controls absolutely the 
whole of !reland 

In America Mr, Youde would be styled 
‘a corking good hustler.’’ We admire 


his nerve and pluck, and we send him 


from this side a hearty Christmas Gre 
and our best wishes for a Happy, | 
perous and Successful New Vear 

Let there be an end to quarreling 
wrangling during Yuletide. 


That truckling hireling, the 


editor of the official organ, fell into 


ass 0) 


hands of some practical joker last mo: 
with direful results, 

Ordinarily, Bob Campbell clutches ji) 
by the neck, and holding him on | 
knee, after the manner of ventriloquist 
forces his moon-shaped face to disgor 
columns of machine made yawp. 

When manipulated by Bob, his stuti 
though dreadfully dull and mechani 
has meat in it, but when, as happened |: 
month, a stranger gets hold of him, 
degenerates into a meaningless jumb 
mere fecal gush of words. 

If Campbell does not take better car 
of his props, one of these days some in 
telligent person will get hold of his dol! 
and the paper is lable, in consequence, to 
print something original or interesting 

You cannot tell. 


Peace on earth, good will to men 


At this writing, our previous alvices t> 
the effect that the United Bill Posiers’ As 
sociation would go out of existence hx 
fore the next annual meeting are con 
firmed by Mr. Jo Junk, of 
who has just returned from) England 
Even now there is scarcely a handful of 
members Mr. Youde withdraws 
his towns as fast ts he acquires them 

We hive written for reliable opinions 
and if 


Cincinnati 
left, as 


there seems to be the slightest 
prospect of anything like a representa 
tive gathering at Dublin next August we 
will resume our voting contest. It does 
not appear at present, however, that there 
is one chance in a thousand that the ass) 
ciation will ever hold another meeting 


Mr. Robert Youde has started another 
bill posters’ paper in England. It is called 
Youde’s Pill Posting Journal, and is 
published from 6 Guardian Building, Man 
chester 


SLOWLY BUT SURELY. 


Just two vears ayo THE BILLBOARD sug 
vested that the A. B. P. A. 
ated. Last month it was incorporated 

Just twenty months ago THE BILLROAKD 
advocated 


be incorpor 


a change of name fer the ot 


ganization. Last month the 


name was 
changed 

Just eighteen months ago The 
BOARD stated “TE the 
have only one member in a town, it should 
at least 


Bint 


association ts to 


endeavor to have the best bill 
poster for that member."' | Last month it 
became evident that this policy would he 
adopted 

Thus it will be seen seen that the influ 
ence of THE BILLBOARD is felt. Slowly 
and reluctantly the force of our arguments 
is admitted Ridiculed at then 
weighed and discussed, and finally adopt 
ed. THe BILLBOARD leads. Others fol 


first, 


low—away back in the rear. 
Nowhere can so great a variety of dis 
play be found as upon the billboards 


Every poster and painted sign possesses 
an individuality of its own—a distinctness 
that cannot be obtained on a newspaper 
page —Lisplay Advertising. 

A “gentleman,” perhaps (?), but nota 
scholar, 
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A Pew Reasons Why Some 3ut the fact that these villaves are neg- MUNICH. “This carving is sometimes in natural 
, re 


lected is the vreat big live reason why the wood, sometimes painted and quite fre- : 
\gents Should Discourage progressive advertises should begin using ; quently finished in gold leaf, and it in- 
ri them. And the advertiser that gets in The Most American City in Eu- variably contains their advertisement 
front is sure to reap splendid returns rope— Interesting Interview With which consists simply of the terse legend : 
Jo Junk, Who Has Just Re- HARTL & PIERLING, 
BOSTON. turned From a Tour of the PLAKAT-INSTITUTE, 


Continent. 3—Ledererstrasse—3 


Posting in Small Towns. 
ny SAM. W. HOKI 


ula posting order to a town of 
About the only news that comes trom 


lation is as simple a thing as to In addition to splendid private locations 


order to a city of a million; just the Hub these days is concerned with the es — le = - Jo. Junk, the oa they enjoy posting privileges on many 
© thing, in fact. ‘The difference crusade of the theatrical managers against — mous lithogr '? lic artist who has just - public and semi-publtic buildings, and 
the clerical work 1s concerned, ts lithograph passes. Schoeffel, Tompkins — turned f Lomas aC a, “te the moet Ames furthermore they lease from the city the 
ceptible, The difference in the tal. are stalling themselves They will ican of ae Europea a . bwes ee privilege of erecting and maintaining seven 
rvolved, however, 1s vast no more abolish the window lithograph partic:ar' beox ng ait sv — ~ hundred columns or so-called ‘* Sceulen 
nt or solicitor sends 15 sheets of than have the managers’ associations In In vogue. — AESSES. Hart! and Pierhng und Tafeln.’ These columns surround 
village at 5 cents a sheet—75 other cities. The lithograph pass ts an — I th bes ards, and ew mere 3 IY the lamp-posts on all prominent corners. 
his vives him a commission of 12 evil, Noone may deny it. But it cannot be of the posting | rivileges. I Se alle on They are of handsome design, in fact must 
es. remedied by abolishing window display them, and after they ascertained LW te thoroughly artistic befere permit is 
ee come of the thingshedoes for ‘ ntirelv, because the managers simply wi from An erica and interested in posters cs granted by the city to erect them. 
ents: After a gre at deal of hard "Ot: hang toge thet The evils ol the was ent orn a yy wept ; 8 H - ‘About eighteen inches of the top is 
nds out if there is a bill poster system can be greatly mitigated it those is a prince of good lellows, 280 wae mm given to the city for the purpose of dis- 
town, and gets his name. We a e =— nial ee | seminating useful information, such as the 
unt that at all names of the streets that intersect at that 
<slicitor starts out by writing | | particular point, the nearest fire engine 
- i). of which he makes a ' | company, the location of the nearest fire 
te 62). the orivinal to go by > } alarm box, the number of the ward and 
he duplicate i go with the | address of the councilinan for that ward. 
An envelope (3), a label (4), ' | ‘* Messrs. Hartl & Pierling pay for this 
tay (5) are addressed, and a § column privilege alone a sum which in U. 
order (6) is made out for = 6 S. currency is equivalent to about $10,000, 
z iny clerk. A letter press but it gives them an exclusive franchise 


male of the order (7), and 7 and practically an entire monopoly of the 


~ copy must be indexed (8) to al Ss business. 
future reference From this ‘By arrangement with the saloon and 
press copy the order is trans hotelkeepers ass rciati on, they also enjoy 
the regular order book | 9 > 1 a monopoly of the lituographiny privileges 


hout a week. as nothing has | of windows and interiors. They pay the 


heard from the tll poster, it association for ihis privilege 5,000 marks, 


equivalent to about $2,500 in U. S. cur- 


nes necessary to jog him up a 


t postal is sent him (10 1O rency. No one can get a lithograph up in 
if he has received the shy any hotel, saloon, cafe or restaurant in 
s : eat bhe : ‘ . ‘ Pa | ie - 


oe ste - -_ - ' 
f paper and if so. has he P wt Menich unless it has been stamped Dy 


oro” 


This is letter press copied (11 11 Hart! & Pierling, and they charge 30 p’fg, 
: > > 5 ; = ‘ t , : - : . - 
eS we tn tele 104 Finally 12 or 15c ents for a week's showing at to p'fg WW 
4 Cony - tea bile i - g 
' 1 . y" Ee Penee > : PB 
e is received that the p sting Is otters ong s aarti a — 4 , 
we \ record is made in the stamping must be in cash, and the hang- e 
y ‘ ‘ ‘ >. ‘ ' \ . 
* baa sical alii tails ing must be done by the parties them- | H 
nm? nx 's ® . « ' et ' ad ; 
< selves 
ulvertiser (14), so that he may 14 ae . ie 
ap a Ey : ** Messrs. Hart! & Pierling only charge ’ is 
“A VHeTe t at bs a for the rivileve ind ad >not wuarantee any : t 
lretty soon along Comics a Inll tor ss q a ie ye 2 lta si : — . ‘ - ’ 
© posting, and about seven times in = specified duration of the showing. If the fl 
: agit ; : ; - hanger or half-sheet slavs up good and ; 
no O. K. accompanies the till price. : : we’ ip. & ‘ i t 
; ‘ well, but if it is brushed down and de- ‘| tf 
receipt of the billis entered tn the pen Sh Mee Fe ‘ | i 
arenes rt] & Pierline sada’ 
er book (15), and the bill poster 15 a + a a ee ? a 
‘ , ‘ sible therefor ‘ ‘ 
| postal card request (16) for the 6 ; hict “dl , : 
“ery 
ph fhe money whict is paid to the Hotel BYE 
() K. which he toryot to se nd This ¥ 
; 5 and Saloonkeepers’ Association is by them i N 
is copied in the letter book (17). 017 eet peal ted ‘ 2 ' | 
edema (i Finally the O. K turned over to the orphan fund every 1 
Ml ! naAliv t ‘ I ! r { 
‘risumas : * 
nes to hand, the proper record ts a. 4 
, re } **Hartl & Dierling-s ierms are always ; ; 
ered i Lie order book 1g ~anda 1g - : u 
is made out to the advertiser cash in advance. It makes no difference : 
+ ‘ 1 ‘ at » a 2 mw 
| ‘ a ‘ 
; who the alvertiser ts, his paper never goes 
Inll is copied (21) in the letter 21 } inp . pa} x el 
eal Siti fue aging ema | eens if ~ sh aee tp suntil his money comes down. All ; 
am t a s t 22 — SL ~ / 

’ +? le} - +!) . » ; 
is s : paper must be delivered to Hart] & Pier- : 
ered in the journal (23), and from = 23 ; : 

j : ? W. E. FRANKLIN. line prior to 7 p. m for disp] 1\ the fol- at 
e into the ledge 24 At the 24 Ming pri seeill I tall : at ioe Ol 
, +} std tel? fai lowing dav f ‘liverv is tardy the } 
of the month the advertiser is most chiefly concerned would listen to interested in evervthing I could tell him lowing d If deli e1 a tard he H 
aenest ‘ 1 ——_- sharve for stamping is, instead of 5 cents 
aventle reminder in the form — out bill posting in America en = Ms x 5 ; 
F — tie 1. “7 2 ach, increased to 25 cents each 
statement (25), which is copied 25 Let them turn their window lithographs The firm has palatial offices at No. 3 each . o- ~ Macieai e : 
8 ‘ : ae “ Their posting tariff is abou ke it 
ind indexed 27 The bill post >> over to the bill poster Allow him to ap Ledererstrasse an | employ s in the count Phet posting t iriff is about as follows : 
é bik ' ‘ -: ’ 2 + 4 . + * 
; ; 1 . . ( alf- ‘ts for one dav, 3 3-10 marks, 
the meantime is credited with portion the windows impartially and ing-rooms alone a staff of some ten oT too half-sheets for one day om Ss 
, ] re r 85 cet for one dav's showing. They 
Scents in the journal (28) and 28 jandle the tickets. He can do it for twelve bookkeepers, clerks and stenog- OF 55 & its, for one day rowing he ' 
‘ il as S hat moka 
also require pat or renewal, but make 
in the ledger ( 29 Finally pay 29 seventy-five per cent, less passes than it raphers uso requ ws paper t SG t 
owe « 7 » Cc rere t - *% iM tor! - 
tis received from the advertiser takes now, when evervbody is scrambling “Their force of journeymen bill posters 4 charge of about half the above tor p . 
‘ - ° : . . i . } + Tuyer + 
: ‘ . ’ > y v have no Ing stands 
entry of the fact made in the for each desirable window and continually imouits to between forty and fifty, de. mg the same Phe 1 ; 
rnal (30) and the ledyet x1 7 outbidding each other pending on the season, and during very such as we have here in America, and no 
~ ‘ y , } +7 , T 
} t . “e Te ‘y could display them he 
na check or postal note is made The Boston papers are much interested busy periods runs up to sixty and seventy place where they coul l \ pe 
: > orliie vest < ; ‘omimon usa s the 
\2) for the bill) poster A letter 32 in the final outcome Here is a tatve ‘“Pormerly Hart] and Pierling were ar- largest poster im com a 
; } : ther, and ved eight sheet. The size held in Inghest fa- 
Lccompamies the remittance, 33 paragt iph from The 7¥ai y raved against each other, and waged a v t. 1 y 
A = . ‘ ~y term a two-shcet, which ts just 
h must also be entered im the “To those who know how much money fierce war of opposition against one an vor they term a t ‘3 
on ¢ . = . _ } ] 1 f our merican one-sheet, 
al (34) and the ledwer ( 35 lo 5 theatrical managers pay every vear for othet \fter considering the follv ot the about the size of our Atte . ; 
, | fs és +} Xerling also enjoy the exclu- 
(up the matter the final entry ts lithograph and poster advertising, which, fight, they decided to amalgamate, and Hartl & Pie is : " 
: se rtisin privileges on a street 
in the order book | 36 Nay except in the case of a so-called ‘leg now enjov a complete monop Iv of the sive advertising } lee 
: ' = imaad nd out. on all ‘bus lines 
id thus is the 12 cents earned show.’ does them but lite good, the business com mes, taste and oe » ; ; 
, “ : 1 1 t all railroad stations n tact, they ' 
lese are 36 of the reasons why some stand taken by John B. Schoetfel, of the ‘Their boards are much handsomer and and at all railroad sta I t y 
‘ . . . “ : ser cee jo ‘omplete and entire mopoly oO 
itors and official representatives don't — Tremont, ought to be welcome. The first- har more elaborate than anything seen in enjoy a comple ud en oe n ly m 
: , a ; . ? ; } au vertisiig rivileves t yuvhe- 
(more paper to the small towns class theaters gain almost all their patron America. All boards, even the most in all display advert ¥ privileges throug 


. . : . . . . mich ; . . {Wy 
\ud they are also reasons why many age through the newspapers, and Mr, significant, are framed with moldings of out all Munch. Furthermore, they ave 
ertisers who do their posting direct  Schoeffel is not only wise enough to see beautiful design and the tops are generally fine fetlows, and deserve the handsome 
. clect the villages, t, but to act as well,”’ corniced with_filagree work or carving, sinecure which they possess, 
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Success of Circular Advertising. 


To the advertising agent who has the 
success of his firm at heart and wishes by 
all possible means to have its Distribut- 
ing Department in A No. 1 condition, a 
few words may not be amiss. 

There are different ways of doing such 
work, a few of which I will here enumer- 
ate. 

First—“‘Our Own Men System."’ By 
that 
habit of sending 


we infer those firms who are in the 
the 
In this case, as in all other 


distributors from 
home office. 
cases, we shall not write what he is liable 
to do, but actual facts. The distributor 
arrives in au strange city, gets his matter 
out of the freight depot and does the 
sometimes alone, sometimes 


town, as- 


sisted by four or five boys. According to 
how he has been instructed, he covers as 
many houses as he possibly can; no dis- 
criminating, for, being a stranger, how 
can he tell whether in such a house lives 
a Russian, Canadian, Jew or an American 
family; and with his eye on his watch for 
fear of missing his train he concludes his 
work. The work is done to the best of 
his ability; but what can vou expect of a 
man handicapped by time, knowledge of 
the territory, etc.? 

Second—**Our druggist agent does the 
work.’ Of all the systems used, I believe 
this is the worst. I will simply enumer- 
Your advertising matter 
Well and good, but you 
cannot, under any consideration, expect 
the druggist to do the work. 


ate a few facts. 
is sent to them. 


Neither can 
you expect his prescription clerk to do 
the work; he must stay in the store. And 
Your 
work must be done by his assistants or 


now we come to the plain facts. 


‘“‘strikers;’’ by that I mean those thirteen 
or fourteen-vear-old boys who are man- 
aging the candy and stamp departments. 
Do they like it? Why not? 
them a chance to get out doors, and rest 


It gives 


assured they do not tire themselves. If 
the door or house is too far from the walk, 
they skip it; that’s their way. 

And then a 
whether vour goods get a tremendous sale 


druggist doesn’t care 


or not. His business is simply to supply 
the demand for your goods,.and if your 
the 
doesn't do any good, what does he care ? 


goods don't sell, or distribution 
He has thousands of other things for sale, 
and he doesn't care a particle for any one 
branch; consequently, he supplies the de- 
Let 


Lastly those wl 


mand only. some one else create 


that demand. O are ii 


the habit of using boys to do the work. 
We do not believe they would keep doing 
so very long if they only knew what they 
are getting. ‘‘Boys’ prices, boys’ work."’ 
Every one knows what that means, and 
now let us give an every day example : 
You have an article to introduce, and you 
are doing so by circulating a pretty, neat 
Mr 


Advertising Agent, for one moment take 


booklet, probably a sample. Now, 


the place of the “lady of the house." 
You are on your doorstep, and a ragged 
urchin comes along, throws you a sample 
and rushes off, or, if your doorstep hap- 
pens to be eight or nine steps high, the 
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sample strikes you, and there you are. 
What opinion have vou of that system ? 
Now take the a man neatly 
dressed and capped, walks up the path 
mind and the and 


handing you the sample, tips his cap, says 


case of 


you, steps, too), 
a few words about where you can get the 
goods, and leaves. 

You already have a good opinion of 
that sample, so has the lady of the house, 
and if she subsequently does not purchase 
the goods, at least she will never associate 
them, with a ragged urchin making a tar- 
get of her with your sampies. First opin- 
ions very often lasts forever. 

Until lately we 
ated bill distributors with 
devil-may-care sort of feilows, but I am 
glad I can say that there is to-day an as- 
sociation composed of such men as ad- 


have always associ- 


easy-going, 


vertisers are always positive and sure of get- 
ting a first-class service frdn. { refer to the 
International Association of Distributors. 
They have given perfect satisfaction, and 
to-day have so far won the esteem and 
good will of the advertising public that 
any advertising manager, without having 
made any kind of arrangement, can ship 
his advertising matter to any part of 
America where there is a member, and he 
is assured that the work will be satisfac- 
torily done, and the bill, too, will not be 
any higher than had he made an iron-clad 
contract before sending the work. This 
is done by a system the association has, 
and each and every member's work is guar- 
anteed. Should a member, for any mental 
defection or otherwise, be guilty of wasting 
the matter intrusted to his care, the asso- 
ciation promptly remits the cash value of 
such matter to the firm. 
worthy of 


This alone is 
your consideration, and_ this 
combined with their rule of ‘only men 
admitted,’ and those who can furnish un- 
questionable references. 

These men, scattered throughout the 
United S.ates and Canada, who earn their 
living by this method, are trained to it, 
and being life-long residents of the towns 
they work in, 


can give, and do give, 


you a guarantee and, as I said before, 
auy advertising agent having the interest 
of his firm at heart should make it a 
point to patronize them. 

Once a patron always one, is a well- 
known fact with many. 


‘*F EDORA.*’ 


The business of house-to-house distrib- 
uting is only in its infancy as vet. Just as 
fast as the International Association of 
Distributors is felt, just that fast will new 
firms adopt this style of advertising. 

It brings more and better resulis at far 
less outlay than newspaper space, and now 
that itis possible to obtain absolutely re- 
liable service, advertisers will soon find-it 
We prophesy that the number of 
firms now distributing will be doubled, and 


possibly trebled, before the end of 1SgS, 


out. 


‘ 


Howard N. Holshouser, of Covington, 
Tenn., has a nice line of bill boards, W. E. 
Davil, of Clarksburg, W. Va., has also 


added bill posting to his business. 


OUR COMMISSION. 


BY EDW. B. BRIDGER 


Every member who has received from 
the president, countersigned by the see 
retary and treasurer, a certiicate show 
ins that he is an accepted member of the 
I. A. of D., receives through that certifi 
which is four-fold in 


cate a commission 


its character. The features of this com 


mission are: Unity, action, purpose and 
co-operation, 
UNITY. 
We 


labor too strenuously for the true unity 


cannot believe too heartily nor 


of our organization; but at the same time 


we must be careful to avoid false ideas 


and unwise methods. Unity may be one 
thing and union quite another. Unity 
does not mean conformity, uniformity, 
lifeless monotony. A dead, formal, shift- 
less unison of members 1s the worst possi- 
that Worse 


things than freedom, independency or 


ble condition can befall us. 
separation can come to an association. 
The association of which we are members 
has to-day more real abiding unity than 
the with their 
boasted muck and mire and happy-go- 
lucky distributing, and the shiftless frauds 


so-called — associations 


that are girdling the globe with their 
catch-penny schemes, while, with their 
bait, they luce and draw into their nets 
the poor, helpless individual who is striv- 
ing to make an honest living, only to find 
he has been cheated out of his hard 
earned dollars, which have gone to swell 


the purse of the schemers. 
ACTION. 


This is an age of progressive activity 
either we must go forward or backward 
There is nothing in the world that will 
degenerate an association quicker than for 
its members to lay dormant and idle: 
neither will an association move towards 
the mark of its highest objective unless 
every member has a mind to work for the 
It will 
not do for us to say, “Oh, let the officers 
do the work; they wanted the office, so 


good of the association at large. 


let them do something for the honor.”’ 
Let me say right here, that any associa- 
tion that the burden of the 
work to the officers, thinking that thes 
will prosper, are mistaken; and any asso 


will leave 


ciation that pursues such a course will die, 
as it ought to die. What we need in the 
ranks of the association to-day is men of 


concerted action. 
PURPOSE. 


Our purpose in the cause of out-door 
publicity should be thai of the most in 


tense consecration, While the I. A. of D 
has done much in the past to lift the 
cause of out-door publicity to a high 


er plane, and out of the reach of 
ant has 
planted upon the citadel of hon st efforts 


the will to vive the advertiser the most 


happy-go-lucky — distributors, 


conscientious service possible, enabling 
him to dispense with the heavy cost of 
traveling distributors as far as possible, 
we should als> try to impress upon the 
local advertisers the benefits to be derived 
by this method of advertising, and having 
gained their confidence, give them the 
best possible service. We may mect many 
obstacles, but remembering the old adaye 
that “keeping everlastingly at it hyinys 
success,’ let us forge ahead, and we will 
come out all right in the end. 
“Rome was not built in a day,’ neither 
was our grand organization, but round by 
round towards the top we can steadily 
climb, until standing on the summit we 


can unfurl to the world the standa: 


our organization, 
CO-OPERATION 

Herein lies the secret fire which o} 
upon the altar of fraternal brotherly: 
but, alas, many of our members do 
seem to beheve in cultivating the kis 
grace of friendship through correspo 

We 

members in the association, and the 


ence with each other have 

qiation is uo better or no worse than 
make it. If it makes 
better, ought we not co operate with ¢ 


and see k to kin 
Let us, then, with 1 


12S members 


and 
each other better ? 


other more more, 


graces of chivalry throw 


our banner 


the breeze, enriched as we are and will } 
under the four-fold principles of organi 
tion, and strive to make the coming \: 
the brightest in the history of our ea: 


and to the good of each other 


W. TL. Steinbrenner, Lincoln Inn Court 


Cincinnati, Ohio, wants to hear from 


distributors in Ohio, Indiana, [linois ar 


Kentucky, located in towns of 2.500 


over. This work ts placed by the Inte 


national Association of Distributors 


J. A. Clough, Room River st 


Chicayvo, I11., wants th: 


$14, 
names and term: 
of distributors in all towns of 1.090 a1 
over in Ohio, Indiana, Hlinois, Michig 

and He is sending out work 


Thisis I. A. of D 


Missouri 


work 


Traveling around among. the 


counts 


towns within one hundred miles of At 


lanta, Ga., the thought uppermost in n 


mund has been this Do our members 


realize the amount of yvood thev can be 


Loowais in tlie 


the advertiser we small 


do th 


During mv recent 


territory If so V put their know] 


edge to ust trip i 


the towns I have seen stacks of alvert 


to the dragyts 


rovqst 
as! 


ny that has been sent 


be distributed piled away until 


some cleaning day, to be consiune 1 to the 


fames or dumping grounds I would 


lixe t» hear from members generally o 


ru 
this subject 
In perusing the columns of our official 


organ, I notice it has passed its fourth 


milestone As one who has followed its 


monthly rounds, I can but congratulate 


its efhicient management upon the excel 
lence of their publication, and wish them 


hay 


many, many ppy returns of the day 
Before another issue is published an 
other vear will have passed away It 


looking back upon the past year, 1 car 
but pay this tribute to the noblest effort: 
which the officers and members of the | 


\. of IT) venerally have viven to the 
cause of distributing, and wish them al 
a Merry Christmas 

I want to hear from every officer at 


member of the association in regard t 


making 


our columns in THe BILLBoart 
more attractive, as well as more helpful 
to the cause Brethern, we need your 


help; will vou respond ? 
The president, in relating his experience 
in the 


November BILLBOARD 


issue. of 
has set an example which every member 
of the follow If 
feel vourself, send vout 


matter to the press agents and let them 


assochition should you 


unable to do it 
their monthly 
“Who will be the first ?”’ 
Low. B., 


Incorporate imo reports 
BRIDGER, 
Press Agent 
Hlere is a Merry Christmas to all di 
tributors, and especially these brave, val 
lant souls who shoulder to shoulder, undes 
the banner of the I. A. of ID 
for honest service and the elevation of the 
hodlse-to-house distributing. 


are fighting 
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By the hardest kind of 
work and the most unswerving loyalty to 
his clients he gained first a foothold, 
then a firm foundation and finaly a mag- 
nificent clientele. 
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WILL A. MOLTON. 


‘is page we present a portrait of 
ill A. Molton. Mr. Molton is 
known as the hustling proprietor 


predecessors. 


listributing agencies bearing his It is said that he now handles fully 
two thirds of the business that reaches 
Cleveland and nearly half of the Toledo 


allotments. 


+ Cleveland and Toledo, O., and is 
or of that bright little monthly 

published every now and then 
he title of ‘p/p lo-Date-Distributor. 


‘ 


Recently he has opened branches at 


wwe had numerous requests from Akron, O., and Detroit, Mich, which are : 
wiers to publish his portrait, and doing nicely, but are still new ventures. ‘ 
peated efforts finally secured one Mr. Mol'on is a member of the Inter- ' | 
‘ intimate friend of his, who also national Association of Distributors, and i \ ; 
lus with the data from which we — is well thought of. He enjoys the confi- j 
ared the following summary of | dence and esteem of advertisers every- nit 
reer where. i 
it Mansfield, O., July 22, 1870, he 
» in his 27th vear. He commenced Donaldson’s New Home. 


ting circulars at the age of ten, 
rstelient being a barber in his native 


The new home of the Donaldson Lith- 
ographing Co, pictured in their adver- 
tisement on the back page of our cover 
this month, is without doubt the largest 


\t first he only devoted his Satur- 
the work, but he conducted his 
so thoroughly and honestly that 

he added one 


merchant after another to and handsomest building occupied by an 


s list of customers, gradually devoting American printing house 


evenings, then his mornings before It occupies the best portion of a block, 
school hours, until finally he had to leave contains over one hundred and twenty- 


at the age of thirteen, in order to 


f 


one thousand square feet of floor space 


i 
take care of his business, for by this and is fitted with seven large fire-proof ts 
he’ really had a well established vaults for lithographic stone. f 
isiness It is heated throughout with steam, u : 


\t the age of fifteen he secured a posi- 
the 
Mansfield, as traveling distributor, which 


lighted by a 1500-light dynamo and fur- 


tion with Aultman-Taylor Co., of 


nished with a magnificent Corliss engine. 
Spacious lawns surreund the imposing 


he held for two years, and then aban- — edifice on all sides, and in summer these 


{ 
ned to accept a similar position with will be beautified with rare flowering ‘ 
the Pennsylvania Railroad Co. Hecon- plants. The offices are large, handsome 
tinued with them for three vears. and inviting. ; : a4 
iSgo he started his present business The building is just twelve minutes’ ; ts { 


in Cleveland under very discouraging cir- from Fountain Square by electric car, 


cumstances, as distributing was in very 


{ odor in Cleveland owing to the lax 


‘ 
+) 


ethods and dishonest practices of his 


WILL A. MOLTON, 


which runs to the very door. 
The equipment of the Donaldson Co is 
just about doubled by the move. 


J. T. HUDSON. 


Sketch of J. T. Hudson’s Life. 


Mr. J. T. Hudson, whose portrait we 
give herewith, owns and manages the 
“Twin Cities’? Distributing Agency of 
Pittsburg and Allegheny, Pa., the largest 
and most reliable distributing agency in 
Although 
seven years of age, he has had over 
eleven years’ experience in the advertis- 
ing business, and to-day enjoys the con- 


Pennsylvania. only twenty- 


fidence and esteem of the majority of the 
largest advertisers, having no less than 
seventy-five of them as his references. 
Mr. Hudson was born at Birmingham, 
England, October 24, 1870. After finish- 
ing a common school course of instruc- 
tion, he went to King Edward's College, 
in bis native city, and graduated from 
there in the early part of 1886 Having 
a natural aptitude for the advertising 
business, he started up at his home imme- 
diately after his graduation, and has been 
After work- 
ing for two and a half years his health 


in the business ever since. 


broke down and he was compelled to 
quit and sell his business. He then came 
to America to visit his brother in Pitts- 
burg, Pa., and liking this country so well 
he decided to stay. After being here fif- 
teen months he again started in his old 
business, in February, 1892. 

He now employs from twenty-five to 
thirty-five men (distributors) almost con- 
stantly. Several months ago Mr. Hudson 
joined the International Association of 
Distributors, and annual 


convention, held last July in Cincinnati, 


at the recent 


Ohio, he was unanimously elected second 
vice-president. 

Mr. Hudson is a naturalized citizen, 
and takes an important part in politics in 
his own city. He is a total abstainer and 
so are all of his men, and this is one 


reason he has been so successful. Every- 
thing he undertakes to do is done under 
his own personal supervision. 

We are in receipt of a folder which con- 
tains many letters indorsing Mr. Hud- 
son's work, 


The International Association of Dis- 
tributors is fortunate in the possession 
of W. H. Steinbrenner. 

A harder and more indefatigable worker 
does not exist. He is an enthusiast. After 
bis own business he has but one aim, 
one sole ambition, and that is the welfare 
of the International Association of Dis- 
tributors. All of his spare time, all of 
his surplus effort and pretty nearly all of 
his surplus cash goes into plans and ideas 
designed to widen and extend its mem- 
bership and influence. We are not un- 
mindful of the efforts of Hill, 
Case, Reid, Hudson, Vansyckle and the 
rest have done much—very much, indeed, 
but Steinbreuner works all the time. 


others. 


It was Steinbrenner who reorganized it 
—Steinbreuner who kept it from going to 
pieces — Steinbrenner who nursed it in the 
trying months of its infancy. 

It is a great, big, powerful organization 
today. It would go on increasing of its 
own momentum, but Steinbrenner is send- 


ing it forward by bounds and great 
jumps. 
His unflagging enthusiasm has tri- 


The Inter- 
So is Steinbrenner- 


umphed over many obstacies 
national is a success. 


It is reported that Joha Springer, form- 
erly of Litho. Co. and 
Springer & Welty, has purchased what 
remains of the Empire Show Printing 
Co., and will re-embark in poster printing 
in Chicago, 


the. Springer 
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DISTRIBUTING. 


Distributing has kept pace and made as 
much not more, 
other method of advertising. 


progress, if than 


any 
Some dis- 
tributing firms over the country are put- 
ting their men in uniform and doing away 
with boys entirely. A good illustration 
of this fmethod was shown in the August 
issue of /%ofttable Advertising in the 
group of Erickson’s men of Boston 
Front door, house-to-house distributing 
is one of the best methods of reaching 
the consumers and of talking to them in- 
dividually. In the past there has been a 
great deal of difficulty in large firms get- 
ting their advertising matter properly 
distributed, but now that the system is 
carried out on a business-like basis, and 


. that each man or distributor is required 


only to put out a fair average number for 
each day's work, the returns from that 
work are a great deal better and the cost 
a great deal less. 
person 


Instead of expecting a 
hundred or 
two thousand circulars or pamphlets a 
day, if they will put out correctly and 
honestly only six hundred, eight hun- 


to distribute fifteen 


dred or one thousand, they are doing a 
good day’s work. 

I see no cause whatever why distribut- 
ing should not be done in a conscientious 
manner and on a business-like basis, as 
well as bi-l posting or sign writing, where 
the manufacturer or advertiser could 
count in each district or city or town the 
exact number of circulars or pamphlets 
that it would take to reach the residents 
of those places. We all know that a cir- 
cular or pamphlet thrown over a fence or 
into a yard is absolutely worthless, and 
the moment it is soiled or disfigured in 


any imanner its advertising value is 
killed. 
In this section of the country, es- 


pecially in Denver, Pueblo and Colorado 
Springs, the average amount of work 
that we ask of our distributors is to put 
out from six hundred to eight hundred 
pieces a day, which is an average of a 
house a minute, sixty houses an hour and 
six hundred houses in ten hours’ work. 
The difficulty in having honest distrib- 
uting done is passing away, and I see no 
reason why the distributor and advertiser 
should not work hand in hand, for surely 
every piece of distributing matter that is 
honestly put into a dwelling house, office 
or block, will count one for the dis‘rib- 
utor as well as for the advertiser It is a 
hard matter to check up distributing. 
One must rely entirely upon the honesty 
of the foreman of that d-partment or 
each individual distributor working under 
him, and the only possible manner in 
which an advertiser can check up his dis- 
tributing is by following the routes out 
himself, or going from house to house 
and asking each resident in that place if 
they received a pamphlet or circular ad- 
vertising his business. It cannot be 
checked up the same as bill posting or 
sign advertising, or, in fact, any other 
method, and therefore it behooves a dis- 
tributor to do work in a conscientious 
manner; and when once the confidence 
of the advertiser is assured the distrib- 
utor need have no fear of anyone getting 
the work away from him, even if others 


g offer to do it for a less price. 


It is not merely the cost of distributing 
that a general advertiser looks at, but at 
the cost of getting out the advertising 
matter and the returns that he will get if 
the advertising is done in an honest, con- 
scientious manner; and I argue that firms 
that offer to distribute for $1 00, $1.25 or 
$1.50 per thousand cannot do their work 
as well and satisfactorily as if the price 
were a little more. 
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You cannot expect something in this 
world for nothing, and, therefore, dis- 
tributing cannot be done in any city save 
at a fair profit, taking in all expenses, in- 
cidental and otherwise, for less than $2.00 
per thousand, and in small cities or 
counties the price should never be less 
than from three to five dollars per thous 
and, and at five dollars per thousand it is 
just one-half of what it can be done for 
by mail service, and a mail carrier can do 
than an honest distributor in 
handing the advertising matter into a 
dwelling, office or block.—| Jas. A. Curran 
in Profitable Advertising. 


H, S. Holmes, of Chattanooga, writes 
as follows : 


no more 


“I shall be glad to subscribe 
for your paper any time that I see you are 
doing anything to help distributors. You 
seem to be for bill posters alone.’ This 
is all wrong. We will givedistributors as 
much space as we do bill posters just as 
soon as distributors write us as often as 
bill posters. 


F. W. Sabichi, of Los Angeles, Cal., 
and a member of the |. A. of D., carries 
a two-and-a-half inch advertisement in 
The Journal, a newspaper published in 
that city. 


the ad. 


He uses the association cut in 


The Herald, of Vos Angeles, Cal., 
offers the following disquisition on house- 
to-house distribution : 

“The law now jorbids the stuffing of 
private letter boxes with unmailed hand- 
bills and circulars. A penalty is attached 
to violations, and what has been a chronic 
nuisance since private letter boxes were 
invented will now be abated. 

“It is unfortunate that the law cannot 
reach the fiend who litters up the front 
piazzas and the lawns with these same 
circulars and handbills. This nuisance 
is greater than the other, and it causes 
much more annoyance. 

‘It is hardly possible to conceive that 
this manner of handbill advertising is 
satisfactory or remunerative in any way. 
It exasperates people to have their prem- 
ses littered up by a lot of waste paper. 
The great majority of people never read 
such circulars. Of those who do read 
them, three-fourths do it for the purpose 
of identification, in order to register a 
solemn vow that they will never trade 
with a business house that causes them 
such an annoyance. 

‘‘There ought to be a law to reach this 
class of offenders. Surely no person has 
the right to litter the premises of another 
against the latter's will. 
plainly a nuisance. 


Such an act is 
If aman's lawn or 
piazza is covered with sticks and stones, 
he could lawfully cause the arrest of the 
person responsible. Then why not of 
the person who strews the premises with 
waste paper? 

‘“‘Handbilis and circulars undoubtedly 
have their legitimate uses. In themselves 
they are not offensive, and they may con- 
stitute a legitimate mode of advertising. 
It is the manner in which they are used 
that inakes the difference ” 


The Times, of the same city, handles 
card tacking in this wise, viz : 

“Complaint is made by citizens living 
in the southwestern part of the city of a 
practice which prevails there of tacking 
advertising cards on shade trees and on 
the sides of wooden curbs. Such signs 
are not only unsightly, but they are often 
dangerous, as children the 
cards and leave lony nails stickiny in the 
wood. 


tear away 


There is an ordinance against 
this practice, and it should be enforced.”’ 
Of course, due allowance must be made 


for the natural bias of petty papers. The 


_ the protection of advertisers ? 


editor, who also has to hustle for ink and 
paper. cannot bear to see money spent for 
advertising anywhere, save for the space 
he has for sale. Whenever he deals with 
bill posting, sign painting and house-to 
house work his dissertations are exagyer 
The 
though, when both distributing and sign 


ated and overdrawn. lime was, 
tacking was more or less loosely done, 
but since the advent of the International 
Association of Distributors conditions 
have been vastly improved. Lax methods 
are now the exception and not the rule 
Advertisers can now secure service which 
is much more certain and exact than that 
offered by any newspaper, Furthermore, 
his contract with an association member 
is virtually an insurance policy which 
protects him from all loss, either acci- 
dental or by reason of negligence or in- 
If lo s is suffered, the ad- 
vertiser is promptly indemnified by the 


association at large. 


competence. 


Did any one ever 
hear of newspapers banding together for 
Hardly 


Join the International Association of 
Distributors, and in two years you will 
not be willing to sell your membership 
fur a hundred times the amount it cost 
you, 


Donat J. Lefebvre has contracted with 
the Roy & Boire Drug Co., 21 Pearl 
street, Manchester, N. H., to advertise 
Menthol Cough Soothing Syrup all over 
the New England States east of New 
Haven, Conn. The service will be ‘hand 
in house to-houre,’’ and none but I. A. of 
D. members will be utilized. 

Read Jas. A. Curran’s article on dis- 
tributing, in another column. 


At the great football game between 
Yale and Princeton, played at New Haven, 
the fakirs had a hard time of it, for two 
enterprising newspapers gave away free 
of charge the very things that the col- 
legians wanted. 

The New York /ournal had a large 
number of distributors giving away meg- 
aphones in blue and orange and black, 
calling attention to the paper. Outing 
had uniformed distributors watching the 
trains. Every man or woman stepping 
off the cars was watched If she or he 
wore a chrysanthemum, a dainty badge 
with orange and black ribbons was pre- 
with the compliments of the 
paper printed on it, not too conspicuously, 
If they wore violets, then a badge with 


sented, 


the Yale blue streamers was handed to 
them. It was a pretty conceit, and one 
that ought to have paid in renewed sub- 


scriptions, 


John L. Smart, of Pensacola, has the 
following amony his reyular customers 
C. 1. Hood & Co., Lowell, Mass.: Wells, 
Richardson & Co., Burlington, Vt.; Chas 
H. Hyer, Philadelphia, Pa.; Stillman 
Remedies Co., New York City; A. J 
White, New York City; Nichols & Co., 


Chicayo, Il.; H.R. Allen, Surgical Insti 
tute and Sanitarium, Indianapolis, Ind.; 
Dr. Miles Medicine Co., Eikhart, Ind.; H 
T. Hanson & Co., Schenectady, N. Y.; 
California Fig Syrup Co., Louisville, Ky 
Mfy. Co., New Orleans, 
Pinkham Medicine Co., 
Hamlin’s Wizard Oil Co., 


Acme Chemical 
La.; Lydia E 
Lyun, Mass 
Chicayvo, Il 


Steinbrenner has secured the immense 


Ir jurkhart which embraces 


contract, 
every town of 2,500 and over in Hlinois, 
Indiana, Ohio and Kentucky 


solely to the infiuence and standing of the 


It was due 


Association that Dr. Burkhart was induced 
to try house-to-house work, 


Cannot something be done to secu: 
uniformity on pri 
We fully understand that no flat and 
flexible scale may be adopted, but 
shake the 


ulvertisers, especially those who are m 


vreater deyree of 


vl 
TNCONSISLONCIES confidence 
iy a first trial of house-to-house work 
The same mail brought us two rate 
last week 


Califormia, a 


One was from San Pe 


town Of 20.00% populat 
the other from Montreal, population aly 
1Qo crm) We 


how badly thes 


publish both to illust: 
conflict 


SAN Dilkae 
Circulars, per 1,000 $ 
Pamphlets and books, per 1 .cer 
Cards tacked per too 

MONTREAI 
Small handbills on street & 
Small h indbills, house to house 
Small handbills, handed in j 
Bulky or unfolded circulars f 
Folded one-sheet circulars 5 
Bulky or unfolded newspapers > «x 
Folded me Wspapers ‘ 
Samples of Medicine, et 
Cards ticked up, from $10 Goto Sou 

It seems to us that this is a matter 


the consideration of the 1. A. of D. Sure 


a vreater deyree of uniformity 


IS possi! 


and if so, itis unquestionably highly 


sirable 


W. D. Redington has compiled a list 


firms who do house-to-house work It 
valuable to distributors 
During December all the large adver 


users are pretty venerally engayed in 


vising their lists. Distributors ought 


make it a point 
are dissatisfied and thinking of makiny 
that 


on thetr lists for 


to write them If the 


chanyve, this ts the 


time they wil 


make it (el vour name 
next vear We wive herewith a list of th: 
principal houses who do house-to-hous« 


work 


Street & Smith (New York Weekly New 
Vork City 

W. J. Hanson Co, Schenectady, N.Y 
California Fig syrup Co., Louiswille. Ky 

Sterling Remedy Co Indiana Minera 
Springs, Ind 

Foster-Milburn Co. Buffalo, N.Y 

H. 1. Heinz Co., Pittsbure. Pa 

W. J. Brant Co.. Albion. Mich 

The Dr. Chase C>, Philapelphia, Pa 

The Dr Kilmer Co. Binghamton, N. \ 


Wells, Richardson & Co., Burlington, Vt 
Charles H. Hyver, Philadelphia, Pa 
Stillman Remedies Co. New Vork 

A.J}. White. New York 

Nichols & Co, Chicago 
Hamlins Wizard Oil Co, Chicago, I! 
New Orleans, La 
Sutherland Medicine Co., Paducah, Ky 
Peruna Drug Mig. Co, Columbas, O 
Walter Baker & Co Mass 
Brown's lron Bitters Co., Baltimore, Md 
Warner sate Cure Co, Rochester, N.Y 
Genesee Pure by LeRoy, NY 
Hiscox & Co. Ss) Broadway, New Vork 
Kickapoo Indian Medicine Co., 


Acme Chemical Co, 


Dorchester 


nal Co 


New Haven 


Conn 
The Mix-Phospho Co, New Vork. 
The Kaercher Drug Co., Allegheny, Pa 


The Walter. Robertson Drug Co... Pittsburg Ia 
The True Kemedy Co, Buffalo. N.Y 

Dr. KR. V. Pierce, Buffalo, N.Y. 

Von Moh! Co., New Vork 

The Boro-Lithia Co, Waukesha, Wis 
Luhrman & Wilburn, Cincinnati, © 

, Newark, N | 
Philadel 


Gerhard Mennen Chemical Co 
Diamond Dust 
phia Pa 
The Burgoon Medicine Co, Pittsburg, Pa 
Ir A Richmond, Ind 
Chas. A. Vogeler Co,, Baltimore, Md. 
Munyon's H. H. Remedy Co., Philadelphia, Pa 
Woodbury, N. J. 
Alien 8S, Olmstead, LeRoy, N. KR 
Lyman Brown, 168 Duane street, New Vork 
7 Vilthawe.,, New York 


Soap Powder Co 


B. Simpson 


GG. Green 


Pond's Extract Co 
Block Bros., Wheeling, W. Va 

W It. Hill Co., Detroit, Mich 

A. J. White, yw Reade street, New Vork 
Tarrant & Co, New York city 

A.C. Myers & Co, Baltimore, Md, 

Jas, Elverson (Golden Days), Philadelphia, Pa 
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VIVIVT INLET 


* Fair Department, 2 


fant Val Va’ a’ a’ a ‘a cet 


wh Toledo, Columbus and Man 
I] prominently mentione d for the 
the 
ration of Ohio, it is probable that 


nm commemorating Centen 


ti will be selected. There are 
mus why the Queen City should 
chief amony which is that she 
citv in the State, 
hotel 


two other cues combined 


and has 


ryest 


ds better accommodations 


om this, Cincinnati gave to the 


e modern exposition She 1t was 


t conceived and carne lout ayrea 


ind industrial fair. The idea 
been copied far and wide, but 

( iti originated it 
reason, if no other, she 1s en 


the Ohio Centennial Exposition 


FOR A PERMANENT EXPO- 
SITION. 


Company Organized in Chicago to Show 
the Benefits of the West. 


Chicavo, Western and Northwestern 
States Exhibition Company ts the name of 
ition chartered by the Secretary 

f State Its headquarters are in Chicago 
s capital sto -k $20,000, The o‘yjects 
maintain in Chicago a permanent 
m of the products of the Western 
and Territones 


Northwestern States 


lance of those seeking homes, to 
nformation regarding transporta 
and do yveneral adverusing 


mI ev 


iblishing business in) connection 


The 


Buehler, | 


with incorporators are 


Meredith 


John 
Davies and H 


St. Louis Fair Next Year. 


he Board of Directors of the St. Louts 


County and Agricultural and Mechanical 


Society, composed of F. W. Rauchenstein 


f Clayton, John A. Massey of Bridgeton, 
Henry Bopp of Ballwin, T. T. Dwyer of 
Dwyer, Dr. John Pitman of Kirkwood, 


Peter Kerth of Clayton, and Henry Albers 
t Florissant, which was chosen at the an- 
| meeting of the stockholders in Clay- 
November 1, met in the County Co:n- 
soner’s office at St. Louis, 
nd elected enswin £ 
Col. F. W. Rauchenstein, of Clay 
vio has been at the head of the soei 
rthe past 
re-elected 


November 


officers for the 


four vears, was unanim- 
The other officers of last 
lected hey 
Col. John A. Massey, vice president ; 
and H. 1. Wil 


The affairs of the associa 


corps were also re 


| Barron, secretary, 
reasurer 

re in excellent condition, and the 
ticipate a most successful ex 
n torthe fallof 1S9S. The extension 
Clayton and Park electric 
1 to the 


ris under contract, and the road will 


Forest 


County Pair Grounds at 
npleted in time for the opening of 
st county fai Extensive improve 
in the way of exhibits and pleasure 


itractions are contemplated 
SCORE ONE 
FOR THE NEWSPAPERS. 


\nniston, Ala., 
THe Btetroarn, 
inmotnnati, oO 


losed please find $1.00, for which 
J send me THe BiL.noarn for one 


Nov. 22, 1897 


THE BILLBOARD 


year, beyinning with the current number 
or the had 


a County Pair which, so far as this county 


first time in vears we have 


was concerned, was the best advertised of 
any fair with which I have had any a 
quaintanee 

The county paper, which, by the wavy 


has the largest circulation of any paper 


in’ Alabama advertised the 
There not, 
i sinyle lithograph posted, but 


this the 


persistently 


fair for eigyht months Was 


however 


in spite of lair was a yvreat suc 


cess In every way, both in entries of farm 


products and stock and in a large attend 


ince, makiny the fair a financial success 
Next vear it is intended to make a dis 
trict fair and advertise extensively with 
lie . : “ 1 
lithovraphic work as we is Inthe papers 


As soon as the date Is cecice | upon I 


will advise vou of the fact, that vou may 
have it entered in vour list of fairs 
Yours, truly 


Howakbp W. SENXToO> 


Dictate 


COLUMBUS, O., 
To Have a Big Food Show. 


tor the food show under the 


of the Retail Grocers’ Association. 


which was to be held December 15 at the 
Auditorium, corner of Goodale and Park 
streets, has been postponed until Jan. 15 

Phe foal exposition will continue from 


that date until the ist of February 


hibits will be made by wholesale and 


retail yrocers, preservers, packers and 


others, from various parts of the United 
Stites Space has already been asked for 


by Pittsburg manufacturers and preservers 


of food, by firms in Chicago, Minneapolis 


and t ]se whe re 
A display of flowers, such as chrvsanthe- 
mums, will also probably be one of the 


eatures of the ¢ xp sition 


It will be a show that will appeal espec- 
ially to the ladies, and during the exposi- 


the Mecca of 


vouny ladies and their sweethearis as well 


tion the auclitorium will be 


as wives, who have already learned that 


the palate is the guide-post pointing the 


wav to the heart 


ORANGE COUNTY. 


County Fair Association to be Discontinued. 


The directors of the Santa Ana Fair As- 
sociation held their first meeting since the 


races this afternoon fter the usual 


routine of business had been transacted 

and bills audited, the question of discon 

tinuing the meetings came up. It was ce 
i 


cided to levy an assessment of $10 


per 
sare. This will meet all deficiencies that 
will hold 
_Messrs. Park 


er, Blee and Rigys were appointed a com 


now exist, and the association 


one more meeting at least 


mittee to confer with the Driving Club, an 


organization now being formed in the 
county, with the view of making arrange 
ments with the club to lease the race 


track 


ALLENTOWN, PA. 
Fair for 1898. 


Work on the 
already begun 
take 


fruits of which will be scen a veat 


Allentown Fatrof tSoS has 
Two committees met Oc 
the the 


hence, 


tober 22 to imitial action, 
when the fair grounds are opened for fair 
week 

The Commtttee of Arrangements of the 
Secretarv Mohr's office. 


last fair met in 


The members present were Hon. Jeremiah 


Roth, R. R. 
DeLong, M. F 
H. Bickel, W. | 
I). F. Fink 
They 


uons 


W. K. Mohr, A. W. 
Bastian, T. G. Helfrich, 5. 
Becker, ‘T. K. 


Klein and 


Fitter, 


igrecd upon these recommenda 


That the fair grounds be closed Satur- 
day before fair at 4 p. m., when all entries 
in the house department must be on the 
vrounds 

That all live stock and farm entries must 


place by 


be in | 


week 


That the fair commence Monday instead 


noon of Monday of fair 


of Tuesday 
That the dates for 1898 be from Septem- 
ber lusive 


1g to 23, in 
That new stalls be erected for exhibiting 
‘meeting was attended by President 
Roth, Vice 
Mohr, Treasurer DeLong, C. H. Cohn, G. 
W. Eckert, H. T. Kleckner, C. W. Dech, 


President Ritter, Secretary 


Dr. A. H. Balliet, J. H. Bickel, M. S. 
Wiedner, George Desch, James Seibert, 
M. F. Bastian, I. B. Mever, W. G. Hor- 


lacher, T. K. Klein, T. G. Helfrich and 
V. H. Wieand 
The 


considered, 


recommendetions were favorably 


and in addition these recom- 
mendations were made to the annun!l meet- 
ing 

huckster 
stands be erected and their use sold to the 


highest bidders 


That permanent eating. and 


Tuesday be known as Children’s Davy 


RICHWOOD, O., 


In the Field Early—Dates for 1898 Already 
Claimed —Sets the Sluggards a Good Ex- 
ample. 


\t a meeting of the Executive Board of 
the Richwood Tn-County Fair Association 
the total 
receipts of the fair were reported to be 
the 
leaving in the treasury after all premiums, 


held in Richwood October 25, 


$3,496.60, and expenses $2,510.09, 
ete., have been paid a surplus of $686.51. 
This is an exceedingly good showing for 
the and Richwood 
another fair next vear. The dates will be 
13 and 14. 


Association, insures 


October 11, 12, 


Cheraw, S. C., is to have a fair this vear, 
the first in that section of the country for 
Doubtless, it will be 
Premiums amounting to 


over twenty vears 
weil patronized 


about $1,000 will be given. 
The American Association of Fairs. 
DETROIT CONVENTION. 


At the convention of the American As- 


sociation of fairs the following states were 


repre sented, viz 


Illinois, Indiana, Minnesota, lowa, 
Kansas, Michigan, Nebraska, New York, 
Ohio, Wisconsin and Missourl, the dele- 


gate from the state last named being a 
representative of the St. Louts exposition 
The 
was agreed to 
New York, 22 to 27; Ohio, Au- 
29 to September 3; 


following schedule of state fairs 
\ugust 
vust Michigan and 
Minnesota, September 5 to 1o; Indiana 
and Iowa, September 12 to 17; Wisconsin 
and Nebraska, September 19 to 24; Illi- 
nois, September 26 to October 1; St. 
Should the Ohio 


state fair be held one week later, this will 


Louis, October 3 to dS. 
give the New York fair the date now as- 
signed Ohio 

Rev. Furnas, of 
Miller, of Ohno; 
and John Corner, of Nebraska, were made 


Nebraska; W. W. 
]. J. Pearce, of Ilinois, 


\7 


a committee to confer with the traffic as- 
sociation for rates, etc. 
The following program for the next 
meeting was presented and adopted : 
“What Can Be Accomplished to Estab- 
lish 
tion ?”’ 


Rules of Administra- 
“Should Live Stock Sales be In- 
augurated on State Fair Grounds Under 
“Right 
“What Is the Best Sys- 
tem of Dairy Tests?” 


Uniformity in 


Auspices of Fair Management?” 
of Exhnbitors.”* 
“What Privileges 
Should be Granted on Fair Grounds and 
How Should They be Controlled 2?" ‘‘How 
Can We Reduce the Issue of Complimen- 
taries, and Would It be to the Best Inter- 
est to abolish the Complimentary System?"’ 
The election of officers resulted ‘as fol- 
President, R. W. Ne- 
vice-president, A. J. Lovejoy, 
Illinois; treasurer, Wm. M. Liggett, Min- 
nesota; secretary, J. W. Fleming, Ohic. 


lows: Furnas, 


braska; 


Afro-American Fair and Interstate 
Exposition in 1898. 


* 

Bishop A. Grant, president; F. I. Rich- 
ardson, secretary. 

Char.ered under the laws of Texas, and 
indcrsed by its legislature and governor. 
Suggested by the purest and loftiest senti- 
ments of American citizenship—the ad- 
vancement of our race. 

The Afro-American State Fair and In- 
terstate Exposition will be held in the 
city of Houston, Texas, September 1st 
to November 30th, 1898, and will be na- 
tional in its character. 

The aim and object of this exposition 
is to exhibit to the world the remarkable 
advancement made since emancipation in 
educational work, the liberal and fine arts, 
science, mechanics, agriculture legal and 
moral, and by such exhibition to stimulate 
and encourage the further pursuit of 
knowledge, that the acme of pure and 
lofty American citizenship may be ob- 
tained. 


LA. 


Speaks Louder than Words. 


608 COMMERCIAL PLACE, 


NEW ORLEANS, 


os + VICENSED... 
BILL POSTERS AND DISTRIBUTORS 


OFFICE 


iS A.WEBER & CO. 


OUR MOTTO— Our Work 
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s LECCERS enicor. 


n Under this heading the publishers invite a 
B free and full dtscussion of any and all mat- 
tersof interest to advertisers, bill posters, dis- 
tributors, sign painters and Fairy managers, 
when couched m courteous language. Of 
course we do not necessarily endorse the views 

ao and opinions of our correspondents. 


Seeee CEE 


November 12, 1897. 
Editor THE BILLBOARD, 
Cincinnati, O 

Dear Sir--We read with much interest your 
article in the October number. on page 4, in re- 
lation to posting towns and villages, and your 
experience in sending out the same. We find it 
tallies with our ideus exactly, but we have had 
the most uphill business ever experienced by 
any firm in trying to work upatrade with our 
local people, also trying to induce outside ad- 
vertisers to enter our field. When we tell you 
we are almost discouraged, it is putting it mild_ 
We have carried our ad constantly in your pa 
per, and also one in 7he Bill Poster, and some of 
the time one in the distributing sheet put out by 
Mo'ton, and we have never yet received a dol- 
lar’s worth of work from outside through same. 
We have got some outside work, but we hap- 
pened to catch their traveling when he got in 
this territory and worked a little out of him. 
To be sure, we have worked up some local busi- 
ness, but it was done very slow and has cost us 
every dollar we have received trying to get our 
people started. We havea nice county popula- 
tion—-about 60,000. We know every road, and 
have built quite a number of boards and try, in 
every instance, t» give the advertiser the full 
worth of his money. We look the matter square 
in the face. and have summed it up about as fol- 
lows: That soliciting agents for the associations 
get more commission by placing the work in 
the large towns and cities, and, therefore, send 
it to the bill posters there, in nearly every in- 
stance, in preference, on account o/ the higher 
rates they get per month for posting. 

We believe the advertiser makes a mistake, 
both the /oca! and national one, for if they were 
to use a moderate amount of paper in ali our 
towns and keep putting it out, I am sure the re- 
sults would more than meet their expectations, 
just as you state, but how to reach this end is 
a great puzzle tous, We have written our views 
to Mr. Carroll, but got a very curt reply from 
him, 

Now, this article is not for publication; it isa 
personal letter. If you can give us any new 
ideas or pointers, do so. It will be greatly ap- 
preciated. Certainly, the advertisers take no 
chances in patronizing us, for we are responsi- 
ble by reference to either commercial ageucy. 
They can verify this, and we are at liberty at 
any time to refer to our local bank or any busi- 
ness hovse in our territory, where we are well 
known. We are going to try and hold out a 
little longer and see if the business will not 
come our way. : 

We have a little scheme on foot now to bring 
our posters and manner of doiug business more 
prominently before the local advertisers. It is 
this: We manage the opera house here, and 
about the 22d inst. we propose to have a poster 
exhibit in the same by hanging the walls com- 
pletely fullof the different kind of posters we 
handle; also, wood and metal signs, and place 
the prices on them plainly, and then invite 
every business man within a radius of ten miles 
tocome. It will be opened at8 o'clock p. im., at 
which time every merchant who is interested 
will be at liberty, and see if the plan will not 
bring us prominently before them and result in 
some business. If it brings us nothing, it will 
not cost us much totry. 
in the house and can show our walls off to fine 
Any pointers you can give us will 


We have electric light 


advantage 
be appreciated. 

Thanking you for favors, we are, 

Yours very truly, 

The above letter was not sent us for 
publication, but it touches with such 
force upon a question of vital importance 
to bill posters that we have decided to use 
it, simply withholding our correspond- 
ent’s name. Here we have a shrewd, in- 
telligent man—a man of ability and a man 
of affairs who has made an earnest, well 
effort to establish a 
business in a live town of over 2,000 in- 


directed and able 
habitants, the center of a county of 60,- 
ooo inhabitants. He has provided an 
admirable service. 
built and well placed. 
a bulletin service, and in addition thereto 


His boards are well 
He has provided 
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conducts a distributing bureau. And vet, 
in spite of the closest economy, after very 
nearly two years effort, he has not been 
able to make it pay. 

Discouraged, he asks, **What else can I 
do before I give it up?” 

And there you are, gentlemen of the 
Executive Committee of The Associated 
Bill Posters (ine. ). 

. Answer his question, and you will be 
doing something worthy of your efforts 
and your offices. 

Mr. Middleman, are not you, too, some- 


what responsible here? Instead of in- 


veighing against bill posters in Savannah, 
Bellefontaine, Columbia and other cities 
where you cannot get service, why cannot 
you evolve a scheme, method or means 
whereby you can ascertain and reward 
efforts like the above ? 

The town in which this party is located 
supports a newspaper. It is, therefore, 
capable of supporting a bill poster. The 
business of bill posting will never be 
great, complete and independent until 
our correspondent’s inquiry is answered. 

We repeat the question: What is to 
be done for the towns and villages? 


Kansas City, Mo, Nov. 22, :8o7. 
Editor THE BILLBOARD, 
Cincinnati, O. 

Dear Sir—Business in Kansas City is good 
Everybody seems to feel as though the long- 
looked-for prosperity boom had struck us, and 
there is work forall. In the last seventy days I 
have put out 1,200,000 pieces of advertising mat 
ter, and have some in sight yet. There has also 
been much advertising matter put out here that 
I did not do. Some of it was well done. There 
are others who were here before I began, I 
having got acquainted with their methods while 
I was in the street department of this city-- 
found their “trade mark” under bridges, side- 
walks and any old places that I, asa street in- 
spector, had to go. They don't like competition, 
it means that they must do better work they 
can't put out a few “trade marks’ and destroy 
the remainderof the matter. They are writing 
to our patrons very naughty letters about us— 
but all the old-time advertisers know them and 
sveer clear of them. They told the Lydia Pink- 
ham people that their stuff was being wasted 
and thrown in the streets by the orders of the 
manager of the Midland Advertising Co: but, 
unfortunately for them, they fell into a trap 
that I had laid, for the distribution was not be 
gun until four days after they mailed their 
report 

Dr. Davis’ Headache Powders are being put 
out in the same manner tnat they were last July 
one man is given from 3 000 to 4,500 fora day's 
work. It is very easy: they are small and will 
go out in fives and sixes without attracting at- 
tention, and frequenty in rooming houses twenty 
to thirty are dropped down in a bunch 

Bromo-Seltzer fared no better—was a daily 
little memorandum put three to ten in any 
store 

Sterling Company's Cascarets and No-to-Bac 
fared no better. 

Dr. Pierce’s work is also in the “list of lost 
labor,” as isthatof Dr. Greer, of Chicago 

The /.restde Companion went out from two 
hundred to three hundred in a place. The 
street department, while mowing the weeds last 
summer, nearly had their scythes ruined by 
running on to ten or twelve bundles. The same 
people handled them again this fall, but had to 
hunt new fields, as the weeds are all down, 
They and the barbers like to see each other 
once in a while. 

More anon. 

Very respectiully yours 
Joseru Rerp, 
Manager Midland Advertising Co. 


Rockville, Ind., Nov. 15, 1897 
Editor THE BIL! soaRD, 
Cincinnati, O 
Dear sir—The prosperity wagon has hit me 
In October and November I had better business 
than any month in the summer 
I have now on my boards the following 
Hamiin’s Wizard Oil, 15 12-sheets; McMurty «& 
Butler, 25 16-sheet stands, local Joe M. Eliett, 2 
8-sheets, local; McConnell’s Sir Jonathan Cigar 
Foley's Kidney Cure; Foley’s Honey and Tar 
Ott & West: McCoy & Hargrave; Rockville 
Roller Mills, 50 20-sheet stands, 
I am contracting agent for the Big Domina 
Flour. Bill posters in Indiana and Eastern IIli- 
nois, send me your very best prices for thirty 


days’ showing, listed and protected. lamalso 
contracting agent for Indiana for the Queen of 
Hearts Cigar, made by a local factory 

My complete directory of Parke county will 
soon be ready for delivery 
vertisers, look out for it 
ulation of Rockville as 4 
which I carry, 25,000 


Bill posters and ad- 
It gives the total pop 
447. and the county 
On its pages will be half 
tone cuts of the most prominent men of the 
county 

I have just put up another big 60-foot board, I 
have space in Rockville for 4 go sheets of paper 
iam nota member of any bill posting associa 
tion, but I maintain prices. I am going to add 
another town to my list; I have been looking at 
it for some time; itis the towa of Rochester, 
Ind., and has a population of s,ooo, It isa first 
class town, and has no bill poster, only one big 
board for the shows that play that city. 1 will 
get things in running order about January 1 
The plant will be one of the best in the state for 
the size of the place. I will leave Rockville 
about December 8, and commence putting up 
boards as soon as I get there, and vou can rest 
assured that you will get good service if you 
ever want work done in Rockville or Rochester 

I will give you a little theatrical news from 
this place Harry Mack, of Pana, IIL, yave an 
entertainment to the largest house that ever as 
sembled hundreds were turned away. unable to 
get standing room At 8:x p. m. the curtain 
went up, and one of the finest stage settings 
Mr. Mack. in conclu 
Ram Rod No. 45."" He left for Bell- 
more the next morning. 

Be. ®. November 25. He 
will be greeted with one of the largest houses 
that ever witnessed a show 


ever witnessed was seen 
sion, gave * 


Spencer comes on 


He is a great favor- 
ite here. 

J. T. Jones, the dramatic critic, is very ill with 
grip. 

W.N. Joiner, of the opera house, will go with 
Duckers’ Comedians in December 

Distributing has been good, as well as bill 
posting [ have put out the following ths 
month LaGrange Robe and Tanning Co, 
LaGrange, Ind.; Wells Medical Co., Lafavette 
Ind.; Merchants’ Gargling Oil Co., Lock port 
N. Y.; James Paxton Voorhees, lecture, Novem 
ber 16; MeMurtry & Butler, local, anda ship- 
ment trom Dr. Miles Medical Co, Elkhart, Ind. 

I find the Dr. Miles Co. the best company I 
ever did distributing tor. All you have to do 
for them isto do good house-to-house distribut 
irg, and you will always get their work. Give 
what you contract for, and you will get work 
at all times. 

Some of the Rockville people went to Terre 
Haute to see the “Isle of Champaign,”’ at the 
opening of the new Grand Opera House. 

Well, as I think I have said enough, I will 
close for this time. 

Yours truly, 
{MMETT LITTLETON 
City and Suburban Bill Poster 


Waukesha, Wis., Nov is 
Editor THE BILLROaRD 
Cincinnati, O 
Dear Sir—We herewith enclose you copy for 
advertisement in next issue of THE BILLBOARD 
We have been busy with the following work 
since last May, when we purchased the bill post 
ing business in this city: 
Our Posting Department 
Sparkling Kolafra (Gude): 3 &-sheets, Goodrich 
Transportation Co ; 60 1-sheets, Otto Pritch Dve 
Works (Fitzgerald, Milwaukee 300 
and 1,000 snipes, Dr. C. I. Shoop, Racine, Wis 
jo S sheets, Wakesha Water Co local 100 
Bethesda Spring Co local 1o If 


Four 24-sheets for 


sheets 


i-sneets, 
sheets and to 4-sheets, California 1 ig Svrup Co 


-sheets, R. V. Pierce, Buffalo, N. Y. (Hote 


112 ')-sneets, Strauss Bros. Co., Chicago: 1< 12 
sheets, Davy Crockett C gar (Donaldson) 0 
%-sheets, Foley & Co. Chicago, 1 sheets, 


Girl from Patis Cigar (Hoke 
Bana Cigar 


sheets. Santa 
i-sheets, Julia Marlowe Shoes 
5 1-sheets, Aurora Corset Co., Aurora, I 4 7X4, 
Beeman’s Pepsin Gum 

Distributing 
Co 


Departinent 
» Milwaykee: s,000, Dr. ¢ 
cine, Wis 
Chicago 


Eureka Laundry 
I}. Shoop Co., Ra 
1,000, Bellevue Medical Institute, 
woo, Pyramid Drug Co., Albion, Mich 
»,000, Dr. Miles; 2.000, Wells & Richardson: 2.000 
Dr. Chase Co.; 2,000 Consolidated Tea Co. (local 
sign Tacking Department 
100 for Foley Co 


oo forc I Shoop 
20 tor Pyramid Drug Co. 

Much advertising matter has been wasted 
here lately, which the following firms put out 
Kickapoo Indian Medicine Co.; Hood Medicine 
Co., Chicago; Buck's Stove Co., St. Louis: Dr. 
Kadway Co., New York; Doud Pharmaceutical 
Co., Chicago; EK. G. Cone, Chicago, RK. 14 tooth, 
New York; Street & Smith, New York; Sceabeura 
Dip Cc., Chicago; Fremont Grape Juice Co, Pre 
mont, Ohio, Chamberlain Medicine Co, Des 
Moines, Ia Ypsilant’ Drug Co., 
Mich.; Carter Medical Co, 
Olmstead, LeRoy, N, Y 


Ypsilanti, 
New York; A. S§S 
+» Enterprise (local) 


Thrig Shoe Store (local 
Putney Bros. (local) 
Yours respectfully, 

WAUKESHA BILL Posting 
Citas. G. Mrvis, Manager 


Robinson & 1; 
(local 


Atlanta, Ga... Nov 
Kditor THe BILL noarn, 
Cincinnati, O 

Dear Sir--The yellow fever, which has cr 
pled our Southern members a great deal, i: 
last passing away, and the advertisers ar 
last beginning to advertise in this section 
have finished distributing 30,000 books in t! 
city and suburbs and 14.000 in the small tow: 
within too miles of Atlanta forthe L. E. Pink 
ham Co.; Sooo papers for Block Bros. Tobac 
Co, soo litho. cards for the U.S Fidetity an 
Guaranty Co. of through — lo 
agents, and have the assurance of work fro) 
the Dr. Miles Medicine Co, EK. EF Sutherland 
Drug Co., Chattanooga Medical Co. Dr. Ki 
mers Medical Co., 
Pure Food Co 


Baltimore 


and Dr. Greene's Genese: 
. With the promise of others an 
much local work. Altogether, the prospects 
much brighter than a short time ago 

Yours truly, 


Epw. W. Bripcer 


Vancouver, Wash, Nov. 1g, 145 
Editor Tur 31. LBoarpD, 
Cincinnati, O 

Dear Sir! think THE BILLEOARD is a fine 
paper I can hardly wait for its coming, and | 
will certainly take it again before the «¢ Apira 
tion. Business has been good in Vancouver this 
year. I have hid posted on my boards from > 
to Soo sheets of paper all season, and I think 
some of the work I received was due to adver 
tising in Tar BILLBOARD 

I think if Sam W. Hoke means what he says 
we will all get a handout next season 

There are prospects of the railroad completing 
the line that was started a few years ago be 
tween Portland and the Sound, crossing the 
Columbia river at Vancouver If so, our town 
will be booming next season. 

Yours respectfully, 


Jouwn I. Marsu 


Connellsville, Pa, Nov. 24. 1% 
Editor THE BILLRoOaRD 
Cincinnati, O, 

Dear Sir— Business is steadily increasing with 
us, and by keeping on the even tenor of our way 
we expect it to continue to grow Although it 
may be slow, we know it will be sure. as we 
are building up a business by doing our work in 
a thorough manner, and know by doing so we 
will hold our contracts 

Will just say here that our first contract, over 
a year ago, was with the W. T. Hanson Co, of 
schenectady, N.Y Their contract « xpired over 
a month ago. but the sale of Dr. Wiiliams’ Pink 
Pills for Pale People is increasing in volume 
This month they sent us 7,000 books to distrib 
ute Pheir traveling man, Mr. Gunnels, called 
on us last week, and asked for pen, ink and 
paver, and wrote a note to his house to allow us 
‘2 per thousand, as we could not do it for any 
less in the manner we were doing it. They are 
first-class people aad we like to work for them 

We are proud to say that we are the first to 
contract with the Foster-Melburn Co., of Buf 
falo, N. VY We have alsc made contracts with 
the Dr. Chase Co, of Philadelphia; Burrows 
Yeast Factory, of Detroit, Mich: HM. J. Hein 
Co., Pittsburg, and the W. J. Brant Co.. of Al 
bion, Mich , and we expect in the near future to 
make contracts with several more suvstantial 
concerns 

We are making no effort for the local trade 
outside of street car a Ivertising, as they gen 
erally employ boys and che ip mento hang their 
circulars on the gates and thrown into yards 
Could say a gool deal about bad distribution 
but will only add that I saw Dr. Kilmer & Co.'s 
valuable books thrown into yards last week in 
Uniontown just before a continuous rain began 
You can imagine how many of them were 
picke lupafter they became soaked with rain 

Yours truly 
Ws. Clowes, Manager 


santa Fe, N. M.. Nov, 20, 189 

K litor Tk BILLnoaRD, 

Cincinnati. Oo 

Dear Sir—Business has been picking up and is 
getting larwer I have hada goodtrade right 
along this fall and since my last letter have hac 
oO sheets for Mains’ Circus, and have sow on 
the boards to Ssheets for Star Tobacco; 6 
Cigar, to S&S sheets Manitou Wa 


ter i sheet Diamond ¢ 


sheets, "OO" 
Soap and 65 1-sheet 
Tnamond ¢ 

Have distributed «t,soo for Dr. Miles Co., 1,000 
Paine's Celery Compound and 1,500 Celery Com 
pound, all in city of Santa Fe, 

I shall probably make another country trip in 
December if the weather holds out, We can 


gC a 
: | . Raesensesenasneensl” 
: _ 
; 
| 
7 - 
| 
es 
7: ee 


st and distribute here all the vear round. as 


never cold or stormy enough to delay our 


tk more than a day or so Wasin Denver 

month and had the pleasure of meeting our 
tual triend, Mr 
irtner, A 


ky Mountain tll 


Jim sicle 


his 
life of the 


Curran, and 


His sSearles They are the 
posters 


and good people 


e business with 


Mr. John Moore, representing the Donaldson 
ind W. J. Morgan & Co, poster printers 
sa here on the th He placed some orders 


id put in an opening wedge for more from 


With best compliments of the season, lam 
Yours truly 

\. M. DETTELHACH 

Taunton, Mass, Nov 7) 
Fait fur BIL. poOaRD 


Cincinnati, O 


Dear Sir--It ts our intention to advertise in 
he Xmas number of Thr BILLNHOARD: not for 
wk of business, for we are crowded with work 


th posting and distributing, as never before, 


We want to support you on account of the ef 


its manifested in behalf of the bill posters 

and distributors by your valuable paper 

Gentlemen, we wish to give credit where 
tis due, for your paper is a medium of help 


that could tll be dispensed with. We feel dis 
sed to add our mite in helping a good thing 
gz. so please reserve for us one-eighth page 
ss. as per diagram rece edfrom vou and 
¢ sed herewith 
Very truly yours 
TAUNTON Bul Post Co 
\ EB. Waite 
(ttawa, Ohio. No 
Fditor THe BILL RoaRD 
Cincinnath. oO 
Dear sir—We enclose yo ed a is per 
‘ billof October lease receipt. $ 
ve pa pe Sa great thing fe ta peonle I 
i me is calls for it at mv office rhanks, 
\ at 
A. PL SaNnpLes 
secretary Putna Coutrty Fat 
Covington, Tenn. Nov 
Edit ru RILLBOARD 
Cincit at a) 
De si since ist writing IS ha ¢ put it 
t € 
‘ 
4 
s 
M n 
( 
Ivertis ent 1 sept P 
( ssues is still bringing results—TH 
B ‘ ’ es tw results 
IT} ve w s st most all cx 
il business t hefore this issue is out I 
eww . an postersin the 
‘ s fteve ist ts be busy 
I nking 1 f ir valuable sj c ind 
Tue $ AKI vill meet w mu 
ess. lrema 
Yours iternally 
H.N. Hoisn SER 
Licensed Bill Poster 
San brancisco, Cal, Nov 
Kdit THE BILLMOARD 


Cincinnati, © 
We have 


sken in the 


Dear Sir made another route and 
t following towns rcean View 


Baden, Milbrae, San Mateo. Bellmont, San 
Carlos, Menlo Park, Palo Alto Redwood City 
Mayfield, Mountain View. Santa ¢ lara Milpitas 
Alviso, Alwarado and Warm Springs 

\ meeting will be held at the office of siehe & 
Green, Eleventh and Market streets December 

its pom. of the California Rill Posters’ Ass 
tation, which will be beyond doubt one of the 


trongest organizations that every « visted 


So far we have forty-six 1 


pledged, and ne ed 
only about fourteen more to « mtrolevery town 
in the State of California We will send you 


tore particulars as to the meeting 


(,eorge H 
ing been elected preside nt pro tem 


Respectfully yours 


ebe ha 


Sipee & Green 


We are 


compelled to disappoint quite a 


Number of readers this month We can 
tot procure the portrait of either W B 
Lowden or Alex. Clark Neither of these 
entlemen has lad a portrait taken in 
ears, and neither will take the time to 
t for one just now. We will vet them 
metine, i we have to hire an ¢ Xpert to 


'v for them with a detective ¢ unera 


Louis Roe sch Co 


, ot San l TANCISCO, re 
enthy 


ereated a Sup rh brochure for Seibe 


(ereen, the big bill posters of the Pacific 
oust 


THE BILLBOARD 


ADVERTISING. 


Geo. P Rowell Jollies the Dailies at the 
Expense of Periodical Pxtlicatiors. 


\t the monthly meeting of the Sphinx 


Club, an association of New York adver 
sing men, held at the Waldorf. on the 
night of Wednesday, Nov. ro, the s ibject 
for consideration was: ‘The Relative 
Advertising Value of Daily, Weekly and 
Monthly Publications."" George P. Row- 


ell, publisher of Printer’s Ink. a 


for advertisers, was appointed to open the 


his 


journal 


discussion, and vave expression to 


views as follows 
We have to think more of 
ulvertisement than of 


queney of issue of the 


| medium to be ean 


sidered Noone world put a want or to 
let advertisement in a monthly ven 
a weekly would not be used if a daily wer 
iwallable There are ex imples of sorts of 
ulvertis ny ior which m thhes and wee 
hes are unsuitable, but there is no kind f 
in advertisement that is not well placed 
when 1 appears t well-chosen daily 


the advertiser gives the daily more care, 
and is less iikely to forget about and neg- 
lect Lis advertisement in it. 

‘When an advertisement is small its ef- 
fectiveness is vastiv enhanced by being 
pliced with others of the same general 
character, and the perfection of classifica- 
tion is only to be looked for in the daily 
paper: except, perhaps, in the case of 


sc hoo] which 


advertisements to some 
n onthly magazines pay unusual attention 

If the frequency or infrequeney of is- 
sue of a publication is worthy of any con- 
siderauion at all in fixing its value to an 
i d-vertiser, it is not of anything like so 
much consequence as the quality of it 
Not how of- 


ten does it appear? but how good is it? 


when it does come to hand. 


That is the question. 

the price at which the publication is 
sol.l has an important bearing, It is true 
that a high selling price commonly insures 
the 
copies that the advertiser must 


edition, and it is mainly by 


number of 
auce the capacity of a paper to benefit 


it where a large issue and a high 


sul scriplion prices are 


found in conjune- 


J. H. LaPEARL. 


\ paper that is well printed is on that 


advertiser 


super-calendered paper 


and extra fine press-work, because there 


ire earmarks that indicate a small e lition 
but viven editions of « jual size, the hand 
some] printed publication, on good paper, 


Is worth more than the poor, printed on 


on bad paper \ cleanly printed daily is 


better thought of, and more thorough! 


read by its purchaser, than a dirty 


stnud 


“ev weekly ind to-dav the average daily 
sas well printed as the 


The 


lies 


iverage weekly 


great number of badly printed month 


’ 


that are pur out would surprise tlre 


person who should attempt to make a col 
lection of them 


\ dead 


stands 


? . 
ulvertisement or one that 


from season to season without 


chanye exeites 


both for 


reader's detestation 


the 


itself and for the sheet in which 


it appears, and standing stereotyped ad 


vertiscmments are more common mn week 


hes than in dailies, because. although the 


claily charges less in proportion to cireu 


lation, its more frequent appearance 


makes the advertisement cost more pet 


month or by the vear, and on that account 


tion, that is the best advertising medium. 
whether issued frequently or seldom 


A one paper 
ty) net 


{not only is it worth no more because 


cent paper is a one-cent 


it comes out at infrequent intervals. but 
1 


quite the contrarv, Some one-cent dailies 


re excellent The Chicago Tribune is 
sold for a cent, and some people assert 
that it is the best newspaper published on 
Us continent or in this world. Surely no 
weekly or monthly selling at a corres- 
ponding price can be pointed out that 


compares with it in value to reader or ad- 


VCTUSeT 
Phe only thing that makes out superb 
monthiv magazines worth more to an ad 


vertiser per 


line per thousand copies is- 


superior excellence of the 


These cause them 


llustrations 


o be mtrinsically worth a greater sum of 


monev, and there is 


a consequent greater 


probability of copies being preserved and 


looked at several times \ monthly like 
Comfort, or the agricultural monthlies 


sold for a cent, or two cents, or five, yet 


no more attention and are 


worth no more to an advertiser. per thou 


trom a reader 


sand issues, than a daily paper sold at a 


simular price and presenting an appearance 


¢ qually creditable 


t 
19 


“Itis urged against daily papers nowa- 
days that their circulations are unnatural- 
ly forced and that a considerable percent 
age of the number printed comes back | 
unsold and unread, but it is probable that 
what is charged in this way is equally true 
of the low-priced weeklies and monthlies, 
and although these may not be so certain- 
ly returned. they make up for that by go- 
ing sometimes in twos, , threes and half 


dozens to single names of persons whe not 


only do not pay for them, but do not want | 
them or even look at them, it 


‘* The impression that weeklies are more 
carefully read than dailies is erroneous. 
The daily is sure to be read, but many ex- 4 
cellent weeklies are taken from force of 
habit, and are put_aside without being 
glanced at and sometimes without being | 
so much as removed from their wr ippers. | 
‘The mind of maw works best 
The daily 


under 


pressure paper 1s scanned 


quickly, but not the less thoroughly. lfa @& 
small advertisement is overlooked it is 23 
because it does not appeal io anv want of ( 
which the reader is conscious. iN 


‘The advertiser who advertises only in 
a daily paper has a much better chance of ' 
success than the advertiser who advertises 
only in monthlies or only in weeklies 

* That a modern drv goods advertise- 1 


ment ever appears in a weekly paper at 


\ 
the present day is owing’solely to the sur- ; , 
vival of an old-time idea that the weekly 

must possess some special value. All the 1 
teachings of every-day experience vo to } 
show that it does not. ig 


‘* Many shrewd advertisers make liberal 


use of the expensive monthly magazines, 
but they use them in much the same wav 
that they do the poster and the card in iW 


the cable cars. They serve to attract at- 


tention, but this same advertise r. when he 


has a story to tell. goes to the daily paper i 
‘* The daily paper is the paper of today 


\n advertisement in it bears fruit today / 


or tomorrow. Its results come while the ok 
ulvertiser’s interest is alive and alert i 
The daily pape r nowadavs Is the he st re i 


Considering its price, it is 


ligious paper. 
the best literary 


the 


paper. For the money 


hest 


cee 


oy nf 
charged, it is magazine rhe ' 


Sunday World is as carefully read as i iF 
Vunsev's Magazine It prints as many iy ' 
copies It would he worth as much per ‘| e 
line for an advertisement if it were as } i : 
well printed and on as good paper i ! ; | 
* Neither weekly or daily7can exist with- : 
out advertisements, but the advertiser who i 
xoes to the weekly in preference to the i 
daily is, like the paper itself, a survival | 
from a time that has gone by. Were it ; 


not for those who cling to the obsolete ; 
weekly ld pass t 


away even more quickly than itis now do- 


idea of its value, the 


wou 


Ing The weeklies will soon cease to exist AE 
except as trade and class papers ind to Re 
represent special interests and communi- . 
ties not large enough to support a daily. F 

** Gentlemen, if you would advertise and ' 
become wealthy, spend your money with i 
the daily paper. If your money for ad : 
vertising purposes increases, put that also ; 
into the daily paper. If vou must go fur , 
ther, use the well printed monthlies, ! 


There is not a weekly paper in existence 
pay 


todav, aside from the cl: 


iss journals, that 
a judicious advertiser can afford to us: 
for there are dailies enough to absor! 
appropriation, and for 
invest, the daily gives greater and better 
service than the weekly can afford 

No comment on the above is necess iry 
Geo. P. Rowell is the publisher of Printers’ 


Ink 


can swap for the Space 


Ripans uses new spapers, when they 
“hey also use car 
They 


posters 


cards under the same conditions. 


would also use posters, if bill 


would swap, but they won't. 
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THE MEMBERS, 


And Not the Solicitors on the Executive 
Committee, Hold the Balance of Power. 


The four members of New York city, 
Pratt, Stahlbrodt, ©’ Melia, 
usually vote as a unit, their personal inter- 
ests being very closely allied. 

Naturally, Stahlbrodt, Gude and Pratt 
object to more solicitors, being solicitors 


Gude and 


themselves for what there is in-it. 

So, at the November meeting of the 
sExecutive in New York, when George 
feonard armed with letters 
‘elegrams from the leading hill posters of 


came and 
-he Association, demanding that more 
golicitors be put upon the list; especially 
Hoke, he did not realize until the vote 
was cast, the kind of close corporation he 
and Bryan and Carroll were up against. 
Gude, Stahlbrodt and Pratt voted solidly 
in the negative, causing, for a minute, a 
ue. The president quickly broke the tie 
by supporting the three members with 
whose interests he is more closely allied, 
and so far as the executive is concerned 
there will be no solicitors bevond those 
now on the list. 

Luckily for the craft in general, they 


know just how matters stand, and it 
makes no difference to them whether 
these people are on the list or not. Busi- 


ness is gladly accepted, and the usual 
allowed. In 
stances this latter is done sub rosa, but in 
In fact, there 


commissions are some in- 
every instance it is done. 
are the 
that this be kept secret, feeling that the 


very few of members who ask 
committee is acting in an unwarranted 
and high-handed manner in trying to hog 
all the business. 

As a result, the bill posters, generally, 
are getting about all the business they 
know how to take care of, all the solicit- 
ors, official and otherwise, except Stahl- 
»rodt, being very busy at the present 
time. Stahlbrodt, however, seems to have 
lost his hold, if he ever lad one, and if he 
is sending out any work no one seems to 
be aware of the fact. 

And so the matter rests. 


There is talk of reviving the bill to 
prohibit the use of the American flag or 
its representations for advertising pur- 
poses. This bill has been before Congress 
several times, but it has always failed to 
pass. In fact, the most intelligent mem- 


bers of Congress, as well as the most 
intelligent citizens, do not want it to pass. 
It the bill aimed at no more than the pre- 
vention of the use of the flag for pur- 
poses which all must acknowledge as de- 
grading, there would be little or no ob- 
jection to it. But it goes further, and 
seeks to prohibit the placing of any kind 
of lettering upon the flag, except by the 
Grand Army and the regular regiments, 
whom the bill graciously permits to in- 
scribe their names and numbers upon the 


flag. The granting ot special privileges 


THE BILLBOARD 


J. H. LaPEARL. 


J. H. La Pearl, whose portrait: appears 
on page 1g, is proprietor and sole mana 
ger of LA PEARL'S GREAT ALLIED R. R. 
SHOWS, an organization that has burst 
upon the attention of the public during 
the past vear with all the sudden and sur- 
prising brillianey of a meteor sweeping 
The La Pearl Show has 
xrown from almost insignificant size to its 


across the skies. 


present magnificent proportions in an as- 
The 
now ranks among the important 
amusement institutions of the 
and is recognized as an important factor 
in the circus world. 


tonishingly short space of time. 
show 


country, 


J. H. La Pearl is an exceptionally able 
man in his line and noted for his intey- 
rity. His obligations are all met with 
becoming promptness, and it is said that 
he has never missed a salary day in all of 
his varied experience. 

He is a great student of billboard ad- 


vertising, and enjoys the distinction of 


having been the first showman in America 
to bill a small circus entirely with special 
paper, discarding stock designs entirely. 

Mr. La Pearl attributes his pronounced 
success in a great measure to his billing 
policy. He has a large circle of friends 
of the kind that are worth knowing ; is 
a Mason, Elk, Knight of Pythias and a 
pleasant, good-natured, well-balanced 
gentleman. 

He has only just found his gait. If we 
mistake not, the world will hear more 
much more of La Pearl hereafter. 


The Cross Printing Co. of Chicago have 
established a most enviable reputation for 
Their 
imprini can be found on the letterheads 
of more bill posters, distributors, fairs and 
that of 


turning out handsome stationery. 


theatrical attractions than any 
other one house in existence. 


Billboard Advertising O. K. 


Fame notices that some of its contem- 
poraries, devoted to the interests of the 
bill posters are seriously discussing and 
bitterly commenting upon a remark of 
Wildman in the San Fran- 
cisco Ad Book to the effect that ‘*bill- 
board advertising has outlived its day of 

the eastern The 
proposition is too absurd to need any an- 
The bill posters have no 
for alarm. 


Rounseville 


usefulness in cities." 


swer. reason 

Not only are posters used as much as 
ever, but they are bound to TOW in pop- 
The bill 
posters themselves can assist this growth 
by consci-ntious work, but th ‘Vy Cannot 
stop it by even the slouchiest methods. 


ularity as population increases. 


The poster cannot do the work of the 
newspaper The newspaper cannot do 
the work of the poster. Neither can 


ever eject the other from the 


advertising 
business. 


THE PROPER SPIRIT. 


An Interesting Letter From Sam. Pratt. 


The aristocratic residents of East ( range, 
N. J recently contracted a violent case 
of cestheticism and atte mpted to remove 
some boards be longing to the Newark Bill 
Posting Co. The city authorities ordered 
the removal pompously and the matter 
xot into the Curious as to the 
Pratt, 
who owns the Newark Bill Posting Co., 
and the 


We vive his reply herewith 


pup rs. 


final outcome we wrote Mr Sam 


enclosed newspaper accounts 


It may save 


some brother bil] poster a bad half hour 
under similar circumstances 


Editor THE BILLBOARD, 
Cincinnati, O 
Dear Sir—Replying to your favor of the ith 
imst.. with enclosure of clippings, relative to the 


billboard trouble in the ¢ ranges, N. ].. beg to 
say that the Oranges are a group of very artisto- 
cratic suburban villages having all the city im- 
provements. A great deal of the property is 
Testricted in regard to buildings, etc. and we 
have had more or le-s trouble in that section of 
New Jerse y tor the past five 
thus far we have never taken down one of our 


holdings 


years or so, but 


To the layman's mind, all that is re 
quired to remove a billboard structure that is 
objectionable to him or his family is to make a 
complaint to the mayor, chief of police or the 
Common Council, and they in turn jump to the 
conclusion that they are both judge and jury of 
the situation; but when it reaches a fine point of 
law they discover the fact that they are elected 
or appointed officers to enforce existing laws 
ind that a billboard’structure on private leased 
property cannot be thrown into the street with 
out due process of law. This sets these parties 
to thinking, and they find that the only remedy 
isto have new Jaws ceated; and when it comes 
to city legislation they will find that they will 
have to go by the state or United States laws 
and that the matter cannot be 


by thoughtless 


monkeved with 
legislators We do not 


trouble with city or 


court 
county officialsin any of our 


territory, but we propose to stand on our consti 
tutional rights as business men and protect our 


interests. If they should by chance pass laws 


prohibiting us from « recting wooden billboards 


we would make the stands of iron, and if they 
prohibit iron also, we wil! erect stone or brick 
walls. At any rate, we will hold our end toa 


finish, and having done so in the commence 


ment of our business career we have had con- 


siderable experience of this character 


We return vou the clippings. and with kind 
egards beg to remain 
Yours very truly 
S. PRATI 


The following firms are usIng posters, 


and dealing direct with bil] posters, viz 
The Liggett & Myers Co St. Louis, Mo 
The Gin Cucurbita Co E. Ninth street 
Cincinnati, O 
Haas Bros. 


T. A. Suider Preserve Co.. 21 


15s Race street, Cincinnati. Oo 

Sycamore street 
Cincinnati, O 

H.-O. Co., New York City 

The Coca-Cola Co.. Atlanta Ga 

The Swifts Specific Co., Atlanta, Ga 

The Drummond Tobacco Co_ St Louis, Mo 

F.W & Son Co., 208-214 § Charles 
Street, Baltimore, Md. 

The American Tobacco Co 


Felgner 


New York City 
California Pig Syrup Co 4 Hayes street, San 
Francisco, Cal 
D. R. Talbert, 118 Randolph street. Chix 
Underhill, New York ¢ ity, N.Y 
Atkins, Nashville 
Moxie Nerve Food. St 


ago, Ill 


lenn 
Louis, Mo 


ROCHESTER, 


Stahibrodt Still in Trouble. 


We « lip the 
and Chronicle 


trom Len 
of Rochester, No ¥ 


tollowing 


of November 1S 
* Hostilities have reopens cl be twe 
eity and the Rochester Bill 


pany, 


Posting (¢ 
over the alleged violations }, 


bill 
that was adopted by the council al 


company of the 


vear avo Two leyal fights in whic] 


ety and company are Hitivants are 


song on, one in the Supreme Court 
another in the County Court By ton 
probably, i third 


action wall be in 


blast in police court \ppheation wi 


made today to Judge Ernst by the 


ration counsel's office, for a wart in 
the arrest of Robert West, one of the 
pany's otherals, for violating the bill - 
Ing ordinances 
* The Rochester Bill Posting Com; 
has a practcal monopoly of distril 
advertising matter in this city . by met} 
The 
owns and maintains a large number 
The 


bill posting ordinance of 


peculiar to bill posters 


COmy 


boards particular section of thy 


which the 
pany has fallen foul provides that no ! 
board over six feet high shall be en 


without trom the Con 


y* THilission 
Council 


The cor pany has never 


1 
} taken 


license unc the new ordinance 


: 
Heensed to Carry on its business under 


were SUpers¢ le 
the present ordinanes Shortly afte: 


new ordinance became operative, the 


pany he van thie 


erection of a hu 


board on Lake avenue. inthe Ninth w 
The corporation counsel was dire 
prosecute West was rrested ! 

in Police Court Hew istound euilt 
fined Afterwards the « MNpANy apy 
to the County Court from the judgn 


the Police ¢ ourt 


\ provision in the new ordinan 


vides that the mavor may revoke 
license of any concern found gull 
violating the ordinance West was 


moned to ippear before the mavo 


show cause why the company's 
should not be revoked The mavor 
about to cancel the heense, but wa 


strained by an injunetion issued 


behest of the company’s attornes 
Injunc tion proceedings are still pend 
Court 


Supreme while the 


COMP AN 
peal from the Police Court 
not been decided in County Court 
The city is now about to proceed ay 
the company for failnye to comply 
the provision of the 
which makes it oblivator, 


to be licensed \s far as known 


company has mace 


a license \t anv rate, none 


issued to it by the city authorities 


posting ordina: 


conviction } 


bill posting ordinan 


tor bill prrste t 


no attempt to obtain 


has beer 


in such a matter is what *““queers’’ the The Lowell « Mass has the 


, , : Courter 
Ni » ‘mine f intelligent ; . For one article the newspape , Sutherland Medicine Co., Padueah, Ky 
\ bill in the minds of intelligent and pa- heal ie ; spaper 1s the H. J. Heinz & Co.,, Pittsburg. Pa following anent the att mpt of the Bos 
rn triotic men. There is no reason why the - a nani, el anormer, the poster; Walter Baker & Co., Dorchester Mass ton manayers to abolish window Jithe 
: regulars should have this privilege more for most things, a combination, of the two Van Camp Packing Co Indianapolis, Ind eraphs VIZ 
2h 2 ; P . . j teem: ‘mical Co . en : 
than the volunteers, or the Grand Army Often a product that has been advertised ae sien ey ‘One of the Boston theaters has abo! 
7 a oe at eet ea in detail in periodicals may well } . organ Gum Co., Louisville, Ky 
a, more than any other civic organization. AEP aiperee tq ; : lhe kept Muscatine Milling Co., Muscatine. Iowa ished the window lithograph pass busi 
: The flag belongs to all citizens alike, and 1 the public mind ry the use of its name Armour & Co., Chicago, 11 ness. This is a movement in the rivht 
“if there is any reason for inscribing it at alone on posters; and Just as often a name American Cereal Co N. Moore street, New direction andif generally adopted would 
all, one body of citizens have as much made familiar to the people by pomer pee re I mean much money for the box efties 
. ‘ 1s c av ise > ‘ettijohn’s Breakfast Food. Chi ago. I}! : 
right to do so as another. The source work may wisely be ¢ <plained in the peri ‘ — People who vo to theaters read the news 
“ . : odicals 
from which the bill emanated also had oa al a papers. A two-esquare ad will draw more 
: more or less influence in causing its re- ame is inclined to disagree with Mr The product of the yreat Calye rt Litho patrons than a twelve-sheet stand ot 
Se ‘harle sates ‘ 
jection. 4 ] ; Austin Bate in his late] ex Co. of Detroit is running more and more bills.” 
———— pressed theory, “An advertisem nt that to é + 
ont : « 7 . , ’ posters all the time The « ualits { . P “ 
; Phe Ottman Litho. Co.. of New York. does not tell facts isn’t an ad titles Sills widest a , 7 ’ We will bet the Lowell Courier that 
: : a ‘ : : , . : work im this line is of such a Nyeh won't Purthermicre t! 
Ss se a ” * F Es ‘ f : : , we will wayer rT 
is also making a bid for theatrical patron some of the best of poster work tells no order of excellence that we Shall be vlad 


we. Their imprint isseen on the window 
x ] 
ork of the Julia Arthur Co. 


Conricr does 


facts at all. It on), calls attention to the 
name of the things to be 


not know what it is talking 
\ to see them amony the houses that print 


about, and 


twelve 


: would not know a 
sold.—S amy yosters exclusive] 
] . ) sheet stand if it was to sec one 
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THE BOYCOTT 


NOT A LEGAL WEAPON. 


‘he U.S. Court of Appeals Makes 
a Ruling of Vital Importance to 
Bill Posters--The Last Prop 
Knocked from Under That 
Hateful Iniquity, The “Close” 
Association. 


\n opinion handed down in the United 
Appeals at St 
uis. Mo., November 13 last, holds that 
The 
bill 
osters all over the country, and especially 


States Circuit Court of 


boveott is not a legal weapon. 
ecision will be one of interest to 
hose who are members of the Associated 
ill Posters’ Association, inasmuch as it 
pholds the right of advertisers to buy 
heir advertising as cheap as they can ob- 
tain it and to patronize whom they please 
fhe case in question ts that of the Oxley 
Stave Co. vs. Coopers’ Union and Trades 
\ssembly, both of Kansas City, Mo 
Trades As- 
sembly caused a boycott to be entered 
wainst the Oxley Stave Co. The latter 
went to the United States District Court 
ind secured an injunction against the de- 


The Coopers’ Umon and 


fendants, restricting them from pushing 
the boveott 

rhe defendants appealed to the United 
Court of Appeals at St 
November 13, 


States 


Lous, 
affirmed and 


tained the decision of the lower court. 


which, sus- 

Judges Sanborn and Thayer, in doing 
so, said that the defendants had no right 
to form a conspiracy to deprive the plaint- 
iff of its right to manage its business in a 
manner which it esteemed night and 
proper 

If such a thing was lawful, then a com- 
lination may be organized for the pur- 
the 


commodities by the introduction of labor 


pose of preventing cheapening of 


saving machinery, such as typesetting 


machines, presses, harvesters, thrashers 
and thousands of other useful inventions 
in machinery processes and methods 
which reduce the cost of merchandise 

Competition also tends towards reduc- 
tion, and any action looking towards its 
restriction or restraint is a blow at the 
rights of the public. 

Judge Caldwell dissents from his asso- 
clates in a lengthy opinion, but he, too, 
roundly scores trusts and combinations, 
ind gives their methods an awful roasting. 

And so it is that the last excuse for con- 
ducting the Associated Bill Posters’ As- 
soclation on ‘‘close’’ lines is swept away 
It remains now to be seen if those mem- 
hers who possess power and influence in 
the organization will rise to the occasion 
We 
knowledyged the strength and utility of 
the “open” organization possess the cour 
Will they de 
themselves, or will they 


narrow-minded 


shall see now if those who have ac 


we of 


their convictions 


clare 


allow one 


man and a few of his 


henchmen to browbeat and intimidate 
them into silence and supine acquies 
cence ? 


Opposition is the one particular and 
important evil that afflicts the Susiness of 
Intl posting. No other one thing exer 
cises an influence one-tenth part as bane 
ful. Itruns up rentals and it runs down 
prices, It gives rise to covering fights 
ind destroys the advertisers’ confidence 
\ single city in which it exists is a blight 
on all other cities 

The “close’’ association is powerless to 
deal with it, In fact, on the contrary, 
xIves rise to it, fosters it and keeps it 
alive, 


The “open'’ would make 


impossible, and 


association 


new instances almost 


would do away wiih four out of five of 
the existing Cases 
How long? How lony will the think 
ing men knuckle ? 
How long! Oh! 
heads rule ? 


Lord, will the pin 


W. E. FRANKLIN. 
page 13 we offer the portrait of 


Wilham Emory Franklin, of the 
Robinson-Franklin Shows, and an adver 


On 


famous 


tiser of marked ability and many attain- 
Col is one of the few 
who, starting at the bottom of the ladder 


ments Franklin 


sate SAM OW, 


Fy.) | 
a : 
. ate oy] 


Cannot Copyright Advertisements. 


Judge Jenkins, of the United States 
Court of Appeals, handed down a decision 
on the copyright question, holding that 
advertisements intended solely as adver- 
tisements are not capable of a copyright. 

Cincinnati Post. 


The Alder Print is the imprint on the 
paper of the New York Horse Show, and 
the Brett Litho. Co. appears on the 16- 
sheet the Dollar 
Watch. 


advertising Ingersoll 


OWE as 


POSTER 


THE HOME OF THE DOLLAR MARK. 


has attained oduence, but whom affluence 


has not spoiled. To many of his intimates 
he is still “*Watseka Bill,’ and there ts no 
one who enjoys hearing the sobriquet 
more than himself 

Col. Franklin has been Dill poster, agent, 
yeneral agent, partner, and, finally, sole 
proprietor of is own show Afterwards 
the 


Bailey Show, the then greatest show on 


railroad contractor with Barnum & 


earth, at a senator's salary 

Leaving that organization, he accepted 
& position as general agent with the great 
Main Shows ata princely salary, and by 
his judicious use and knowledge of the 
billboards achieved one of the greatest in 
dividual records of modern times 

He is a proprietor now, but he orders 
the posters himself just the same, and 
keeps a sharp eye on the billing, too, 


HOKE'S OFFICE. 


Probably no address in New York is 
better known among bill posters than 107 
West Twenty-eighth street, the home of 
Dollar Mark Hoke. There are very few 
knights of the brush but have pictured it 
in their mind's eve. 

The young man in the foreground is 
one of Mr. Hoke's artists. That is Hoke 
on the steps, with his arms akimbo. He 
is not knock-kneed; the illusion is caused 
by his attire, a combination of bicycle 
knickerbockers and golf stockings. 


* 


C. S. Houghtaling, known far and wide 
as ‘Hote,’ is to start a publication of his 
We will lay odds that it will be 
both unique and interesting, 


own, 


GEORGE H. HOUCK. 


See page §. 


George H. Houck, of Baltimore's ex- 
clusive and only bill posting firm, Rife & 
Houck, was born in Carroll county, Mary- 
land, in 1828. A brief review of his life’s 
career will most aptly establish the truth 
that Mr. Houck isa self-made man. He 
was educated in the public schools of his 
native state. His experience with the 
business world began when, at the age of 
twelve years, he‘accepted a minor position 
with the queensware house of Charles M. 
Keyser, of Baltimore. In 1848 he en- 
tered the service of the well-known pub- 
lishing firm of John Cushing & Co., of 
Baltimore, remaining in their employ un- 
til 1861, when he received a legislative 
appointment in Annapolis, Md. His ini- 
tiauion in the field of politics resulted in 
his appointment as warden of the Mary- 
land penitentiary, which position, not 
proving congenial, he resigned to enter 
the service of the city detective depart- 
ment of Baltimore. He proved a capable 
and efficient officer, and after remaizng 
in the municipal service for eight years, 
he was commissioned as a special detect- 
ive in the employ of the City Passenger 
Railway Company, continuing in that 
capacity for ten years. 

When a young man Mr. Houck became 
identified with the Volunteer Fire De- 
partment of Baltimore, uninter- 
ruptedly, for twenty-nine years he fol- 
lowed in 


and, 


the line of advancement and 
progress of the fire service until his busi- 
ness enterprises forced his resignation. 
For many years Mr. Houck was captain 
of No. 2 Truck Company of Baltimore. 
From 1863 until 1894 he was connected 
with the local passenger department of 
the Baltimore & Ohio Railroad, and sey- 
ered his position with that corporation in 
order to devote his attention exclusively 
to his more profitable business enterprises. 

In 1888, when Mr. George W. Rife pur- 
chased the bill posting plant of the late 
A. T. Houck & Co., he formed a partner- 
ship with Mr. George H. Houck, under 
the firm name of Rife & Houck. The 
new firm soon annihilated all opposition, 
and by controlling all billboard space in 
the city and vicinity made opposition 
practically impossible. 

In 1890 Mr. Houck be ame associated 
with Messrs. James L. Kernan and George 
W. Rife as one of the proprietors of Hol- 
liday Street Theatre, Baltimore, under 
the partnership title of Kernan, Rife & 
Houck, which theatrical enterprise stil] 
continues most successfully, 

In December, 1896, together with Mr, 
Rife, he started a bill posting plant in 
Washington, and in June, following, this 
plant was consolidated with the L. Mox- 
ley advertising service, of which Rife & 
Houck are now one-half owners, 

Mr. Houck is an affable, courteous gen- 
tleman, energetic and thoroughly syste- 
matic in business affairs. His yaried and 
extensive experiences and ventures in 
commercial and professional lines is 4 
fitting illustration of the truth that ‘‘the 
world’s a stage and each man in 
plays many parts.” 
said with equal truth that man) 
failed to play their part in the 


turn 


It can, however, be 


life as successfully and as cred 
the subject of our illustration— Mr George 


H. Houck. 


“Opporchunities,”’ said Uncle Eben, 
“is pretty sho’ ter come to ebery man. 
But it’s a mighty good idee, jest the same, 
foh him ter hustle ‘roun’ an’ send outa 


few invitations. — Washington Star,” 
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Signs 5 Sign Painters 


Address all communications for this 
department to 


RK. H ForRGRAVR, Pickerington, Ohio. 


TO PRODUCE INSCRIPTIONS ON GLASS. 
—A Continental exchange of the /ainter’s 
Magazine says: Dissolve 36 grains chlo- 
ride of sodium in and 7 grains sulphate of 
potassit in in 500 cem. of water ; likewise 
14 grains chloride of zine in 500 cem. of 
hydrochloric acid. For use, mix equal 
parts of both solutions and apply the mix- 
ture with a pencil. Aficr half an hour has 
elapsed the lext is coi. pletely etched in 
the glass. 


There is a whole lot us little papers pub- 
lished, ostensibly clain ing to be devoted 
to the interests of agenis and advertisers ; 
while the fact is, nea ly every ad. they 
contain is on the ‘‘ca.ch penny” plan. 
The puzzle scheme which so many held 
forth is a fraud in every sense of the word 


but one. Of course, you get the paper, 


which is undoubtedly worth the few pen- 
nies, but did you ever hear of anyone get- 
The victims of their deceit- 
fulness are mostly children and ignorant 


ting a prize. 


persons ; the problems and puzzles being 
so simple that anyone who can read can 
solve them. The curious features about it 
is, is that the proprietors of a majority of 
them are regarded as honosable men. 
People whom one would think would not, 
by holding forth such golden inducements, 
take the last few pennies that a child has 
by giving it its money's worth in some- 
thing it does not want. 


Emblematic signs are as old as the 
world. ‘The first account we have of them 
is in the story of the garden of Eden, 
when God put cherubims at the gate to 
warn the only two people in the world 
that they must not trespass. 


For large pictorial signs, distemper col- 
ors may be employed with about as much 
satisfaction as oil paints, while they are 
much more easily and more quickly 
worked. In advertising signs, where they 
are only required to last for a certain 
time, their use is recommended. They 
may be made to last quite awhile by using 
a cheap varnish over them, Thin varnish 
intended to be used over distemper with 
benzine or gasoline. By so doing the glass 
will be preserved. When much turpen- 
tine is used in varnish it kills the glass; 
besides is injurious in other ways. 


When it cotties to subscribing for news- 
papers and periodicals ihere are men, in 
some respects, like a certain class of tem- 
perance people, so long as the whisky is 
free they set no limit to their capacity. 
When they have to pay, they are temper- 
ance men both in words and in action. 
Moral: Don’t condemn your trade jour- 
nal because your subscription is not paid. 


One of the chief difficulties in the way 
of the the conditions of 
trades of all kinds is jealousy. 


betterment of 
Because 
one man is a little better mechanic than 
hif neighbor is no reason he should at- 
tempt to down him. The general public 
always considers such attempts in their 
true light. 
the same occupation as yourself you abuse 
the occupation. will find 
what you can do without your heaping 


When you abuse a man in 


People out 
coals of fire on your neighbor’s head. 
Dignified respect for pour fellow-crafts- 
.man’s accomplishments always brings the 
respect of the public. Your work will 
find you out, 


THE BILLBOARD 


Colors ground in oil are dearer at first 
cost than dry colors; but, like grandma's 
home-made stockings, cheapest in the long 
run. 


Yellow is the strongest of the primaries. 
Blue is called the receding coior ; that is, 
yellow will appear to be the closer when 
both are placed the same distance away 
Red possesses neither of these character- 


istics. 


To set gold letters off to the best advan- 
tage, they should be separated from the 
ground color with black. The exceptions 
to this rule is only when the ground is a 
pure white or a jet black. 

Glycerine put in water in which brushes 
are kept will prevent its freezing. 


” For varnishing water-color drawings on 
paper an exchange recommends the fol- 
iowing treatment : Take pure crystal glue 
and boil in sufficient water to bring it to 
about the consistency of shellac polish. 
Apply it evenly with a soit brush, and 
allow to dry twenty-four hours. Now var- 
nish properly with thin damor lacquer. 
Paper varnished in this manner may be 
washed off with sott brushes. 


A cheap rnugh-stuff filler may be made 
of keg lead, 1 part; ochre, 4 parts; mix 
stiff in 7; japan to '4 raw oil; apply 
heavy, avoid brush marks. 


The Present Demands by the 
Public of the Sign Painter, 


We have always heard and read, that a 
sign, to be effective, should be brief. It 
is generally considered that constant pub- 
licit? wins success in business; it being 
assumed that when people see your name 
constantly before them, they. begin to 
think they know you, and it is then but a 
short step from acquaintance to patronage. 
The eloquence of advertising does not lie 
in brie?ness, as scme would have us be- 
lieve, but in what is said and the m inner 
of saying it. This applies to sign painting, 
other than merely the firm's name, in- 
tended only to mark a place of business, 
as surely as it does to other branches of 
advertising. ‘* Brevity is the soul of wit ”’ 
can no longer be held up as the sign 
painter’s motto in these piping times of 
hard times, This thought will bear the 
searchlight of inspection. To illustrate a 
bulletin, and then only have a few worn- 
out words, a phrase or two, as the text, is 
inexcusable from an advertising stand- 
point. Why not enumerate some qualities 
of the thing advertised that will make it 
seem superior to all other articles of the 
same kind, and in this wise create a de- 
mand for it. If there be any quality or 
characteristic that will cause a want in the 
public mind, or which might be product- 
ive of sales, the place to say it is on the 
bulletin in connection with the illustra- 
tion, if any, 

“GO TO JOHN JONES’ 
GROCERIES 


is of no force as an advertisement. 


FOR 


Why 
any more than to Smith's? 
They both are in the same business. Yes, 
Why not tell the public why 
they should go, by stating some points 
that will produce a desire for Jones’ goods 
above that of Smith's, or by enumerating 
some peculiar quality that would be most 
likely to lead the public in Jones’ direc- 
tion? Many people think they are ad- 
vertising when they are not. 


go to Jones’, 


why go? 


They yo 
to work and get up a highly decorated 
sign, probably lavishing a large expen- 
diture of money on an artistic execution 
of the illustration, and then fill in, per- 


haps, only a small portion of the remain 
ing space with a phrase or two--in many 
instances with only the name of the firm 
and the name of the article—when they 
might just as well put in a striking sen 
tence or sentences, with very litle extra 
expense, if any, which might prove of in 
calculable value in increasing the sales. 
It is the business of the practical adver 
tiser to make sales, as it Is to constantly 
keep a name before the public, provided 
he can do it with a small extra expense 

Bulletin advertising is increasing at a 
most rapid rate. Good bulletin painters 
are a scarce article. The market is not 
vlutted, will it be for some time 
Business men are fast learning that good 


nor 


balletin advertising is the surest means of 
reaching the public, and also that it is the 
cheapest in the long run. The following 
simple and practical facts bear me out in 
my assertions, viz.: A bulletin advertise- 
it cannot be folded 
like a circular and thrown away without a 
glance. It 


ment never sleeps ; 
ean neither be washed off, 
rubbed off nor pulled off, like a poster, 
You are not annoyed with it in your mail- 
box, nor are you disgusted by its being 
continually handed to you om the street. 
It stands as a silent monunfent to the 
business it represents, while it is talking 
alethe time, and always to a crowded 
house. It never intrudes on anyone. You 
have the privilege of reading or of letting 
it go unnoticed. 

for all that is in it. 


A good bulletin is out 

Rising with the birds 
it puts on its most becoming attire and 
sails in for a hard day's work. Thousands 
see it; thousands read it, and thousands 
The 
next day many of the thousands that read 
it the day before read it again, while the 
little 2 by 4 dodger lies buried in the gut- 
ter, destined soon to fill the ragman's bay 


buy because they see and read it. 


or occupy an unenviable position in the 
city garbage. 

The primary object of advertising is, to 
sell goods. In order to do this, a desire 
must be created. Charles Aussin Bates 
says there is no such thing as creating a 
desire by advertising. He says the desire 
is inherent ; the thing is to intensify it, 
bringing about a demand. Be this as it 
may, there must be a demand, before 
goods will sell, whether the desire for 
them is created or not. It matters but 
little by what route a demand is created, 
so it is done; but there is one thing sure 
—some men will sell more goods of the 
same kind than others, and some adver- 
tisements will indirectly cause the sale of 
mcre goods than other advertisements. 
The question then arises, Which bulletin 
is the better ?—the one which merely gives 
the firm's name and the name of the ar 
ticle, or the one which proclaims its vir 
tues in a concise and business-like man 
ner? Common business tact argues strony- 
ly in favor of the latter. 

Simple announcements on the windows 
or on the sign boards are, of course, effec 
tive ; they appeal to the passerby in a diy 
nified way which commands his respect, 
even if it does not secure his patronage 
A business house without its sign or signs 
is like a boat without a rudder. ‘There is 
an undefined attraction about a business 
place with well-chosen ads, whether they 
be in the shape of worded signs, or in 
some other form which gives it a distin« 
tive characteristic peculiarly its own, and 
when carried out in an up-to-date manner 
is, undoubtedly, a safe and sure means of 
drawing custom. People now yenerally 
realize that a sign in some other part of 
the city, or miles away, is more effective 
in drawiny custom than one in close prox 
imity to the business—is it not the means 
of bnnging people to the place where the 


business is done who would, perhaps, 


never hear of it?) Hence, it is not nec 
sary that the words of the bulletin shoul: 
be strony and effective? The main con 


sideration, when doing such a class o! 
work, 1s to reach the people who want thi 


article advertised, without intruding o1 


This i 
[tis admitted, in ven 


those who care nothing about it 
good advertising 
eral, that the surest and most effectiv: 
way of doing this is by bulletin signs, pla 
carding and posting. Bulletins being thi 
most stable, are, consequently, the best 
There ts some danger, however, in over 
doing the bulletin. The salient points of 
such a sign should be made strong both in 
lettering and coloring, while the selling 
connected therewith 


and 


qualities should be 


truthfully honestly 


enumerated in 
smaller letters, while not a word should 
be allowed to enter anywhere in the fou/ 
ensemble shat flavors of exagyveration or 
misrepresentation, This manner of adver 
using may be longer in building up a 
trade, but when once the business is estab 


lished, it) will The 
the 


False representation 
will readily secure trade, but will not hold 


be on a firm basis 
patronage will be of the stable kind 
kind most desirable 


it. Ina general way, a bulletin is intend 
the public mind to think 
the best of a certain man’s goods, when 


ed to educate 


thinking along that line, and the man who 
can carry this special characteristic into 
his work is the one who will be the most 
successful 

I expect I have said and written it a 
that the billboards ot 
America should be controlled by the siy 


A 


thousand times, 


n 
painters For who are better equipped to 
do the work than they? It is true that 
a great many of them are in the hands of 
the sign painters, while it is equally truc 
that the major portion of the business 1s 
maintained by men who employ sign 
painters to do that part of the work, not 
having a practical knowledge of it them 
selves Again, there are many cities and 
towns Which would maintain a well-regu 
lated billboards and bulletin 
boards, which have none at all. To my 
notion, bulletin painting, where one owns 
a good plant or plants, pays better than 


any other branch of painting 


system ot 


It is neces- 
sary, however, that the painter should 
own the boards. In view of the fact that 
there are so many towns and small cities 
that have no bulletin boards, we take the 
liberty of advising sign painters stationed 
mn such places to build a set of boards. I 
assure you, if there are any enterprising 
men in your town or city, the boards will 
soon pay for themselves. All business 
mien are favorably impressed with bulletin 
sign painting as a means of proclaiming 
the merits of their goods to the public 
The such work ts 
cheap, and the privilege of putting them 
up on vacant lots and near the railroad 
stations may be obtained for a small ren- 
tal 


lumber suitable for 


and in many instances for nothing 
The billposting part of the business, which 
In some plac es is quite an item, is an casy 
matter for the MAN 
painters being naturally adapted to the 
work by reason of being paper hangers 
Circular distribution may 


Sign painter, sign 


also be added, 
while siyn tacking, of course, is an acces 
sory occupation 

The plan on which bulletin painting: ts 


done is known to the trade as a ‘time 


display or exhibit.’ A certain space 1s 
rented to a business man, and his adver 
tisementis painted or posted thereon and 
allowed to stand for thirty days or a year 
(thirty days being the minimum, and a 
year the maximum, venerally), when it is 
painted out or covered with other paper, 
without the contract is renewed. Painted 
charged for by the 
Square foot, without reference to the num- 


work is yenerally 
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letters; there is no regular price 


nds altogether on the size of the 
nel the \ alun is an ulvertise ment 
is charged for at so much a sheet 


cre from 4 to 12's cents per sheet 


‘to the size of the city 
cone a little wiser than his fellow 
marks It is not a theo but a 


that confronts u In bulletin 


no phrase can be more appli 

i this one It is not so much a 

n of vetting the work to do, as it 
ine it The trouble is this coun 


rrun with labor, but not of th 


1 There is too much unskilled 
tenough of skilled labor Phen 
there are too many that are skilled 

in branches and not enough in 

fhe labor of the coun both 
l ina skilled is unbalance 1 It 
there are many yood sign paint 
tofajob at certain seasons. The 

d. but notin the nyht way eit 
s public, at present, demands that 

il be originators of wleas, of 
designs, of something that will at 
‘ nuland eve of the pub ind 

the end of which being tl st 
of a certain artu or of certain 

wit } yter 5 toal rue ¢ te t 

for this state ot affairs From 
puritamical Roman and block 

t past veneration, sign artists 

vith each other in producing 
designs, until sign ] ting has 
nto what we might ter 

te svstet ‘ ill ot ta es } 

1 Some artists have ca ea 

that seems lo assutnc t v 

1 dicrous It is a estion 
ere s al wivertis ty \ 
‘ letin, and it will lt 

> woth tor im ivall st it | 

us, however, tha the MIN Man 

we in advertising of a k 

, Painter s Mag , 
eae 
Polyglot Publishing Co. 

i tion mm St. Lous of twelve 

cs 1 twelve ferent iy ves 
hie ca task 1 which Alex ‘ 

ker a ad} inKerT s the v 


With him is associated William 


Eighteen vears ayo they were 


ved 1 p blishin t newspaper at 
est Tle othces of the new « 

‘ be located im St. Le s and the 
tt printing ancl barvcding wall tx 

there It s strictly a St. Le S ¢ 

‘ Mr. Borsodi, who ts edit ind 
etor of the lomer n ¢ Vire 
ll have full charve of the publi 
vi busines interests of thre new 
Ti Phe first numbers of the pre 

1 mWiaveasine will be wsued during the 
week in) December Offices have 


uly been established in New York and 
lon In view of the fact that there 
Ceormans 


this countrys 8 8 OMe 8 0 


mo Scandinavians, 600.000 of Slavornn 


ox) Italians inal French besides 
thousands and millions of other 
lities, advertisers will do well to look 


this venture carefully It certamnls 


In the Far South. 


© advance corps of the variour cir- 
cs ¢ xy rictice some few TCOnVeETITOICEsS 
the Sunny South Lack of facilities ts 
ong their chief difheulties. We tlus 
te a recent incident in the campaign oft 
© advertising force of the Robinson 
ranklin shows, which shows the chara 
rof convevances that they occasionally 


ive to put up with 


Additional Distributors. 


P ae, 
Lal- ers 


THE BILLBOARD 


HERE AND THERE. 


Stahlbro«t everybody, and 


} 
KNOCKS 


everybody knocks Stahlbrodt 


if \ well known solicitor recently sized 
or p Stahl bros s follows ‘As a solicitor 
ons he 1s a frost He cannot vet a customer 


nless he can scare or bluff him intoa 
eal It is noticeable that bill posters 


steering clear ot 


Most ot 


venerally ire 
Display Advertising 


would not mind throwing him a few dol- 


them 


lars for an ad now and then, but they ob- 


ject to creating the impression that they 


writes were bluffed or brow-beaten into doing so 


re Youde’s Limited will be one of the 
ind vreatest successes of the epoch It is 
based on sound principles and its earning 


possibilities are almost without limit. We 


‘5 venture to predict that its common stock 
me will treble in value within the course of 
a two vears We have some concerns in 
merica that pay big dividends, but they 
— pale into absolute insignificance when 
compared with the magnificent returns 

“A which Mr. Youde’s scheme promises. 

eS 


There are a few bill posters who are 
ll afraid of Stahlbrodt’s evil eve, but 
their number is dwindling rapidly. 


l- Haskins, of Providence, denies the ru- 


an mor that he contemplates selling out to 


THE BILLBOARD is the original. All 
the rest are imitations. *“Nough said 
The associate editor of the official organ 
American Advertising and Bill 
Posting Co. ot 


fact that Edw. S. Bridger, of 


Chicago roars over the 
\tlanta, ap- 
an article from his toy book. 


propriated 
He neglects to explain, however, that he 
in turn stole the stuff almost bodily from 


previous issues of THE BILLBOARD 


Hote is soon going to start a bill post- 
He will try to imitate the 
in great success of THE BILLBOARD.  Imita- 


paper. 


tion is the sincerest flattery 
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The magnificent eight sheet advertising 
Pepper whisky, which is sent out by Ram- 
sey, of Lexington, is from the press of the 
Henderson Litho. Co., of Cincinnati. It 
is a beautiful creation, and reflects credit 
on the company who made it. The entry 
of the Henderson Co. in the poster field 
gives the Queen City seven poster print- 
ing houses, as follows, viz 

Russell & Morgan. 

Hennegan & Co. 

Enquirer Job Printing Co. 

Donaldson Litho. Co. 

Strobridge Litho. Co. 

Henderson Litho. Co. 

Commercial Job Rooms. 

There are more posters printed in Cin- 
cinnati than in any other city in the 
world. 


Popular Billy Leachman will manage 
the theatrical end of the Russell & Mor- 
gan Co. Theatrical printing is a new de- 
parture for this concern. 


Chicago just now presents two anamo- 
lies—The Winterburn Show Printing Co. 
without Winterburn and the Jordan Show 
Printing Co. without Jordan. Mr. Win- 
terburn is now in business under the 
name of W. J. Winterburn & Co., and 
Mr. Jordan is manager of the old reliable 
Central Show Printing Co. Both con- 
cerns are located at 140 and 142 Monroe 
street. 


Mr. F. F. Biggs, vice-president of the 
Tuscarora Advertising Co., printers and 
manufacturers of an extensive line of ad- 
vertising novelties at Coshocton, Ohio, 
was ki.led by falling from the roof of the 
company’s building November 5. His 
fall was due to carelessness while flying a 
box kite. 


Hennegan & Co., of Cincinnati, have 
a remarkably fine trade with the bill post- 
ers of the country, and it is due as much 
to persistent advertising in THE BILt- 
BOARD as it is to their superior product. 
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cre EE, Lefebvre, of Manchester, Nid kid d cS 
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of Kan Cit rhis department could 4, OF) DY PN 7 Paks CO NG « 
be made highly interesting incl helpt 
we could ‘ rt im owe onal letter * 
t ber our aim is to make this a monthly ex- 
' perience meeting. We can do it if ever ‘ 
— | ees 
Vaneyckle, of Tudiiassepotin, SSAA: la 
Busitiess ‘ lent with us: in fact, v 
ire rushed we never have been befe 
but evervthi Ss moving smoothly ‘ 
evervbody satisted : 
Anvone who would make a succes 
the business of house-to-house distril 
must observe the following rules re \ 
ous] ars ti 
Ni Give exactly the service vou 
‘ *¢* i 
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PRUDES 
ON THE PROWL. 


_ A bill is to be introduced in the New 
York Legislature asking for the removal 
vf all billboards on the Hudson River. It 
is claimed therein that they are unsightly 
and mar the effect of the scenery. The 
instigator of the proposed measure is one 
of the heaviest holders of Consolidated 
Ice Co.’s stock. To maintain that the 
billboards with their cheerful bits of Color 
are one-tenth part as unsightly as the ice 
houses of the company, or that they are as 
obtrusively prominent, is the height of 
absurdity. The New York Bill Posters’ 
Association need only have a rider at- 
tached to the bill including the abolition 
ef ice houses, and it would be dropped 
instanter. 


Alderman Hirsch, of Chicago, is plum- 
ing himself over his ordinance which lim- 
its the size of billboards and bulletins to 
3x5 feet within goo feet of parks and bou- 
levards. ‘The idea is i: no sense new. It 
has existed for years in New York, where 
Alderman Hirsch, undoubtedly, first learn- 
ed of it. Alderman Hirsch has the origin- 
ality of an ape, and about as much legis- 
lative ability. 


The aldermen of Paterson, N. J., have 
been seized with a violent fever of wstheti- 
cism. They have been calling the bill- 
boards eyesores and saying other mean 
things about them. 
though, 
souls. 

Just wait until Lowden and O'Mealia 
have expounded the laws of true art to 
them, and they will be ready to swear that 
the artistic possibilities of a billboard ex- 
ceed those of a woodland brook. 


They will get over it 


bless their beauty-worshiping 


fam. Hoke’s ‘‘Admiral Girl’? has caused 
a spasm among the good ladies and old 
hens in Minneapolis, and the W. C. T.U. 
has moved on Breslauer and Shearer in 
such formidable array that those doughty 
champions have had to cease hammering 
each other for the time being, in order to 
make common cause against their mutual 
enemies. 


The Ladies’ Council of Oakland, Cali- 
fornia, with a view of improving and 
beautifying that city, roundly condemned 
fence and billboard advertising and sug- 
gested plans to abolish both. Of course, 
the Oakland Telegram pronounces the 
suggestions admirable. 


“Kick if you don’t get them’ has 
thrown Los Angeles inta conyulsions, ac- 
cording to the Los Angeles Herald. It 
appears, though, that the editor of the 
sheet mentioned is the only citizen so far 
who is frothing at the mouth. 


Cincinnati is all stirred up over her bad 
billboards ; at least so the newspapers say. 
In reality, it is only Rey. Pelton and a few 
benevolent old ladies. §am. Hokes ‘‘Ad- 
miral Girl” is guilty again. That is to 
say, it was she who brought out the rash. 
The fever has been slumbering this long 
while. We cannot see what there is about 
that damsel that makes her so trouble- 
some. It must be ‘the naughty little 
twinkle in her eye,’’ or mayhap it is the 
position of the admiral’s hand. 


And Detroit, too, as witness the follow- 
ing from the Free Press : 

“The W. C. T. U. has inaugurated a 
movement to purify ‘obscene billboards 
and to abolish Sunday theatricals’ in De- 
troit. A committee, consisting of Mrs. 
Margaret Perry and Dr. Mary Willard, 
had been appointed at a previous meeting 
to look up the law regarding the nature of 


-and endorsed Owen & Varney. 


) THE BILLBOARD 


the lithographs allowed to be pasted on 
the billboards throughout the city.’ 

If the ladies who are thus placed on rec- 
ord in the public prints as ** delving for 
nastiness ** are satisfied, we do not see 
how anyone else can object—save their 
relatives, 


East Orange is trying to work itself into 
a frenzy, but Sam. Pratt smiles blandly, 
and Slocomb is calm and unruffled. 


The Boston Transcript tearfully regrets 
that the billboards on the Washington 
street front of the South Burial Ground 
cannot be removed, because the citv has 
sold that part of the cemetery. 7he 7ran- 
script agitated this matter at much length 
The Transcript’s case is very sad. 


The Denver papers crabbed their cru- 
sade against the billboards of that city. 
They published the names of the ladies 
who inaugurated the movement too early 
in the fight, and as they (the ladies) were 
only looking for a litthe newspaper noto- 
riety, they promptly retired completely 
satisfied with themselves. And Curran ? 
Oh, yes; Curran—he merely smiles. 


THE ASSOCIATED BILL 
POSTERS. 


When the association expelled Haskins, 
of Providence, and accepted Ames, it 
took a long step in the direction of the 
open association. In deciding to main- 
tain some six or seven members in the 
City of New York, it has taken another. 
A few more like this last and they will be 
near enough to embrace. Then—peace, 
an end to wrangling, factional jealousies, 
wire pulling for personal ends and the 
other evils which now hamper the organ- 
ization and impede its progress. With 
opposition eliminated, it will be possible 
to create service and make money, There 
are happy times coming. 


Billy Lowden, of Munson's, and Reagan 


& Clark are now members of the Asso- 
ciated Bill Posters, thanks to O. J. Gude’s 
finesse. They both own stock in the 


Paterson Bill Posting Co., which holds 
the association franchise at that point. 


A correspondent who desires his name 
withheld, wishes us to state that the Ex- 
ecutive Committee blundered ezregi ously 
when they turned down Siebe & Green 
We 
make the statement because we believe it. 
We want to say to our correspondent, how- 
ever, and all others Who desire to stir up 
trouble, but who have no stomach for a 
fight, that anything they are afraid to sign 
had best be left unsaid. 


There has been much to commend in 
the work of the Executive Committee so 
far, but the impression prevails very gen- 
erally that their resort to the boycott in 
the instances of H.-O., Snider's Catsup 
and Hoke mistake. Dishon, in 
Terre Haute, is not yoing to refuse work 
to protect Van & Co. in New 
York until Van New York, 
will refuse work to protect Dishon, and 


Was a 


seuren 
seuren, in 


that will be—never. 
Pratt 

Pabst, because 
Dishon. 


Sam cannot down, say, 


Pabst trouble with 
He cannot afford it. The smal] 
town bill poster knows it, and threats of 
expulsion are idle 


turn 
has 


and useless in the 
premises. 

The boycott is, therefore, futile. But. 
though futile, it is not harmless, because 
it works injury to the association and the 
business of bill posting, Advertisers re 
gard it not only as uffair, but under 
handed. They look with contempt upon 
any organization that will resort to such 
an obsolete and illegal measure, It does 
not pay to incur the scorn or displeasure 
of advertisers. 


THE SPOILS OF THE RAID. 


future will be 
hardly Te 


Pictures are quicker 


the 


can 


The advertising of 


Wlustrated. There any 
question about that 
You get an impression from 


half the tin 


than typ 
a picture in you will get i 
from reading, The advertisement with a 


picture im it will get attention five times 
where the unillustrated will get it onec 


Ink 


Printers’ 


The 


is a 


Associated Bill Posters’ Association 


“close” one, and only permits one 


member inone town. This same membet 
has been compelled to work at association 
prices, no matter whether he had an op 
ponent or not. To meet this ditheulty 
the convention at its last meeting decided 
to grant a dispensation to its members 


who had to fight an opposition, giving 


their permission to charge what prices 
they cared for a certain limited period, so 
as to enable them to fight their opposition 
at cut rates. This ought, at 


any rate, 


to suit the advertiser. Its teaching seems 
to be that bill posting is only vet it its in 
When 


menced with opposition lines they ran 


fancy. the railways first com- 


trains between certain points at mndic- 
uously low rates, to the great delight of 
the public, but to their own financial loss 

No such suicidal policy is now allowed 
The fares are fixed and definite, and these 
xreat monop lies avree together as to the 
terms on which they will carry their pas 
sengers, which, upon the whole, are fair 
and reasonable. No hardship is inflicted 
upon the public, and the shareholders do 
not suffer by a cutting policy. May we 
venture to expect that the day will come 
when bill posting will be conducted on 
similar common-sense 


rinctples, and 
} ] 


when by organization and control such 


an approximate 
will be 


uniformity of 
that the 
not be able to quote one town or one firm 


charges 
reached advertiser will 


against another as a for a reduc 


Bill 


reason 
tion in prices all around ?— /he 


Poster, Vondon, Envland. 


Suppose a man should come into your 
store, dressed in a suit of clothes so loud 
that vou could hear them a block away; 
aman with paste diamonds and a dvyel 
mustache; a flashy, loud-mouihed sort of 
a fellow. Sappose he wanted to transact 
with which necessitated 
your placing absolute trust in his intey- 
rity. You'd turn 


business you 


him down, wouldn't 


you? Yet you print ads dressed in the 
loudest clothes you can jind with the aid 
of an unabridged dictionary and a search 
light, loud-mouthe1l, bombastic, vulgar 
ads, which chew tobacco and spit on the 
floor, and had 
You expect people 
ble, refined pe yple 


evidently haven't a bath 


ina month sensi 
to read these ads and 
feel convinced that you are the right kind 
to do business with 


of a man 


Is that 


reasonable 2— Braims 


In advertising, the first and one of the 
most important things is to catch the eves 
the next to convey to the mind of the 
reader a mental picture of the subject of 
the advertisement. In nearly every ad 
vertisement there is something that can 


be illustrated, 


something that can be 
pictured; and whenever the illustration is 


a good one, that advertisement is the 


better for it Ad Book. 


Good pictures will make adver 
tisement stronger, but you can’t depend 


on the picture to do it all 


your 


The good 
picture must be backed up by yood de 
seription and good arvument — Advertis 


ing World. 


In the New York city election Ta: 
many Hall used advertising matter 1) 
was better 


written, more artistically | 


In type and more judiciously display 
than that of any other organization, ( 
cards, billboards and painted signs wi 
emploved In all newspapers, of wh 
ever editorial policy, that would sell re 
Ing space, such 


Wovek 


was used by \ 


Sphee = 


Does advertising: pay fame 


Probably one of the largest billboar 


New York 
just been put up by George Castner 


is located on the 


ever erected in Central 


Grand Opera Hon 
ding, 
Favette 


corner of Montyomery a 


streets, and is seven decks hig! 


or seventy-seven teet om the air / 


COKE, SVTACUN 


Year after vear the advertising busine 


in all its forms assumes a more prot 
! 
l 


sional « To-day the bill post 


lvmity 
almost as important an adjunct of tl 
commercial world as the merchant 


The Brill fost 7; = hic ive 


mManulacturer 

C. S. Houghtaling, the 
‘Hote New 
Is to start a new paper 
dict that it wil 


original at 
only York's big sign m 
It is safe to pri 


ltreat of the value of vet 


ung your name up ‘by 


siyns,"’ and 
issued in the 
and Hot 


to the new ente rprise 


interest of vood advertising 
And here's wishiny own y 


Prontable Adver 
, 


fising 


Phe solicitor who can create a new 


vertiser, and nurse him alony to success 


Is a true muissionarv in the advertisin 


world hdvertising Eavperienc 


POSITIVELY REFRESHING. 


In these davs, when the majors 


newspapers are hysterically deerving 


manner of advertising save newspaper 


space the 
troit 


following vem from the Dx 
Vews is as welcome as a shower 
the desert 

‘A boy huny at his stuck 
came up the street at a brisk 


yait 


with a bay 


. businesslike 
\t each open door or window he 
paused long enough to toss in a halt 
dozen gaily colored printed slips, bearing 
the advertisement of some enterprising 


firm 


‘The allowance with which he favored 


the machine shop next the alley was un 


usually and a draft of 
paper and seattered them over 


a wide area ot floor 


lary 


the bits of 


air caught 


“Pretty soon a man witha frown on hi 


face and the 


air ob an important suber 
dinate came to the doorway and glared 
indignantly up and down the street 

“Here, vou!’ he velled after the buss 
and impartial distributor, 
no heed 


“* ee 


way, 


The bey pad 


shouted the man in the door 
frowning ayain 

‘A. shock-headed wearing a 
VTCeasy apron and CAarTryinive a broom ap 
peared behind him. The 
angrily to the offending advertisements, 
and the 


youth, 


man porte al 


youth, after one or two inet 
fectual attempts to whisk them into thi 
street with the 


one by one, 


broom, picked them uy 
them on the walk and 
The man still stood in the doot 


way frowning 


threw 
reured 
The wind carried most of 
the papers into the street 

“Presently he glanced down at one of 
the dodyers that lay near his feet After 
a moment he attempted to turn it over 
Mailing in this, he stooped 
and picked it up He read 
then he read the other. Then he folded 
it carefully and put it in his vest pocket.” 


with his toe 


one side 
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PATERSON. 


nt Is All Over, But the City Council Is 
Now Trying to Take a Fall Out of 
e New Company. 


fieht for the possession of Paterson 
endel Pratt sold 


t for a small cash considera 


been Sun 


ritere 
il the town now belonys share and 
ke toW. B 
Posting Co., OL J. Guele 
und | ] ) Meaha 
COMpAny Pater 


sign 


Lowden, manaver of 
ian & jark 
le of 1s the 
ind 


in the 


the 


Advertising, Bill Posting 


it owns the franchise New 


State Association, which virtual] 
Lowden and Reayan & Clark mem 


he A. BLP. A. and entitle 1 to all 


etits ind privaile ves of the organi 


CW COMPUT has been erectuny 
here there and evervwhere In 
have been vetting the town in 
| but the aldermen, egved on by 
Vspaapers, have been trving to « 
Phe following is one of the n 
s clippings rete ny the situa 
! Hsp clo Perhune pre ~ tel 
minh rt vort in rete eres lo 1 ‘ 
Is 
eH able Mayor and Board of Alde 
’ l resp ctfuilv repor aer \ 
tions that I have examined the 
the largest nllboards or signs, as 
i be called, in regard to the 
Phe tumbers are bolted to the roots 
lifferent pla s braced and naile 1 
se timbers to the signs I wou 
) far as T can see, they are safe 
I ao om a | — 
il be from blowing off , 
pen on the backs Th cert 
htiona fire risk 1 fire | 
sa violation of the ordinans I 


latm thev are additions to buildings 
ve those timbers bolted fast to the 


fs and braced from those tumbers 
sivns, which I claim under the ord 
makes them an addition to th 
1s GARRETT TERHUN} 
Mulding Inspector 
? ¢ 


() Gude, president of 


was given the privilege ot the 
said there were hundreds of the 


stuns in New York 


It had been sand that 


ind no objection 


tnade to them 


new company was compos 1 of out 


rs. The speaker had an interest in this 
| 


ae : 
1 the lox 


He 
} 


Moses 


ind had been connected wit 


eT 


S association for twelve ve 


T™ 
if 


what he could among wholesa‘« 


the pure food exhibit. There were 
Mnll posters here when the new com 
can Phe town was not able to 
rtimore than two, vet the local men 


viven what they had asked for \ 
he nll board Op poste the City Hall 
company paid a vearly rental of $270 


ona basis of five per cent. interest 


presented a value of and his 


SS.0em) 


Ine is placed where it was unavailable 


re In this way valuations had been 
reased by the new company. Mr. Guck 
ired the Aldermen that no obnoxious 
tures would be placed on any of the bill 


nirds rhe 
jounting to a quarter of a million dollars 
New York po ple, looked for 
td to the time when it would be spend 


company was payitig rents 


and at 
D25.000 a vear in Paterson Alderman 
lan held that the billboards, 
them at least, violated both the Fire 
mit the Health Code 
(that during wind storms they grew 
City 
ked for an opinion and replied that he 
it not believe that the sign boards were 


or sonic 


ordinance and 


He TOUS Counsel Stmonton was 


THE BILLBOARD 


SENATOR 
JOSEPH J. FLYNN. 


Popular Joe Flynn. the Bili Poster at Law- 
rence. Mass., Elected by an Overwhelm- 
ing Majority. 

Mass., 


lican stronghold and Joe Flynn the enter- 


\lthouvh Lawrence is a Repub- 


prising bill poster at that point ts a Demo- 


1 


latter was nevertheless elected at 


erat, the 
the rece it election. Massachusetts went 
Republican pretty strongly, and Wolcott, 
in nominee for Governor, carried 

but Fivnn was elected by 1,367 


plurality over Dow, the Republican nomi- 


114 fhe latter was the strongest man in 
a pad res eo RPI <<. 
;: - se Jed . a 

4 

y 

~~ 


JOSEPH J. FLYNN. 


t violation of the Fire Limit ordinances 
Alderman Lang was of the same opinion 
is Alderman Boylan, and if the boards 
were nota wolation of the Fire Limit o 
dbnance th were certain] i miulsanee 
Vesterday afternoon he noticed that the 
till proster pittered thet p iste On yx yple 
passing on tl idewalk, and the citizens 
found ct il to take the road \ 
dert Bovla tel that the Build 
ty Inspector be directe ] to employ a corps 
. I 
of ear ters to] he signs down 
}’re lent sud he wa perfect 41] 
| ‘ 1 . 1, lone f the cit 
would take the responsibility, but he could 
tell th Vider that the question had 
ilread been thoroug vone over and 
th ) 1 the | on its sick It 
the city tore down the signs it would sim 
<2 wes My ¥ ? - 
~e ee roa: S- ¢ 4 
s Me 
fi Ks 
. 34 oes 
5 ; 3 : 
ee 
ply have to p them » again and pay 
ie Bie = . ~ 
the company damayes Phe speaker told 
the Aldermen this as a matter of fact and 
rot 1 ny pirit o mtayonism M 
(sude sand that lis « PEDDPRATIN had inereased 
the value f property » this citvw teom 
aS ywero tos ¥ ¥Y Phe cst mpalt tear 
inv down the signs was put toa vote and 
was lost 
A Chicago Scrap. 
As the result of an exciting fight im the 
bill room of the Schiller building David 
Hloward, a nil poster connected with the 


Columbia Theater, is at Kuhn's Hotel 


under the care of a physician and John T 
MeArty. advertising agent for the Schiller 
heater, and his brother. T. MeArty, are 
under bonds to appear before Justice Hog 


lund Nov, 15 to to the 


assault with a deadly weapon with intent 


AUSWel charge of 


to do bodily injury 


Mikdrum, of 
Sing Sing, No \ 


Yonkers, uow controls 


his party He made a most spirited cam- 


paign, and put up a strong. clean fight, 
but he was defeated hands down 

Mr. Flynn made the race in 1Sq6, but 
was defeated by a bare 157. Under the 


circumstances his handsome majority ts 
somewhat remarkable 

We have much pleasure in presenting 
Mr. Flynn's portrait on this page. 


The Children’s Magazine, published in 


Denver, is both instructive and entertain- 


ing \lthough voung, it already has 
claims upon the attention of adver- 
tisers 


H. ¢. Brown, publisher of Art tn Ad- 
, will hereafter publish 7ruth 
that the American Litho- 


vert sing, 
The 

graphic Co. have found 7ruth the tough- 
kind of In 
calling Brown to their aid, they have 


truth 1s 


est a tough proposition 


acted wisely \ny man that can keep an 
advertising paper alive as long as he has 
will find 7ruff dead 


Advertising 


Irian ra 


Cusy, 


27 
He Thanks Him for the Criti- 


cism. 

OFFICE oF CH ‘4S. L. MCCLELLAN, ) 

MEMBER OHIO BILL PosTERS' ASS’B., - 
XENIA, OHIO, Nov, 12, 1897.) 

HoKE, New YorRK 
Yours of the Sth received with check 
for the third month of Childs’ Cigar posting, for 
which accept my thanks 

I also want to say 


Mr. 5am. W 
Dear Sir 


that I read your article in 
the BILLBoaRD, where you give some bill post- 
ers fits. and you say you expect some of them 
will “get hot under the collar." Now, I don't 
think any honest bill poster will get hot when 
he ia atfault. Atleast, own up thatI did not 
do right in not notifying you when I commenced 
posting, and [am not hot either; but thank you 
you for pointing out to me where lam wrong, 
I am new in doing commercial work. I am in 
the business to stay, and am putting upa plant 
that will be second to none in the country for 
the size of the town. And I am glad to receive 
any advice that anyone (who knows) will give, 
to help me to give my patrons the best service. 

Thanking you again for past favors, 

l remain, respectfully, 
Nov. 23, 1897. CHas. L. MCCLELLAN. 


I have no objection to your publishing this 
letter if you think it will be of any benefit to 
the craft. Cc. L. M. 

From the fact that some of my criti- 
cisms in these columns have been received 
with some coldness, I am glad to make 
public the above letter from a man who 
feels that he is being benefited rather than 
injured.—$. W. H. 


SOMETHING NEW. 
Articles of incorporation of the Rotary 
Sign Co. 
filed N. J., November 15. 
The company will manufacture paint and 
erect signs, and has an authorized capital 


whatever that may be) were 
at Paterson, 


of $5,009, but begins business with a paid 
up capital of $1,000. The incorporators 
are Chartes W. Turner, ©. J. Gude, Frank 


Fitch, E. C. Gude and Arthur J. Gude. 


DIED. 


Captain Jack Bentley, the veteran bill 
poster of Nashville, Tenn., died suddenly 
of heart failure on the morning of Thurs- 
day, November t1, 1897, at his home in 
that city. He had just eaten a hearty 
breakfast, and about S:30 a. m. got into 


his buggy to go to his office in the Ma- 


sonic Theater, when he fell from his seat 
and expired in a few minutes. 
Captain Bentley was well known to 


every theatrical and circus manager on 
the road, and had been in the bill posting 
business for a number of vears. He was 
a native of Ohio, and when the war broke 
out enlisted in the Tenth Ohio regiment. 
At the battle of Perryville he was wounded 
in the leg, and for bravery on the field he 
was promoted to a captaincy, and was 
mustered out of service in 1863 as a cap- 
tain. He worked at his trade, an iron 
molder, in Cincinnati for many vears. For 
a long time he was in the internal revenue 
service as a special inspector and special 
gauger at Nashville, and served that city 
in the capacity of chief of the Fire De- 
partment. 

He was a member of Geo. H. Thomas 
Post, G. 
commander, and at the time of his death 


A. R., of which he was pest 


was assistant inspector general of the de- 
partment. 

In politics he was a staunch Repub- 
lican, never wavering in his fidelity to his 
party. 

He was buried at Mount Olivet Ceme- 
tery, Sunday, November 14, with impres- 
sive ceremonies, the casket being entirely 
hidden by the numerous floral offerings. 
He leaves six daughters and four sons. 

The bill posting business will be carried 
on under the same name of John Bentley 
& Co., his son John Bentley, Jr., sueceed- 
ing him, 
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fF 2279 99939999 93939299939, pen ie. ag A een Ind Pand PS poosomrenacneiaentiaties 
Assn Janigto25 $ randt sec 


v 
Los Angeles Cal Los Angeles Co Poultry Assn 
Pst OF Jan toto16 Henry W Kruckeberg sex 
Louisville Ky Kentucky State P Assn Jan 10 to 
v 15 HA Bridge J] Y Bicknell ]]) | R Mount sec 
189 7 t Lagrange Ky 
_ Mansfield O Mansfield P Pand PS Assn Dec 
3 7 
m M4 
i W 


Omaha Neb Sons of Veterans Natio; 
campmient Sept s Ch 


Omaha Nel American Institute of Home 
Fetes, Celebrations, Etc. 


Omaha Neb National Road Parliament 
Orlando Pla National Good 


Menge ; . ; . . W ‘ ‘ Roads Con 
gto Jani CW Etz sec ter this heading e pu hfe ¥ Heb 
@ the dat til mota , ‘ (tlawa Kan 


This list is revised and corrected month McCook Neb Kepublican Valley District Poul 


ly. Secretaries are urgently requested to 


t American Putsdic ealth 
try Assn Janiiand: avelikely to attractilars moou? f f Ww Sept DrC © Probat ec ree Whe ent 
send in their dates at the earliest possible Miamisburg O MiamiP Assn Decrto6 HA toanyon rircoular , , , " Pasadena Cal Tournament of Roses Jan 
; moment after they are claimed, and to Bridge J Oliver L Dosch sec proveofimp ’ ’ omen * R Roynton se 
notify us promptly as to any change. \ Milford NH Milford Pand PS Assn Jan Io to stvecimen, gener f , ” Philadelphia ta German American Journ 
Rosters and dates are published abso- 12 WD sargent sec The list is carefully land corrected Aast Date nx ot decided , 
lutely Free of Charge. Milford Mass Norfolk Co Poul Assn Dee 73 to monthly rh lelphia " National Convention M 
; 1 W H Pyne secy Tt oune Painters ani nciehbeden « 
Copyrighted 1897. All rights reserved y= Moline I]. Western Il] Pand PS Assn Nov 24 ccece cececececececcece” ny een. Wee wee ro _ septa cae 
77 to 27 Chas F Kammerer see Rock Island 111 Philadelphia Pa National Asen of A lt 
ienneensesasesencet Nashville Tenn Tennessee Poultry Pigeon and Baltimore Md American Pharmaceutical Assn Timp liments nd and Vehicl Mc al al 
Pet Stock Assn Janii tors | M Hopkins sec Aug » to Sept 1 lames H Bobbitt se : 
ce GEORGIA. New Albany Ind Southern Indiana Pigeon and Raleigh N ¢ ; Pittsburg Pao Grand encampment of K 
_Poultry Assn Jan igto Baltimore Md supreme Council of Chosen Templars Puesday in Oet WhHM 
Atlanta State Fair Pope Brown pres Hawkins New Haven Conn New Haven Poultry Assn Friends 3d Tuesday Sept) 1 SK Wagner Mr Junior Warden 
ville Dr Sam Hape sex Dec 29'87 to Jan 1 ‘9S’ ~ N D Forbes sec Monto- supreme sec Phila Pa Pittsburg Da National Brick Manufas 
_wese C nit . . Binghamton N \ New York Stat Assn oof be S FA Randall see Indianapolis It 
MISSISSIPPI. New London Conn Eastern Connecticut P Assn School Commissioners and Superintendents Pittsburg Pa Biennial Convention of the kt 
é Dec 15 to 18 Chas B Smith acting sec Nov 1808 Miss Cora A Davis sec Whitesboro and Ladies r pahie { Pennsytvania 
Natchez Natchez Vairassn Dec 27 to Jan 1 Northville Mich Northville Fanev Poul Assn NY cc Fred Vacicher Puliadatons " 
Dec 5te11 A D Brooks sec Boston Mass American Poultry Assn July i S Richmond Ind Natienal Conference of Vr 
MONTANA. North Adams Mass Hoosac Valley P and PS Boston Mass Sovereign Grand Lodge 100 1} Aug 
. . la cs Assn Decito4g AG Nichols cor sec oR Rox ster N ¥ Inbilee Celebration of ' 
Dillon Dillon Fair and Racing assu Oakland Cal Pacific Poultry and Pigeon Assn A alee Oe eee ee are ote  Goirttention t ne of t 
Dec 9 to 14 1897. Frank Seed sec San Francisco bitien March 14 to ~ 6 Washington st Rochester N \ State Conventio y M 
: NEW MEXICO. Oneonta N Y Oneonta Pand PS Assn Nov Boston Fel tor; WA Hubbard Jr Kochester ¢ 
: Raton Northern New Mexico Fair assnu to Dec3 Arthur J Relyea cor sec Boston Mass Ancient Order Hibernians = July wn ( mittee on Arrangements 
Ottawa Kan Franklin Co P Assn Dec 30 to Jan SoS. Jas O'Sullivan nat sec Philadelphia I Rock Island Ill Union Veterans ( ni 
PENNSYLVANIA. 4 John CSnyderj Mrs D F Heiser sec Chattanooga Tenn National Educational Assn Gen H L Street commander-in-chief Was 
Ottumwa Ia Des Moines Valley Poul Assn Dec Feb 1808 iD 
] Mansfield Mansfield Fair Sept 27 to 30 1595 17 to 24 C W Wixevy secy Chautauqua Lake N Y American Assn of Libra San Francisco Cal Northern Baptist ( 
John M Barden pres J A Elliottsec WD Owensboro Ky Owensboro Poul Show Dee 20 rians 1soS Melville Dewev sec Albanv N \ ' 
een haeaeae I “ nee ‘me : sg yg I PW Chicago, Ill National Association Moulding san branetseo Cal California's Golder 
-almyra ‘almyra H Club Dee 21 to 24 FW and Picture Frame Manufacturers. De Jan 24 
; TEXAS. Hitchcock j S A Rigg sec | Cincinnati 0 Annual Convention of Master St Louis Mo Wholesale Drug Assn Nat 
Houston Fruit Flower and Vegetable Festival Paola Kan , Miami CoP Assn DecStol JN Horseshoers Oct 11 1808 W J] Moore see Pitts Convention October is 
Dec 6 to 11 Wale } _E E Johnson sec : Purg Pa a | 3 M Conventiot Buil ling Trades ¢ 
Parsons Kas Parsons andS EP Assn Dec7to Cincinnati O Trivnnial Meeting General Gra ci I HOW st sities 
a io BN Pierce J_ J R Alexander sec Chapter Sept St Lowis Mo Carriage "Buil lers’ National As 
Peabody Mass Essex County Poul Assn Jan Cincinnat1O Sae ngertest Jt 8 Sept 18 HC MeLear, sec Wilmington be 
Poultry Shows. } ; = “ . : . . Cincinnat: O Cath hie Kn to Svra a NY Sem tennial Obot 
Peoria Ills Peoria Feathered Stock Assn Jan 4 Tames A Dailey sec Toled 
eo : to8 Dr J Oglesbey Gable sec Peoria 111 Cincinnati O Grand RAM Set re loO Letter Carriers’ National Con ¢ 
; } Ansoma Conn Ansonia Pand P Assn Jan 26 Peoria Ill Peoria Pand P Assn Jan4gtoS Geo 1808 R 
| to 29 GA Hill sec O Brown j T A Godel sec : , Cincinnati O Grand Chapter Sept 28 und oy 1s role O Grand Ar e Tenneax 
} Asheville N C Jan 4 to 7 1898 FE Hege sec Pittsburgh Pa Pittsburgh Fanciers Club Jan Cincinnati O Nati 1 As<n k K State emperance Cont 
fr Raleigh NS 1oto 15 W F Barclay sec 1520 Fifth ave Cincinnati © me nN nt A fe at « etary Steven 
: iy Amesbury Mass Amesbury Poultry and Pet Princeton Il] Central Illinois P Assu Dec 20 tu cepited Scottish Ri Seq I nto O As st pinky ee 
. Stock Assn Nov 30toDec3 M H Sands secy 25 AC Best sec : Cinennati O Beta Theta Ar aual Aug Chas | Paddock s na Mensa 
i Ashland O Ashland CoP Assn Dee 22to25 H Prophet town Ill Rock River pAssn Dec > to Convention July 18S C hice 1 
: A Mykrantz sec 1 WW Moyer sec Cincinnati OQ Wholesale Saddlery Assn Gct Washington DC National Conventi r< 
Auburn Neb Nemaha Valley P Assn Nov 39 to Provic lence RI Rhode Island P Assn Dee 8 to to lan 24 to 
or Dec 3 Rhodes J LL Alspaugh sec 11 HS Babcock secv Cincinnati O National Laundrymen's Assn 1s Washington Db C Nat < Deed 
= Austin Tex Austin Poultry and Pet Stock Assn Pueblo Col Southern Colorado Poultry Assn H W Stoer sec Cleveland O Ih ‘ 
: ; Dec 15 to 15 Jan 4to07 , ’ Cincinnati O National Encampment G AR Aug W hee xe WVa_ Reunion of the Society 
] Belleville I11 Southern Illinois Poultry Assn Riverside Cal Riverside County Poultry Assn & 8 Army of West Virginia Sept 
Dec 14 to 17 Decgtoir 1897_ V Tresslar sec Rive rside Cincinnati O Grand Court Ohio Foresters 1 Wiliimsport Pa | n Veterans Le " 
Bloomington, Ill Bloomington P Assn Dec 14 to Rochester N Y Rochester PPX PS Assn Jan Cincinnati O Brotnerhood of Locomotive Fire We sday Oct 1860 
18 BN Pierce J J D Shiplev corsec Normal Ill ioto15 John J Beveridge sec 88 Lowell street men Jan2t J V KRevnolds sec Cleveland O 
Bluffton O ‘Consolidated PAssu Febitos H Rochester N on Roches‘ er Fanciers Club Dec Cincinnati O National Convention of F! 
{ A Bridge J D J Kohli sec 20to2, JF Tallingersec _ tionists June 27 to 1&o8 
' Boston Mass jan 17 to 21 A R Sharp supt Rockford Ill Northern Illinois P Assn Jan to Cleveiand O American Historical Society A: = = 
Taunton Mass to15 McClave J AH Currier sec nual Convention Dec 28 to 
; Buffalo N Y Erie Co P Breeders’ Assn Jan 3 to Sacramento Cal California State Poultry and Cleveland © Brewmasters’ National Assn Sept 
; 8 EC Pease sec Hamburgh N Y Kennell Assn Decito51So7 Matt Coffey sec & 8 
i Canton O Canton P Assn Jan4to7 FH Shella- Sacrament ; : Columbus O Ohio Federation of Labor Conven 
+ barger j} Wm Friedman sec Sandusky O- Associated Fanciers Assn Dex tion Dee 
- Cedar Rapids la_ Linn (o P Assn Jan 10 to 15 to 24 E G Rogers sec , ' Columbus O Ohio State Grange Annual Ses. 
a’ BN Pierce J] Chas H Playter sec Santa Ana Cal Orange County Poultry Assn sion Dec 14 to if 
y hy Charlotte NC Charlotte Poul Assn Jan 12 to 15 Dec 1807. Mrs Flora McFadden sec Santa Ana Columbus O Masonic Grand Lodge Oct 
; W M Barringer sec Sedgewick Kas Harvey Co Poultry Assn Dec Columbus © Welsh Eisteddfod Jar ‘ 
Chicago I1l_ National Fanciers’ Assn Jan 24 to to11 W M Congdon sec CH Rhodes J Concord N H National Grange Conventi 
29 Chas S Weaver sec 100 Washington street Seneca Falls N Y Seneca Poultry ana Pigeon Nov 188 John Trimble <14 F st Was! , 
Cleveland O Northern OP and PS Assn Dec ¢ Assn Nov 29to Dec2 Fred Hobe! sec DC nat'l se 
toi2 F R Hunt sec Seymour Conn Seymour Pand P Assn Dex Cortland N Y_ State Dairymen’s ¢ vention 
Clinton Mo SW Mo PAssn Deci4to17 WH to 25 H D Hendrick sec Shelton Conn Dec 10 1807 
Talbert sec Shelby NC Dec 7to10 F J Marshall and F E Council Bluffs la Interstate Sheriff's Conver W C TIRRILL CO 
Coulterville 111 Egyptian P assn Dec 14 to If He ge judges RK L Simmons sec tion Tune i to TScs W © Davenport « . a . 
Samuel Fyre sec Sioux City lowa_ Big Four Poultry Assn Jan 24 Sioux Citv Ja 
it Dallas Tex Dallas P P and PS Assn Dec 7 to 1 to 30 Dr TA Rose sec i Denver Col American Medical Assn June >t 
4 Skelton sec Spartanburg S C iedmon ‘oul Assn lec 15 Denver Col National Stock Growers’ Conven e j 
: a ewert Ia Eastern lowa A PandP S Assn _ 19 Geo H Northrupand F I Marshall judges tion lan 2¢ to 27 1808 LIMA, ©. , Population 25.000 
, i Jan 17to20 ™B Voss sec Site was BW ser ae sec ei de 4 Detroit Mich National Evangelization Unio: 
. onn Danbury an ethe Assn Springfield ¢ Springfiel anciers Assn er Detroit Micn American Society f Civil En 
: Danbury Co F Bowman sec "28 toJani Chas McClave j W H Holmes sec gineers July 1s08 Pop. 7,500. VAN WERT, oO. 
: Denver Col Colorads Poultry Assn Jan 1o to is St Louis Mo st Louis Fancie rs Assn Dec 13 to Detroit Mich Sanitary Convention De« nd 
“a Detroit Mich Michigan State Pand P Assn Jan 18 JH Ahrenssec Butterfield and Brid J 18q7 
ri 2to% F W McKenzie sec Concord Mich Sturgis Mich Sturgis Pand P Assn Dec 2 - ) 25 Detroit Mich International Assn of ¢ on 
i Dixon Ill Rock River Valley Poultry Assn Dec St Jc »hnsbury Vt. Vermont Pand PSAssn Jan Ticket Agents Sept . LARA M | Ee WwrYyo. 
; 14to 18 Shellabarger J F W Fargo sec _25 to 28 FM Ranney sex Elmira N VY Grand ¢ hapter KAM Fe 5 
: “jf Elmira NY Dec6to1r E W Andrewssec _ Tacoma Wash Tacoma P Assn Dex to 31 Elmira N Y Independent Order Odd Fellows H. EF Root, Mer. Opera House and City t 
: : Elwood Ind The Madison and Tipton Counties Stephen Holbrooke sec gust 18 poster and distributor (ie'd), 10 34 St 4 
Poultry and Pet Stock Assn Dec 5 to Io IS97 Tipton Ind The Madison and Tipton Counties N f Police and , 
Erie Pa Northwestern P and Pet Stock assn Poultry and Pet Stock Assn June , { 
Dec 28 to Jani A E Blethan sec Tituevilie Pa The Titusvillé Poultry Assn Dec ‘ } k 
Fall River Mass Deci1to4 HS Winslow se, 14to17 CM Haves sec nd Tuesday A STATEMENT TOR PROUD OF 
fayetteville Ark Jam 20 to 24 John C Snyder Topeka Kas Western Pigeon Club Dee 14 to 21 jison Kas Werkeve PRINTED U UU mL 
*. judge Jw Butler sec F M Gilbert J M F Hankla se« © Supreme 
. Fitchburg Mass Fitchburg P and P S Assn Dec Tor mito Canada Toror P Pand PS Assn De OVER 2 
28to2z: J] D Brown sec to 2 R Durs ton sec 42 Austin ave 1 ed Crd 
Geneseo Ill Geneseo Poultry Show lan 3 to 7 Sour N Y Hudson Vallev P Pand PS Assn De of Ked Men Sept 
t W S Russell j Wm G Warnock sec yto 15 Warren T Lord se Indianapolis Ind National Laymen Conve ait 
- Glasco Kan Cloud Co Poul Assn Dec 27 to 20 Waco Tex Texas State Poultry Assn Dec 25 t tion M I urch Oct ; M FOR YELD, 
M F Potts sec Felch Owen and Savage judges RK A Cat Indianapolis Ind Natior ( en nl wort ve Ub ra. 
Gloucester Mass Cape Ann Poul Assn Jan it uthers sec pre 
- ee F H Abbott se Ware Mass Ware PandlP S Assn an sto Indiana is Ind National Convent ; h SVEETBOD! MIND 
Grand Ridge 11] Grand Ridge Poul Assn Dec W H Rivers sec Bovs ind Girls’ Home Employment Assn 
“ye - L W Robinson secv Washington CH © Southern OP Assn Jan 1 Dec : ye: “ys POINTING ( 
Guthrie Okla Oklahoma State Show Assn Jan to1s W R Dalbev sec Kansas City Mo Colored Baptists Sept » aN Vy Al Wh J 
2to6 HBSavagej L F Laverty sec bat es ag oe DD Nati ym cA ree and Pigeon Kansas City Mo American National Baptist ur A 
Z ensack N J Hackensack Bantam Show Assn lec 7to 11 Geo yward sec Wash Convention : 
— 8to1o John A Gamewell se ington Kauees City Mo Nation ee ee All Kinds of Printing and Engraving 
7 Hartford Conn Jan iotors Geo P Merritt sec West Chester Pa West Chester P and P Assn Dealers Protective Assn ptiator 
P O box 780 Dec isto1s GO Brown and A EK Warner jud Loui lle Ks Junior Order | nited American 
Haverhill Mass Merrinack Valley Poultry Assn ges F D Reid sec Mechanics June to 24 1895 Kdward S Deemer 
Dec 28 to 20 Geo H Greenman sec Wichita Kan Associated Fanciers of the Arkan nat'l sec Philadelphia Va 
Henry Il] Illinois Valley P Assn Jan arto Feb sas Valley Dec to! Theo Hewes j } Rk Madison Wis = State emi-Centennial Celebra 
BN Pierce judge A G Humphrey sec Dutton sec tion June 7 to 4 180 Reuben G Thwaites cu 20 cts. 
Indianapolis Ind Indiana State P Assn Jani Wilkesbarre Pa Wilkesbarre P Pand PS Asst Milwaukee Wi State Semi-Ceutennial Celebra stamps 
toi1s Thos W Pottage se« Dec 27 to Jan: ES Kirkhuff sec tion Jaane to July Keuben G Thwaites or silver 
af Kalamazoo Mich S W Mich P Assn Dec 25 to 31 Winslow Ill Dec 6 to sec Madison 
H A Bridge j C W King sec XeniaO SW Ohio Poul Assn Jan tgto 2° A Milwaukee Wis National Builders’ Assn Pel 
7 ¢ Kansas City Mo Mid-Continental P Assn Dec G Spahr sec James J Barry sec Boston t 
-— 22to 2 F M Slutz sec : Mils ikee Wi National Hardware Assn No f 
i . Lanarck 111 N WHIll Poul Assn Jan3to8 G ry ’ or é 
Ave W Sword sec + §4 Mt Clemens Mich Convention of Gas Men Ma 
: } Lansing Mich Central Mich P Assn Dec 20 to Expositions. 19 to 21 ft 
\ * HA Bridge j Chas A Crane sec New York City Commercial Traveler lait 
ak Lebanon Mo Laclede Co P Assn Nov 24 to Dec Niagara Falls NY Pan-American Exposition bhebruary to March » Alfred Chasseaud 
4 F W Hitchcock J Geo H Hinds sec hog KC Hill sec manager 
Lee Mass Berkshire County Poultry Assn Jan Omaha, Neb. Trans-Mississippi and Interna New York City National Music Teachers’ Assn 
11 to 13 1595 ; : ional Expasitian, June 1.Nov, 30, 1894 ad James P Keough sec New Vork City 
Lenox Mass Berkshire Co P P and PS Assn New York City National Assn of Manutactur 
i Jan 1ito13 IH Peters sec ers Jan asto27 Waldorf-Astoria Hotel an - 
' Lincoln 11] Logan Co P Peas FS Asem Lec at Niagara Falls Pan-American Exposition May «DATE BOOK TO—- 
to24 ABShanerj F A Hickman sec D Sh 1 to Novi (®ag KC Hill sec Buffalo N 
‘ Lisbon O Beaver Falls Poul Assn jan 2¢ to 38 LF 4 ows. Omaha Neb supreme Council Ancient and AC HE EGA & co 
| Seth P Scott sec cepted Scottish Rite Southern aud We stern NN N . 
| Little Rock Ark Arkansas Poultry Assn Dec 1 Pawtucket RI Rhode Island Poultry Associa Masonic Jurisdiction Oct 1495 
; ; tog H BSavage} WH Westbrook sec Pine tion’s Dog Show Dec&torr F Otto supt Omeha Neb National Assn of Postal Clerks 
‘ ; Bluff Ark June 1 1498 G A Wood sec West Medford Mass CINCINNA Ti. 
\ 
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- » WANTED AGENTS to sell our elegant . . 


ADVERTISING CALENDARS! 


Big Profits. 


Fine Line. 


Write Immediately. 


The Henderson Lithographing Co. 


Novelty Department. 7 
C. T. CRIPPEN 


CITY BILL POSTER 
AND DISTRIBUTOR 


STEINBRENNER’ 


CINCINNATI. OHIO. 


-HIGGINSVILLE, Mo. Pop. 5,000 


The Greatest Country on Earth. 


DISTRIBUTING ~— Bigg BROS... 


SERVICE..... 


ATHENS, OHIO 


R. I. LEARY. 
DISTRIBUTOR, FRANKLIN, VA 


impton County, 20.Seo inhabitants, Frank 

snship, 1.so0o: cireutt of miles, 150.00 

tion given. also, reference Five years 
usiness 


assure it 
a; -. ie WINONA, -- MINN. 
G R . . > 21" @ atte “ryvice at > Jer. : } 
them even better service next vear. Per 3,000 FEET OF BOARDS 
: : tas ‘ . . ’ . {ted 
Bill Posting, Distributing and Sign Tacking fect service. The advertisers who have 
Popniation 8 oo Own and control all bill ‘ “ : : +s: ; . 
hetheiee. Gemmbiiieed Gem ass not tried Cincinnati or Steinbenner’s Ser- 


espondence solicited 


L 8 446. TAMAQUA, PA. 


THE RUSSELL BILL POSTING CO. 


Huntington, W. Va. 
Pop. 20,000. 


SIX SURROUNDING TOWNS! 
FIRST-CLASS SERVICE. 


Write Now. .... 


aw WHITCOMB, KENT. PORTAGE CO., OHIO. 
tor of Circulars and Samples in North e 
Ref C I Hood Co and W.T HansonCo No 5190 Main St 
. °*9 
NORWALK, O. Population, Sooo M. T. Woos- 
ter, Instributor. Keference C_ 1 Hood & Co 


EASTERN OHIO DISTRIBUTING BUREAU can . ih 
ewe’ EVERY READER is interested, Results the desired “2"%65 A 

JOHN M. EVANS, MANAGER. i thing in advertising. You get the best results by using *. " 

BOX 153. YOUNGSTOWN, OHIO. AES) the best methods. The ADVERTISING WORLD helps you i 
to determine the best methods. Sample copy free for the asking. Ht 

See our line of advertising cuts, newspaper cuts, calendar plates, i 

RUSH P. CR AWFORD, half tones, line etchings or wood Ags® cuts, specially made stationery j 
designs. Electrotyping at low OR rates. The best in every line his 

ave BILL POSTER see at the best possible prices. All SY vou have to do is to ask for Ft 

4 DISTRIBUTOR ‘Oo circulars, which we send free. State what line you are interested in 


aes 
‘oo? AND TACKER ‘cy 


FOR SULLIVAN AND SULLIVAN COUNTY, IND. 


Population of County, 32,000. Population of Town, 3,500. 


SULLIVAN, . 


In anv manner, address, 


CONCORD, N. H. 


I take this opportunity to thank my 
many patrons who have entrusted their 
work to me during the past vear. 
number has increased three-fold. They 
, Were all satisfied, some enthusiastic, over 


the service 


vice, would do well to write me 


Satisfaction Guaranteed. 


W. H. STEINBRENNER, 


INDIANA. 
Advertisers wishing to advertise in this section GEO. OARLEY, 4 FOSTER my 


| The only licensed BILL POSTERS in the city 
Control and own all billboards and advertising 
privileges in the city Weare uptodate. All 
work properly executed. Also signs tacked 
Distriburors and Sign Painters, 


HENRY WERNER 
CITY BILL POSTER 
AND DISTRIBUTOR. 


Their 


rendered. I can 


H ARTFORD BILL POSTING 
COMPANY... 
159 HIGH ST., 
HARTFORD, CONN. 
| CAPACITY 5,000 SHEETS. 
| Boards focated in all parts ef the City and 
EAST HARTFORD. 
All Railroads and Electric Lines covered. 


RELIABLE SERVICE GUARANTEED 


| HUTCH NSON, KAS. 


Cincinnati, Ohio. 


Population, 10.000, 
W.A.! OE, City Bill Poster, controls all the bill 

boards Bill posting. distributing and tacking 

solicited. Office, 102 Opera House Block. 


and we send them. There vou ar 


we 


“Sy HARPER ILLUSTRATING SYNDICATE, = 
8 COLUMBUS, O. * 


THE CITY OF SPRINGS ... 


WAUKESHA, WIS. 


IS A PROFITABLE FIELD FOR ADVERTISERS. 


THE TWIN CITY ae 


the Bill P Oster The English counterpart of THE 
BiLLBOARD, 


Subse riptions 50 cents 


Bill Posting, Distributing and —_ hata Company 


Population, Winston, Salem, N.C, and Suburban districts 


am itamed per year, post free, may be sent to 


127 Rast Eighth St., Cincinnati, O, | 


so,0c0. All work done by Manager | nt 
W. T. PFOHL, Manager, WINSTON, N, c, i 
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er ee 


THE BILLBOARD 


UTCH VOGE 


CITY BILL POSTER 


STEUBENVILLE, OHIO. 


NUF SED. 


W. A. & S. M, NOYES 


CITY BILL POSTERS 
AND DISTRIBUTORS 


NE NBURYPORT, MASS. 


Box 
599 


J. BOYLE NICHOLS, 


LICENSED 


CITY BILL POSTER and DISTRIBUTOR 
_DANV ILL E, KY. 


JOHN GORIN”- 
= —CITY BILL POSTER—— 
———— BOWLING GREEN, KY. 


ESTABLISHED IN 1876. 
“AND STILL AT IT.” 


HENRY HERFF, 
City Bill Poster and Distributor. 


L. B. 187, 


WABASH, IND. 


BUBB tnisutes cikcdDars at 


WILLIAMSPORT, PENN’A. 


you want orders for goods 
wt from NEW MEXICO? 


Send us your paper for posting 
or distributing in 


Santa Fe, N. M., population 10,000 


Santa Fe County, ed 10,000 
Rio Arriba County, “ 15,000 
Taos County, * 10,000 
And we will send you the trade. 


350 miles of wagon road—25 
towns and villages covered. 

For estimates and information 
covering the entire territory of New 
Mexico, write to 


A. M. DETTELBACH CO. 


Bill Posters and Distributors, 


P.Q.Box 240 SANTA FE, N. M. 


Se The Bill Poster and Distriburtor, Licensed. 
Controls all Privileges at 


CHEHALIS, WASHINGTON, 


Population, 2,500.-¢8 


ec. W. ABBOTT, 


Bill Poster and Distributor, 
HARTFORD CITY, - - + INDIANA. 
Good work guaranteed. Population, 6,500. 


POP. 


Junction City, Kans, POPs, 


HERMAN DELKER, 
Bill Poster and Distributor. 


Reference: First National Bank. 


se eteahaanalaatatea er aee. 


JOHN CLARIDGE, 


BILL POSTER, Porulation 5000. 


NEWPORT, ARK. 


TOLEDO, OHIO. POPULATION, 125, 000. 
EDMONDS & CoO., 


Bill Posters and Distributors. 
‘JOHN L. MARSH, 
Licensed Bill Poster, Vancouver, Wash. 
30.009 feet of Boards. Samples distributed. 
Population, 7,009. 
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Bill Posters «Distributors 


SHOULD OWN EITHER A 


WAGON or CART 


SS} O32." 


You can get a wagon built by a village blacksmith, and 
doubtless, too, you could get a saddler to make you a pair of 
shoes, but what is the use when you can go to a firm who 
make a specialty of the very thing yon want. We can give 
you a better vehicle for half the price you will pay at home. 


VS OO32°- 


Bill Posters’ Push Cart. 


Great for small towns and short routes in cities. This stvle 
among the bill posters of E ngland, where it is regarded as a great c 
used almost to the exclusion of all other vehicles 
tank and water tank. The tanks are lined with zinc 
water is provided with a faucet 


of cart bea. VS great favor 
mvenience, and is 
It is equipped with paper bin paste 
and the one which ec 


ontains the 


They are beautifully painted, substantially 
built. Will last a lifetime, and I sell them 


at the phenomenally low price of #g $ 2 4. 50 E A CI H “ 


Nu extra charge for painting firm name on the sides. 


Bill Posters’ F Ponv Cart. 


Light strong and durable. This vehicle is bound to find favor 
is the handiest thing imaginable. Has paste tank, water tank 


etc., and we furnish complete for the remarkably low price of $44.5 
Bill Posters’ Wagons. 


Y 


— = Na [ame te 


We make them in almost infinite variety. We have them with shafts and with poles, 
with and without tops, in fact in € every style imaginable. This is one we make in three 


A_$90.00.._ B—$100. 00. C—130.00. 


“~ JOHN H. MICHAEL, 


Manufacturer Bill Posters’ Vehicles, 
225, 227,229 East ~— St, CINCINNATI, ©. 


We have just ontgianee. a new distributor’s wagon. It 
is a marvel of convenience and utility. Photos free to intend 
ing purchasers. 


POL ARO ALD ALARA 
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Mrs, C. KE. Clayton, Prop J. Gibson, Mana, 


POWER CITY 
Bill Posting-Distributing Agenc 


GENERAL OUT DOOR 
ADVERTISING... 


TOWNS IN THIS TERRITORY 
Niagara Falls, N. Y 24.000 
Niagara Falis, Ont 8.000 
Lewiston, N. Y. 500 
Youngstown, N_ Y. 50¢ 
. Wilson, N Y 


OFFICE, 21 THOMAS ST, 
NIAGARA FALLS,N.Y. 


BELOIT, KANSAS, also Concordia, Minne 
olis, Delphos and Glenelden. Address 
C. H. BURT, Sole Bill Poster and Distri 
tor, Beloit 
He Pug Dogs and Masquerade Suits for sale 


Fine business for Agents selling 


AGENTS WANTED 
reidy made Novelty yen Ix? 


TO S L inches printed on colored cur 
NOVELTY: wards, ready for imme: tint ah | 
~ Hereare a few mention: 

so00 varieties: Holiday Present 

SIGNS : mes pairing, Csll Again, Fres} 


Bread Dress Making, For Kent 


; ete Ro yx recent profit. Greatest sellerson record 


Special prices f or the next three months 
per 100 as snort d cards prepaid 
ust iodine 


Val. Schreier. Sign Publisher, Milwaukee,Wis 


at* 
Order or write 


GEO. S. CHANDLER, 14s 
mouth, 
matter 
nished 


Merket St. Ports 
N H_ Honest distributor of advertisinsg 
of every description. References tur 


FOR SALE. 


Splendid Bill Posting and Distributing Plant 
which covers SANTA BARBARA and adjacent 
towns. Will be sold with or without the han 
some residence of the present owner. Address 


W. J. STAFFORD; Santa Barbara, Cal 


ADVERTISERS WANT GOOD RESULTS FOR 
THEIR MONEY. 


STOUDER & SMITH 


PROPRIETORS OF THE 


Temple Bill Posting Co. 


FT. WAYNE, IND. 


ARE THE PEOPLE THAT GIVE IT! 


e 
WW H Y ’ 
© 
Because they have the best bi!iboar 


and choicest locations in the city 
and guarantee satisfaction 


COMMERCIAL WORK A SPECIALTY. 


J. M1. DISHON, and no other, 
Goes forth in haste 
With bills and paste, 

And proclaims to all creation, 
Men are wise who advertise 


In the present generation, 


Terre Haute, Ind. 


PENSACOLA, FLA. JOHN L. SMART. 


Solicits contracts for distribution and sign 
tacking of all kinds of legitimate advertis 
ing matter. Pop. citv. 16,000, pop. territory 
worked, 25.000. Reliable distribution, Ket 
erences furnished. Member International 
Assn. of Distcibutors. 


JOSEPH BARRATT, 
City Bill Poster 
CARTHAGE, MISSOURI. 


Population, to,ooo. Distributing done carefully 
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H. OTTING. 


ESTABLISHED 16870. 


G. H. OTTING & SON, 


eo 6 ¢ LICENSED ee 


BILL... POSTERS .*.AND.:. DISTRIBUTORS 


In Newport, Bellevue, Dayton, Fort Thomas, Cote Brilliant, Inverness, Finchtown, and Claryville, Ky, 


OWN AND CONTROL ALL 


BILLBOARDS IN THE CITY. 


ALL ORDERS PROMPTLY ATTENDED TO. 


HENRY C. 


CROSBY 


ADNERTISING 


SIGNS 


17 PATERSON, N. J. 


MILFORD, MASS. 


Population, 10,000, W. E. Cheney, City Bill 
Foster, Distributor. S2 So. Bow street. Sole 
control of all bill boards in city and adjoin. 
ing towns. 20 years’ experience in this city 
Paygvage and scenery truck exprece fe-12 


Press Clippings 


Proposed events, fairs, conventions, 
Other lines of items from the 
Send for 


etc. 
newspapers of the country. 
particulars, 


N. E. Newspaper Bureau, 
146 Franklin St., Boston. 


Scranton, Pa. 654 Deacon, 


J.H. Beltz, member I. A of D., samples put 
out, clreulars aistributed. sigos netledup. 
Work is guaranteed. 200,000 people io Lack- 
Awanna County. eer 


THEATRICAL AND CITY BILL POSTERS, 
Distributing and Advertising Agents, 
Work promtly and properly executed. 

CB. WoopwortH, Mgr. FORT WAYNE, IND 


“Tir. Manager!’ 
“One Moment Please.’’ 


al 

WI. paint pictorial advertising signs, 
society silk banners, show canvas, 
theatrical scenery and imitation litho. 
paper. 

OUR artists are expert and up-to-date. 

WE do bill posting, distributing and 
tacking. 

WE own 20,000 feet of space, honesty, 
energy, experience and World's Fair 
diplomas. 


OUR boards, stock, labor and prices are 
O.K 


WE have no alleys, back fences, ‘‘charlie | 


’ 


boxes,’’ boys or ‘bums.’ 

want your address, acquaintance, 
work and inspection, once got, always 
retained, ‘It's your move."’ 


C. 71. Smith & Co., 


Brantford, Canada. 


Population of City 17,000. County 50,000. 
Country 5,000,000. 


WE 


"97 


OFFICE: No. 608 YORK STREET, 


NEWPORT, KY. 
GOOD WORK GUARANTEED. 


~ 


will be returned. 


matter. 
readers. 


advertising. 


~ YOUR PORTRAIT. 


We will send The Advertising World ( price 75c.) and engrave 
your portrait, style herewith, and furnish plate ready for any 
printer to print from, all for $1.25. 


Send photo, which 


Halftone, same size instead if you prefer. 
Everyone wants a portrait for use on stationery and other printed 
We make this offer just to introduce our paper to new 

The Advertising World is an eight-page, five-column, 
monthly, illustrated, original, devoted to up to-date methods of 
When you read it you will understand why it has 
such a large circulation. 


THE ADVERTISING WORLD, Columbus Ohio 


Address 


HELBYVILLE, INDIANA. 
T. F. CHAFEE & SON, 


BILL POSTERS AND DISTRIBUTORS. 


J. F. OTTING. | 


ALL WIND 


Is the professed love of the solicitor for 
the small city bill poster. They only 
send paper to him when forced to by the 
advertiser. They inevitably send it to 
large cities, so that their commissions can 
be collected in greater bulk. If $am 
Hoke or any other solicitor will guaran- 
tee us the paper we will build boards 
enough to make this town look circused. 


4 


NOON BILL POSTING CO., 
MARBLEHEAD, MASS. 


RICHARD WAHLER, 
If you want good work, send him your 
Posters and Samples. 


FREEPORT, ILL. 


ACCOUNTIGCS. eee 


A monthly magazine devoted 
to Accounting as the vital ele- 


ment of business. It contains . 


the leading papers and debates 
of all the Accountant’s Asso 
ciations, together with original 
inquiries and investigations. 
The most eminent accountants 
are contributors. 


SCIENCE OF ACCOUNTS. 


John Bentley. W. A. Sheetz. 


».-+ LICENSED CITY... 


BENTLEY & CO. x BILL.”..POSTERS. 


Posting. Lithographing, Sign Tacking, Distributing, Railroad and Commercial Advertising. 


OFFICE: NEW MASONIC THEATRE, 
No. 422 CHURCH STREET, 


n AIT) BILL POSTING 
p J SMITH DISTRIBUTING 
i wl CARD AND TIN ALL NEw Boaros. . 


AAAAAAAAAA SIGN TACKING 


NASHVILLE, TENN. 


LORAIN, 0. 


BEST OF LOCATION. . 
WORK GUARANTEED. . 


SEE YOUR PEN BEFORE BUYING. Upon receipt of 25c. we will send you our 14kt. gold, adjustable Fountain Pen: 
Price $1.75. If satisfactory, pay the Lx. Co. $1.50. Agents wanted. The Whitney Fountain Pen Co., Cleveland, 0. 


Ss. +1 oo Fountain Pens, 14 kt. gold, if your wish them 


Dept. B. 


PROVIDENCE. R. |. ~~ 


We cover any city in New England. 
And do our work to the entire 
satisfaction of the Advertiser. 
Ask the California Fig Syrup Co., of New York, or 
Mennen’s Chemical Co., of Newark, N. J., about us. 
Other references if you want them. 


MAURICE WEINTRAUB & CO., 


DISTRIBUTORS AND OUT-DOOR ADVERTISERS, 


~ BOSTON, MASS. 


TRENTON, New Jersey 


The Trenton Bill Posting Co. 


| Owrs all Billboards in the city and suburbs 


Population 70,000 I guarantee the value of all 
Bill Posting and Distributing. 
WM. R. WILLIAMSON, Manager 


BELVIDERE, ILLS. 


Fred. Wiftin, Bill Poster, 312 Cas will st. €€7 


L. A. DANIELS, 
City Bill Poster and Distributor, 
SANTA CRUZ, CAL. 


POPULATION 8,000. 


Member International Bill Posters Association, 
of United States and Canada. 


Nanaimo, British Col. Pop. 7,000. 


A. A. Davis owns and controls all bill 
boards and spaces. P.O. Box 189 


WE WANT YOU... 


To become a subscriber to UP-TO-DATE 
IDEAS, because we believe it will be bene- 
ficial to you, and, again, because we want 
so cents fora year's subscription 


IT WILL PAY YOU 


To subscribe for UP-TO-DATE IDEAS. It 
has many good suggestions every month 
which will be worth much more than their 
cost to you. 


SAMPLE COPY SENT FREE. 


UP-TO-DATE IDEAS PUBLISHING CO, 


GRAND ISLAND, NEBR. 


Ottawa, Ills. Ottawa Bill Posting Co. 


The ONLY Licensed Bill Poster and Distributor. 
Population 14,000. Members Ass’d Bill Posters, 
and International Bill Posters’ Ass'n of U. S. 
and Canada. 

No Theatrical Work, 


Strictly Commercial. 


ART OF BOOK-KEEFPING. 
ACCOUNTICS answers ques- 


tions in higher accounting and 
book-keeping practice; contains 
independent Reviews and Crit- 
icisms of books on accounting 
and Economic topics; fully 
illustrated; carefully printed; 
edited by A.O. KITTREDGE. 
Subscription One Dollar a year. 


Accountics’ Association, 
WOOL EXCHANGE, NEW YORK. 


BILL POSTER 
M. W. MEEHA gy DISTRIBUTOR 
Attention toatl orders SMeIDUrMe Falls, Mass, 


Southern Press 
Clipping Bureau, 
Atlanta, Ga. 


Newspaper Press Clippings for 
Trade Papers, Manufacturers and 
Advertisers. Also list of names 
for circularizing. 


— a 

WILL CROCKETT, Bill 
Logan, Utah. Poster, Distributor and 
Sign Tacker in 20 adjoining towns in Cache Val- 
lev. Population 24,000. 


SEND FOR A COPY OF 


usiness 


The Office Paper 


Mailed free to all mentioning this advertisement 

BUSINESS contains articles by noted writers 
upon Office Routine, Business Management, Ac- 
counting, Advertising and Economic subjects, in- 
cluded under Finance, Transportation, Commerce 
and Manu/facturing 

To read BUS/NESS is a liberal commercial 
education in itself 

The office of BUSINESS is to be in every office. 
Monthly, $2a year. Address 

BUSINESS PUBLISHING CO, 
13 Astor Place, New York. 
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THE creases 


ESTABLISHED 1892. 


J. T. HUDSON, Business Manacer. 


LICENSED DISTRIBUTORS. 
OFFICES : (20 SIXTH STREET, PITTSBURG, PENNSYLVANIA. 


BRANCH ALLEGHENY, PA. 


Reliable Service with Distributors under BOND 


letters of endorsements on request. Members International Association of Distributors. 


LOS ANGELES, CALIFORNIA. 


POPULATION, 1897, 103,786 
1890, 50,000 


Los Angeles now has a resident population of over 103,000, and during 
the winter at least 50,000 tourists are there seeking climate. No rain 
at all in summer, and in winter less than in New York in summer. 
We are the sole owners of the billboards, and make a specialty of 
distributing. 


MERCHANTS AD-SIGN CoO., 
S36 BROADWAY. LOS ANGELES, CAL. 


MANCHESTER, N. H. 


TRAVELING ADVERTISING AGENTS: 


Gent'emen-~When in this city, you are invited to give us a call, and make this office 
your headqnarters Weare at No. §9 Hanover Street, opposite Opera House Block. the 
most central asd of the city. We shall be pleased to give you any information you de- 


rackers ... D, J, LeFEBVRE ADVERTISING CO, 


SIGN TACKERS . . 
‘SAMPLING. RELIABLE BILL DISTRIBUTORS. 


Let's get acquinted 
Here’s our hand. 


“CITY BILL POSTING CO. 


Folder containing list of Patrons and | 


| 
| 


e 


—oepsnanall , OUT- DOOR ADVERTISING AY sonra 
sora IN ALL ITS BRANCHES 4 «ween 


Capacity 1,500 sheets of paper, all boards on street car lines. 
Population of town, 26,000. © Write for estimates. 


NORWALK, CO. gam 


Proprietor . 


Jointed Magnetic Hammers 
Jest the thing for Card Tackers. 


The hammer is a true magnet 
which will never wear out of 


This brush is manufac- 
tured especially for us, 
and is fully warranted. 
It is the cheapest GOOD 
Brush you can find any- 
where. 


lose its magnetic power. The 
jointed handle and mechan- 
ical device on the side, which 
holds the card or tin sign, en- 
ables you to get your work up 
high —away above the reach of 
niischievous kids. 


Donaldson Lith. Co 
Cincinnati, O. 

DEAR Sirs: I received from 
you a few daysago a Magnetic 
Hammer in good condition I 
have used the same and find 
it to be the finest article for 
putting up signs that I have 
ever used. Yours truly, 

FLEISCHMANN & Co. 
Gardner, Mass. 
W. P. BULLARD, Agt. 


e| SAVES CLIMBING. 
SAVES WORK. 8 


Enables you to give your 
clients first-class permanent 
service. | 


PRICES. 


8 inch, 
g inch, 
10 inch, 


$2 25 each. 
2.75 each. 
3.00 each. 


PRICES: 
'6-in. handles, 2 sections, 
$2 


t2-in handles, 3 sections, 
$2.56 


CINCINNATI, 


°° MUST ACCOMPANY ORDER. NONE SENT C. 0. D. 


B. Bussing, 


Bil Posters’ Paste Brushes, 


600,000 PEOPLE REACHED OdlSDOSTOSSLSSLSSOLSTLTTLES . 
The “TWIN CITIES” DISTRIBUTING AGENCY $ 


W. L. HISSONG, c 
3 BILL POSTER 48° DISTRIBUTOR ¢ 
6 I own and control all Boards in Town, and i: 
@ Guarantee honest work. Write for List of e 
Boards and Terms. . 
§ BUTLER, OHI 0.5 
DMalTeslae sesVeleseeeeees eee 


CLOWES ADVERTISING AND DISTRIBUTING CO. 


60.000 INHABITANTS IN OUR TERRITORY! 


ALL WORK GUARANTEED OR MONEY REFUNDED. 
A TRIAL WILL BE CONVINCING PROOF. 


CONNELLSVILLE, - - - - 


tne CITY OF WAUKESHA 


FOR BILL POSTING AND DISTRIBUTING, 


JOHN H. JONES Distributing. sampling 
' eee 500 00x 


CHICAGO = 


=—- AND SUBURBAN TOWNS 
...J. A CLOUGH, Manager... 


Clough’s Distributing Agency, 


SAMPLING, DISTRIBUTING OF CIRCULARS, PAMPHLETS, CALENDARS, BLOTTERS, 
ALMANACS, Ete. CARD, TIN AND BOARD SIGNS NAILED AND TACKED UP. 


Prompt and Efficient Personal Service at all times. Only Guaranteed Distributing 
Service in this City. 
Member the International Association of Distributors 
Member Feister Printing Co. 


sign tac ming Office, N. W. Cor. Mount & er Sts. 
Member I. A. of D BALTIMORE, MD. 


, The Will A. Moulton Co , and Registered 


References: Fuller & Fuller Drug Co., Chicago; Genessee Pure Food Co., LeRoy, N. Y.; Allen S 
Olmstead (Foot-Ease). LeRoy, N._Y.; California Fig Syrup Co: Dr N.C. Davis (Anti 
Headace Powders}: Cha'tanooga Med. Co: Kondons Manufecturing Co : S. Pfeiffer 


Mfg Co., W. H. Comstock Co. (Morses Indian Root Pills) and hundreds of: thers 


Suited Paste Brush Handles 


Made Expressly For 
Traveling 
Advertising 


Agents. 


Will fit inside of a bill 
trunk. Great convenience. 
HANDY, DURABLE, 

STRONG, RIGID. 


PRICE: 
7 feet, 2 sections, - 
10 feet, 3 sections, - 


This is our celebrated 


“UNEXCELLED”’ 


The 
made, 


- $1.25 
$1.75 


Donaldson Litho, Co, 


CINCINNATI. 


Best Paste Brush 

Popular every- 
where on account of its 
great durability. 


PRICES. 


$ inch, 
g inch, 
io inch, 


$2.75 each. 
3.00 each, 


3.25 each, 


Remit with order. None sent C.0.D. 


SEND YOUR ORDERS TO 


The Donaldson Litho. Co., Cincinnati. 
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CM, CM, 12s 


ESTABLISHED 1890. 


¢ 
CHARLES W. YORK, ¢ 


ill Poster and 
Distributor. 


HAVERHILL, MASS. 


8 | 


a eo. 


MINNEAPOLIS 2x5 


The Pride of the North-West has one Bill Poster, seek 


THE BRESLAUER BILL POSTING CO. 4 


I make a specialty of Distrib uting. 
Keference if required 


Lk & & oan 6 oO 2 oes 
weweweee ee SS 


“er eo ee ere ef FF 4+ 


Newport, Ky G. H. Otting & Son, 


Own and control all boards, Good Service 


Owns and Controls, without a single exception, 
EVERY PROMINENT BOARD 


Allen’ sPress Clipping Bureau 


San ~ a e° ‘ae vi tags V rs ie i - EVERY DESIRABLE HOARDING 
= , Reads ev every 9 eats vi pot seamen EVERY FIRST-CLASS LOCATION 


EVERY POINT OF VANTAGE 
THROUGHOUT THE ENTIRE CITY! 


stianta, Ga. 124 ar" st 


r'ngs Population of Denver. ALY 
hee, Puebl . 40.000; Colorado Springs, 38 , , P 
Colorado ity and Manitou, 20,000 tf YTS secluded and obscure stations, but he is not a bill 


> ter, and never will b 
. yoster, < eve 1 2. 
Butte, Mont. W.E.Kendrick, (29 | 
| poster aud sign advertiver. P.O. bex “ory Send paper as heretofore to 
122 *' &@G 
aN 
Chillicothe. Mo. z.8.Myers. 5, THE BRESLAUER BILL POSTING CO. 
;iap ona Watt Coming Gone antotustery -r | CHS" 
no pay Write bim, avy ‘by 


MINNEAPOLIS, 


The Adv, Novelty Co, 32, 34 and 36 E. 3d St 


CINCINNATI, OHIO 
Manufacturers of and dealers in Domestic and 
Imported Advertising Novelties. Cards 
Calendars, Panels, Shapes, &c 


Sass 


| 


oe BENJ. MILE 


| 
} 


‘Pittsburg, Pa. Pop. 500,000, 


i THERE } NOVELTY: ards ready fe orimmediate ship- 
.IS | 


*“ Wm Peden, <Advertisong Distributes, 
Sivustaucked up tnthisand atjoiniog cour 
ties, 31H) per low and up. aw jl ‘ . ee . P 
a, i 2, Certain malicious persons are circulating false 
GLY and misleading rumors to the effect that there 
DENVER, COLO. a ‘leading rumors to the effect that there ks 
The Curran Bill Posting @ Distributing Co es is an opposition bill posting firm in this city. NOT! . 
owns and controts al! bill boards and ad 7 y | 
vertising privileges in Denver, Puebio and + ; : P ‘ 4 : 
aplorado <p aly An insignificant sign painter has picked upa few 


‘Cincinnati, 0. Pop. 350,000. 


Unexcelled Distributing Service, 
W. H. Steinbrenner, SIL Vine, Cincinn«ti 


OREGON SIGN CO. 


Bil) Poste rs. Distributors avd Sigu Paint 
ers Box S74, Oregon City Oregon. ©€N7 


Wilmington, v2,.'25 ooo" 


Thos. P. Day & Co., 
MARSHALL, 


JNO. McCRAITH, MISSOURI. 


Makes a specialty of lithograph tacking. etc. 


Bill Posters and Distributors 


Special attention given to all orders. 


The Lime City Distributing —— 
HUNTINGTON, IND 

Population of city. 10,000" Cx yunty, 30,000, 

Prompt and reliable service at all times. 


Extabiished Isv. 
“TWIN CLIPLEs” bis: ributing Agency, 
HPlIsTRIBULORS, 
Office 6, Sixth Si Kraneh, ALLEG tENY 
J.T HUDSON, Mavager. 


The 


AGENTS WANTED 


‘To SELL 


Fine business for Agents selling 
ready-made Novelty Signs, 11x14 
inches printed on colored card 


ment. Hereare a few mentioned 
of soo varieties: Holiday Presents, 
Repairing, Csll Again, Fresh Over 


SIGN Bread, Dress Making, Fer Rent, iat 


ete. So percent profit Greatest sellerson record. ey 
Special prices for the next three months at $2.15 ' 


per 100 assorted cards prepaid. Order or write 


us to-day. 


Val. Schreier,Sign Publisher, Milwaukee,Wis 


SIDNEY, OHIO. = 


CHAS. P. RODGERS Owns and Controls all 4 
Boarcs for Posting, also Distributes Advertising 
Matter for the best houses in the country 

I Guarantee all work done to the interest of the 
advertiser. Give me a trial order. 


ah (. Curran, Greensburg, Pa. 


The only Biil Poster and Distributor in the town 
Owns allthe billboards Advertises all over 
the county. 


DISTRIBUTING 


SAMPLING 
TACKING 


CIRCUIT 45 TOWNS 
POPULATION 


ILLS. 


AURORA, 
THEATRE 
TRANSFER CO. 


PHONE 37. 


Send a trial lee of Posting or Distributing to 


THE WAUKESHA BILL POSTING GO. 
WAUKESHA, WIS. _u< 


MANSFIELD, Pa, 2am: 22°... 60,000 


TIOGA COUNTY, Population 
67 MAIN STREET, 


W. W. MOORE 


ASSOCIATION PRICES. 


Portraits and Buildings tor ait Purposes. 


SEND FOR SAMPLES. re 


Established 1873. DES MOINES, 


LICENSED CITY B BILL POSTER. 4 
s DISTRIBUTOR AND CARD TACKER 


IOWA. 
POPULATION 70,000. 


- W. 0. Husted a... . cmmmenedie 


- Post, Distribute and Tack the Entire City 2 2. . . 
= ESTABLISHED IN 1867. 


A MERRY CHRISTMAS... 


AND... 


..» A HAPPY NEW YEAR 


To all Patrons and Friends of the 


VANSYCKLE ADV. CO. 


INDIANAPOLIS, INDIANA. EST, 1899, 


_ 


10. W. VANSYCKLE, Mgr. 


—« FROM BUCKET TO BARREL «= 


WOLF BROS, 2:32" | 


DAYTON, 


GENERAL BILL POSTERS 


OHIO.- 
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34 THE BILLBOARD © 


we — ” - — —- 
C.F. Bangassere Co, 
CITY BILL. POSTERS AND 
DISTRIBUTORS, " 


Signs Tacked and sigus Painted, Own Bill. 
boards in our locality VO. Box 


MCMINNVILLE, OREGO? ) 


ITHACA. MICH. POP. 2.50.4 * 
JAS. DONALDSON, : 


Member | A ot D \ 
Hills posted samples put out Cirenulars dis 
tributed. Signs natled un Work 
vnaranteed 


FAYETTEVILLE,N.@, 


eaeehas Ors . ee Cuaters mae ae lu 
beet Row 70 ur 


chattannegs, Tenn. 


| Isa Railway and Manufac huarteng ¢ enter Pop 
ulation of City and Suburbs, so I dy 
Lratvatir right Ask Kk 1 Suthe rland Wed 
Co .P ie ah, Ky., or Lydia EK. Pinkham Wed 
Co... Lyon, Mass. For Prices and other infer. 
| mation, Address 


H. S HOLMES, “ees. sf. 
Jacksonville, Ill. 807 S$. Main St. 


Wim. Burke, member of and recommended 
by Io = beis Ko esa 


P. H. ZENDER & SON, “2% 


Bill Posters and Distributors. 


Own and control all Billboard4, 


SATISFACTION GUARANTEED. 


MEMPHIS, TENN. 


Van Beuren & Co., Bill Posters aud Lari. 
buters, 224 Seer wond Nie e!. ’ ft 


R. NOLAN ~ 
a a ee ‘Up-to-Date Bill Poster and Distributot 


LeMARS, IOWA . i fe se .| CALVERT, TEXAS. BOX 610. — ALPENA, MICH, 


We « cat 1 ; ake oon. if vou help us Try 


?2OPULATION 6, 000. it. First-class distributing doneonlv. Write us 


aboutit. Prices, $1.50 to $2.00 per thousand. 


yer VERT LUTHO.CO. AS 
DETROIT, MICH. ) ‘s, a 


>. 


| Member of the I. A. of D. Some of our patrons: | Contracts solicited for the distributing . 
WILLIAM O. LIGHT, | Dr. Kilmer & Co., r David Kennedy Corpora- and posting of all legitimate advertis Laconia, N. H. Pop. 15. 009. 
BILL POSTER. tion, Lydia E. Pinkham Med. Co. ing matter. Sanne billboards. show yes era House, Dbrivig Pan kod 
ietri ae J. F. “arri: nan, Man awer. 
Reference : First National Bank. empey k Wn, M. Meloy. Distributor [ 


17 oe, | OSS 


| THE MANHATTAN DETROIT. MICH —e BEVERLY, MASS. POP. 13,000. 
i PRESS-CLIPPING BUREAU. We distribute an circulars, sails ween oe ey LUTHER CAHOON, 


City Bill Pe 


sterand Distributor, 44 Cabot Street, 


y y P very scripii References given. CHAS. E. LONG. Owns and controls all Billboards ity 
‘i NEW YORK. LONDON. a a yh MEMY SIX Years in the business 
<a seer | THE HOW TO ADVERTISE Exsrgere Tumse Soho ail pope eNeien 
Knickerbocker eres poke idle He Knows Mow. : 


Soave wan see sew sore NATIONAL DISTRIBUTING CO, 982: POST BILLS carmsicis™™E™sge"at5y 


Supplies press clippings ran Trade Jour- 


UP-TO-DATE Stevenson & Solomon 
ie come mascot hora DISTRIBUTORS AND SIGN TACKERS, ak tunbincae ileeteneee Kansas City, Mo, Pop, 300.000, 
‘ : : ON. - = “ 
_ s oetial ous regular patrons. 297 Cass Ave. oo» * Detroit, Mich, L cepestamectites MICHIGAN. ee po an “4 “Tes ln. 0 a roy oer 
| Hon. CALVIN S. BRICE: eae an Lows th Jace sen, and Wyandotte om, \ 
: You have the best facilities of any- -. + LICENSED ... — ml ‘Ans nies Miata gi . 
mentienetin varies ALARRY GEAR, BILL POSTER jowarn y. 
a, é : - HOLSHOUSER 
| Blaney, Wm .E: Expert Ad writer, CITY OF EL PASO DE ROBLES, SAN LUIS OBISPO COUNTY, | ceqeeuniiaain:-eueeees ancl” 
i} a y; Station T, Boston, Mass. STATE OF CALIFORNIA, ADVERTISING AGENT . 
: : Bill Posti d Distributi for Central Califo R 1 tes Pron on 
Good jaleoenmen” o—— a ivaetia ion ae omy kind woltcited ot oameeahie toll we ware a of COVI N GTON, TE N N. 
‘ J B YOUNG San Luis Obispo County: El Paso de Robles, San Luis Obispo, San Miguel, Santa Margarita, Tem- | I control all Billl | 
~ : 8 s _— =m pleton, Creston, Fstrella, Cambria, Cayucos, Shandon, Bradley and Parkfield. Population 20,000 | all Billboards and solicit your work 


me CCI'TY ‘BILL POSTER H. H. JENNINGS & SON, i. HOWLAND Co Romo, 8 | 
m — AND DISTRIBUTOR “7, @ITY BILL POSTERS noe “eon tte ies Mec Co ota 
SATISFACTION ©. GUARANTEED. AND DISTRIBUTORS ) 


Vor full particulars address. 
ASSOCIATION PRICES 


___H. C. CROSSLEY, 
109 'N. FIFTH ST., - - IRONTON, OHIO. 


roru.s7o0000 | HARTFORD, GONN. | BRIDGEPORT, CONN. O:wevo.n.¥. F.€. mune, 
unre, 
ROCHESTER, N. H. Office: HARTFORD p Maer HOUSE. : Office: 2'2 MAIN Arm . Licensed ill Poster, Distributor and Si! 


Painter. 


NAMES i Atrereowrictats VT DD, EREGMAN, —-S KNO MEADVILLE, 


all new and not worked to death. Written lists 


| om 


ee 
‘ 


. . 
ladies addresses (who buy foods by General Distributor of All Kinds of Advertisi , 
ee ee eit an as per a ng Matter BILL POSTER- ecules 
1,000; 1,000 tax payers addresses (from this ‘coun- ALL WORK GUARANTEED. 


ty) for $3.00. Let me know your wants. Best of 


; references given. Address Correspondence solicited, when terms, quotations and references will be given if desired. HILLSBO RO, TEXAS. 
fe BOX CHAS. A, GRABOW, Peru, Ills, | 121 JAMES STREET. DAYTON, OHIO. Philips Bros..City Bill Posters and Dist ibw 
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W. E. DAVID 


Does Bill px sting. Distritn >a aed Sign 
ta rates at Clarksburg, WV: Vopula 
tion Sooo, Owns ait boards “Als so place 
work in 2S towns In West Virginia 

send for list 


Clarksburg. W. Va. 


Delaware, 0. G. D. McGuire. 


THE BILLBOARD 


YR A AM ALL DLA IAM MALL IIA AM ALALIALI ¢ 


THE EMPIRE CITY OF THE SOUTH 


Offers the Advertiser an unexcelled opportunity of reaching 
125,000 People through the guaranteed distributing ser- 
vice of the 


35 


R. R. GARVER _ 


BILL POSTER AND 
DISTRIBUTOR... 


NEW HAMPTON, 1OWA. 


Tucson, Ariz 2,000 ft. of boards | 


WM.KEID. Box. Hs, 2di. 


HARRY B. BUSSING, Manager. 


aoe _No. 608 TEMPLE COURT... NORWALK, CONN. 


ATLANTA, GEORGIA. 


KINGFISHER, OKLAHOMA. 
Jackson, Ga.,C. A, Henderson & Co. 
PLALSLALA BRR RIK 
. | can also cover any Town within 100 Miles of Atlanta. . 


WATERVILLE, MAINE, 
S. H. CHASE, sisrascror 


Manager pera House : 
I own and control all billboards in the city 


Member of I. A. of D. 


Member I, A. of D., —_——— #uents 
Atlanta feDonougn, Gri ty 


ap orritery : 

cust Grove, Jucks On, Flanilie, Macon, 
Ki reyth and Barnesville, tuelur les pe spun: 
toon of 175,000 


Bre EDW, B. BRIDGER’S Adv. Co. 
= 


ys 
7 
7 
a 
: 
CITY BILL POSTING 60. 
Y 


Peru.Ind. Chas. W. Stutesman 


Licensed City Bill Poster and Distributor. 


STERETT sin 'branciscos Cai! 
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“P 
a EROADWAY_ 


= Tt INCINNATI, 0= —_ 
35 MURRAY STREET, "NEW-YORK. 


Machines 
save 


Time, trouble and material 
You need them in your busi 
ness We have sizes for small é 
flents erd sizes fer large (( 
piants Some are operated | 


SD by hend. some by power 
No bill posting establish- 
ment is complete with . Vif 
\ yy 


cut cur mechines (Sy 9 
ZA 


Tnat primitive methods are 
out of date 


in this era of 


rrachinery This eépplies to the 


manufacture of paste for bi'l 


posters as well as to the most 


extensive industry whose 


machinerv investments 


represent millions 


You cant affcrd to 


neid 
Economy cictates 


mix paste by 


Frices ere reasonable 
Write for ful: par- 
ticulars. Be sure 
to menticn this 
farer when 


the use of 


our machines 
for the 


you write 


“THE CITY OF SPRINGS." 
“THE WESTERN SARATOGA.’ 


WAUKE H isa beautiful little city of about 10,000 popu 
lation : isa good field) for advertisers. We 


_ SIGN PAINTERS ~~~ 


We (lake a Specialty of 


BRUSHES f°? MECHANICS 


We are the Only Makers of the Celebrated 


SHORT BRISTLE FITCHES FOR CANVAS WORK 


ALSO GENUINE BLACK SABLE, RED SABLE AND OX HAIR PENCILS. 


HANLON & GOODMA* 
No. 55 FULTO™ SE REBT 


SEND FOR . . . e) 7 £ . , s s 
. « s CATALOGUE ao’ §&?: Dn 
ih -. BB, % a 


WAUKESH 


will Post your Bills, Siestthiete yout 
\our Signs in Citv of WAUKESHA, 
County. 


Advertising Matter and Tack 
also throughout WAUKESHA 


Satisfaction guaranteed. 
"WAUKESHA osc 
‘emgutmain se. WAUKESHA, "S010 
ra ne ER COs. Gar tomes scale ped doc 


. BILL POSTERS AND DISTRIBUTORS . . $ wesw» ana somtyat sow tet st harm mena 
CAMBRIDGE SPRINGS, PENN, 3 ico sssacc rs 
q a @ Relerence,  ndatentien Pub. Co. F ts 


POP. 10,000 
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THE BILLBOARD 


WADI DIRE DI DI DIMI DI DI I I I BU 


HE INTERNATIONAL ASSOCIATION 
OF DISTRIBUTORS. 


A mutual aid society 


a 


distrib 

This 
organization has rescued and reclaimed the business from the 
low state to which it had fallen. They abolished 
lax methods and dishonest practices, and have made their call:ng 
as respectable 


of men who make a business of 


uting samples and advertising matter from house to house 


have wholly 


Unni 
POM tATION 


and lucrative as any line of human industry. 


ii — 


Read Caretull The service of each individual member is 

y. guaranteed by all the other members col 
lectively. 
manner of a mutual insurance company. 


That is to say the Association is conducted much after the 
If any member is detected in violating his contract with an adver- 
tiser, said advertiser is immediately reimbursed by the Association for such amount as he may have paid the 
said derelict member, and the value of the advertising matter as well, the members at large being assessed pro 
vrata to make good the deficiency thus created in the funds of the Association. 
provided with a guarantee that does guarantee. 
tingencies of this character. 


In this way advertisers are 
A fund of $1,000 is always on hand in the treasury for con- 


Only distributors who are members of the International Association of Distributors are entitled to use 
the cuts (trade marks of the Association) incorporated in this advertisement. Infringements will be prosecuted vigorously. 
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List of Members in Good Standing Whose Services are Guaranteed by The International Association of Distributors. 


ALABAMA. 
Sheldon McMurray. 
COLORADO 


Bik sINGHAM 


LOSANGELFES—F. “g Sabichi, 125 N. Broadwy 


EVANSvI!I LE—F M Groves 

GREENSBURG-—-Fred -eitz & Son 
lin St 

SHELBYVILLE—T. F. Chafee & Son, 47 W. 
Pennsylvania St. 


24S Frank- 


1. BLUFFS -G N. Bowen 
-Charles W. Orris, 


CoOUN( 
Des MoImnes 
Mone st 


1601 Des 


MASSACHUSETTS. 
MATTAPAN—Flynn & Cushing. 
WoORCESTER-— Fiske Bros. 


ITHICA—James Donaldson. 


LINcCOLN—F. C. Zehrung, 1145 O Street. 
NEW YORK 
BUFFALO—W.A Molton, address Cleveland 
BiINGHAMTON—P M. Cooley. 99 State St. 
ROCHESTER—J E. Stroyer, 114 Weld St. 


LocKPORT—!ames H. Staats 
SYRACUSE—Geo. Castner. 
AUBURN—Wm. M. Kerr. 


OHIO.—Continued 
DAYTON— Marchael & McConnon 
YOUNGSTOWN—John M. Evans 


also controls Akron, Toledo. Buffaio, 


LEBANON—G, H. Spang, 405 Cumberland St 
RHODE ISLAND 

M. Weinstraub & Co. 

Lge ge 
NASHVILLE—Jas. L. Hill, 


PROVIDENCE 


. Cherry St 


IOWA. FULTON—Wm. Cook COVINGTON—H N. Holshouser 
Sioux City A B. Beall SALAMANCA—C. RK. Gibson. MeEMPHIS—R.S. Douglas 
Cepar RapIps—W.S Bye OSWEGO—Jos A. Wallace ELIZABETHTOWN— Herbert Smith. 


CHATTANOOGA—H. S Holmes 
KNOXVIL! E—Southern Bill Posting Co, 225 
Grand Ave. 
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OFFICERS FOR 1897. 


DENVER—COLORADC SrRINGS—Curran Bill MARLBORO—F. W. Riley. Lima—W. C. Terrill IOS. REID — 2 
Posting Co DANVERS- Wm. W. Wakefield, 36 Maple St. FiInpLay—L. M. Shannon, o38's N Main St : “ee remcent 
Vicror. Cripple Creek Dist.—Jos. A. Quinn, MARYLAND. , ee Zanesville Bill Posting and Kansas City, Mo 
Manager Quinn B. P. Co BALTIMORE—John H. Jones,Mount and Mc- Distributing Co. w“ sT > 4; ; nen 
* PUEBLO—Jesse Mitchell Henry St IRONTON— James H. Haynes. eal spi NNER......Sec'y-Treas 
CALIFORNIA. MICHIGAN. MANSFIELD—F. R, Endley, 232 W. Fourth st Cincinnati, O 
VENTURA—G. H. Sheppard DETROIT—Jno H. Owen, 55 Fort St. W. CLEVELAND—W. A. Molton, 84 Public Square WH CASI 


soliciting sSec'y 


Santa Crvuz—L. Daniels, g Locust St. IRON MOUNTAIN—A. D. Stiles, 219 W. Flesh- N. Y. and St. Louis, Mo Fort Wayne, Ind 
c ANADA. elm St Co_LumMBuUS—F. Altman & Son, 540 Main St G.W VANSYCKL) First Vice-Pres't 
BRANTFORD, ONT —Chas Murray Smith Port Huron—Lewis JT Bennett, 909 Mili- MAR ON—Marion Adv. Co, DN. Christian Indiana polis, Ind 
DELAWARE. tary St Manager. ———— 
WILMINGTON--Geo W Jackson, 24 Orange st. GRAND RApIpS—Geo. W. Leonard. Urpana—C. O. Taylor, 125 East Court St J. T. HUDSON second Vice-Pres't 
FLORIDA KaLaMazo—J. E. McCarthy. OREGON. Pittsburg, P 
PENSACOLA— John LL. Smart. BAy City—C. J Bloomfield, 211 Fifth Ave. PoRTLAND— John T. Williams 5 =o: em 
GEORGIA JacKson—Stevenson & Solomon, 115 Mill St. MCMINNIVILLE—G F. Bangasser. K.-S. DOUGLAS . Third: Vice-Pres't 
* ATLANTA—Ed W. Bridger, 608 Temple Court MISSOURI PENNSYLVANIA. Memphis, T 
INDIANA. Kansas CiTy—Joseph Reid, 617Grand Ave. PITTsRuaGH—J. T. Hudson pase, oem 
Fort Wayne—W. H. Case. 24 N. Miner St. WARRENSBURG—B. F. Brunkhart. PHILADELPHIA—Quaker City Distributing A 
TerkeE HavTE—Jas M. Dishon, 20S sthSt Lamar—A L. Wright. Co.. WA. Waters, Manager, toot Chest Executive Committee. 
INDIANAPOLIS—Geo. W. Vansyckle, 114 S. ST. Lovris—Will A. Molton, address: Cleve- nut St. EM. GROVE : - 
Illinois St land Ohio Office. WILLIAMSPORT-—S. M. Bond. ‘ ; - » Evansville, Ind 
ALEXANDRIA--W O. Henry. ST. JoSepH—A. }. Avery, Tootle Theater CARLISLE—Wm M. Meloy, Box 49 PHOS. KAIN.. Middletown, N.Y 
RIcH MOND— Dobbins Bros MINNESOTA. SCRANTON—John H. Beltz. W. FEF. PATTON Corinth. Miss 
* HamMMOND—Frank E. Gero ST. PAUL—J H Crownover, 39 Winnipeg Ave NANTICOKE-—Oplinger & Co. 
New ALBANY R. K. Brown Winona— Winona Cir. Dist. Co ALLENTOWN— W.E.Worman, 532 HamiltonSt 
a “cre- A H. Nethercott, 4115 Munro. Ma*KaTo—C.H.Grieble, Ir., 20g S. Front St. PoTTSTOWN— Jacob E. Amole High st 
HUNTINGTON—Benj Miles, 8 Everett st NEBRASKA WILKESBARRE—W. H. Burgunder 


xu 
Remember, 


That our members are all earnest, 


LeMaks—Wm O Light YONKERS—W. L. Mildrum & Co. TEXAS , 
ILE INOIS Utica— John Napier San ANTONIA—Albert V. Huth. sober, reliable men, whose standing 
CH1c4Go—John A. Clough, 77 Emerson Ave Troy—Mrs. M. FE. Dundon. Houston—Thos. F O') eary, 801 Capitol Ave : : 
Avrora—Harry W Marvin MippLETOWN—Thos. Kain, 88 South St GREENVILLE—Henry Barker, in their respective communities has 
CuNtToNn—A. Nicolai. BATAViIA—Albert R. Perry. 39 Jackson St. TERRELL—H C. Oury. : > 
NoRMAL—M. F Dillon NEW HAMPSHIRE VIKGINIA been TULOTOUSIN investigated before 
IDAHO MANCHESTE ey J Lefebvre, Box 483 STAUNTON~—J H. Bell. : 
Bose CiTy—Elmo Gordon & Co EW JERSE W. L. Robertson, Box 297 they have been admitted to mem- 
KENTUCKY NEWARK—E. M Slocomb, 369 Market St. LYNCHBURG—J. J. Hughes & Co., rait-12is 
Covin¢.TON—O. P Fairchild& Co 16F sthst LONG BRANCH—G M.C' attle Main St bership Our guarantee system 
Newrport—G. H Otting & Son, York St CAMDEN—Quaker City Distributing Co., ad- WiINcCHESTER—Cornelius Gibbens, Box 64, : 
Papucau—H. J Harth dress Philadeluhia WEST VIRGINIA makes the most searching invest 
LorisvILLE—E. T Heverin OHIO, PARKERSBURGH— Cheuvront & McPhail a 
ASHLAND—John M Hutton CINCINNATI—W. H. Steinbrenner, 51g Main WHEELING A. W. Rader yauion lnperative Phere are no 
Ow. sBoRo—Owen-boro Bill Posting Co street. WISCONSIN 
LOUI IANA SPRINGFIELD—H, H Tyner, 22 N. Race St. WATERTOWN F C. Volkmann. 110 N ond st loafers, no idle boys, no Irrespon 
New ORLE ANS—C, H. Young & Co LANCASTER— Mrs. Clara M. McNeill, Main St APpPleTON—Wm E. Cadman A 
MISSISSIPPI AKkON—W A. Molton, address Cleveland MILWAUKEE--Walter D. Dixon sible ne’er-do-wells in the ranks ot 
CoRNITH—W. E. Patton, Box 164 TOLEDO—W. A Molton, address Cleveland OsHKusH—J. C. Williams, 24 Height St 
MONTANA WCcOSTER —Geo Kettler. 88 W Larwill St. WYOMING. the International Association of 
ButTe—Harnois & Kendrick PorTSMOU tH—R. W. Lodwich, 118 W. ardSt. LARAMIE—H. E. Root. 
MAINF. DELAWaR —Geo. D McGuire, 1695. Frank- WASHINGTON Distributors 
GREENVILTE—J] W Murphy. lin St. ; 7 DAYTON—Geo E. Day. Day's Block. 
PORTLAND—Jas A. Martin, 123 Exchange St. ATHENS—C. T Crippen, Union St. WASHINGTON, D.C 
» B .xGok—Thomas W Burr, 47 Hammond Clarence D. Wright, 432 Tenth Street. 
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1369 TAUNTON BILL POSTING CO. 1897 


>» BILL POSTERS AND « 
% DISTRIBUTORS .. 


sre tnelanae DEPARTMENT WAGON SERVICE 
HOUSE-TO-HOUSE DISTRIBUTION. 
Members of the |. A. of D 


al References by permission 
HANSON & CO. Druggists CLINTON SPROAT Druggist 
H. D ATWELL, Bus Mgr Ady Department BC Fair 


Others if desired 


A. B. WHITE, MGR, AND TREAS. 
MUSIC HALL STORE. - TAUNTON, MASS. 


PAULDING, OHIO. 


Distributor. Work guaranteed 


/V TF 1S NOW ALL RIGHT. 


LOUISVILLE 'S.NOW Au. puait, 


THE NEW BILL POSTING FIRM, THE 


FALL CITY BILL POSTING oD. 


Is only six weeks old, and has more Billboards than were ever in Louisville. 


All new billboards built of best tongue and grooved lumber, all old ones covered 
with sheet iron. Locations evervwhere the best. Service guaranteed to be satis- 
factory Bac mm 1 and controlled by men with vears of experience in the bill posting 
and advertising business. You all know how rotten the service has been in Louis- 
ville for vears We've skinned the old town, and in this short time can and do give 
If vou appreciate our enterprise, send us your work. - 

We have removed from our temporary office on Green street to large and com- 
modious quarters at 348 West Jefferson, second and third floors—Bill Posting and 
Advertising 
Printing, Poster Printing Designing and Art Department, third floor. 
and desks for traveling men, agents, etc., who are always welcome, 
make our offices their headquarters while in the city. 


FALL CITY BILL POSTING CO., 
No. 348 W. JEFFERSON ST. 


GREENVILLE. MICH, Pop. 4,000 et ee 


eee ESTABLISHED 1860. 


~ GEO. M. LEONARD cee 


Bill Posting and Distributing. 


- « e GRAND RAPIDS, 


MICHIGAN. i 
WALKER & CO., StH 


BILL POSTERS AND GENERAL ADVERTISERS, 
NO. 45 ROWLAND STREET. 


DETROIT, MICH. 


FP. W. French, 


BRANTFORD, CAN. 
POP. 17,000. 


Chas Mo Smith & Co., Bill Posters and bis 
tributors, own ard control 2,000 feet of 
boards, Reitable distribution. f 


R W. STORRS, 


De Funiak Springs, Fla. 
Can cover all West Florida outside of lea 
sacola in any manner desired. tf 


Mattapan, Mass. 0.L. Cushing 


Cirealar Uistriburor and Gen. Advertiser. 

— ulars and Samples ie xl service 

refullw dis bean 
and Monroe Ce 


SPARTA, WIS. 


i signs tacked up in Sparta 
Population city. 4 Ret Miles Medical Co 
, The ‘Leader, Sparta wr 

c. R. GARRETT. 


NOR” H PLATTE, NEB. Pop. 4,000 


bp vate LLOYD 


mace including (pera House 


Private offices 
and invited to 


ntrols all 


higt smaller towns. Pop. from 400 to 

Hav ap me Hox — Sarsaparilla and swrup of 
! > thy rk for two vears, ane many others 
More boards than any citv of its size in the 


State W. H. GE EOR 


GE, 
Bill Poster oa Distributo 


Springfield, Mass. 
Wm. C. LeMoir. Chas. W. Perkins 


LeMOIR & PERKINS, 
City Bill Posters 


Haverhil!, Mass. —> 


J.F.WEST. 
BILL POSTING AND DISTRIBUTING 


In all their branches, owning all billboards 
Own and 


ADVERTISING as ous 
NOVELTIES “<""* 


NEW-USEFUL-UNIQUE! 12.000 
THERMOMETERS LINEAL FEET 


POPULATION 100,000. 


H. W. WALKER. 


oa 


rominent billboards in the city. All 
arand ratlroad crossings lighted by 
Secure space now. Don't wait. 


control all the p 
service, street c 
Good night or day 


SS 
The American 
Mfg Concern, 


JAMESTOWN, 
*. ¥. 


Advertising 


srmometers . + H - ~— 
wearer pill BOARDS Population, City, 12,195. CITY 
WOODEN NOVELTIES Population of District that do trading ous| BILL - POSTER 
Traveling and Local ON PRINCIPAL Get their Pay Here, AND 
AGENTS WANTED! STREETS AND —_ - DISTRIBUTOR 


Reference: Liggett and 
Meyers Tob, Co., st.Louis. 


CAR LINES. “The Wonds are Fall of Mining Camps and Womanity.” 


THE WESTERN SARATOGA... 


WAUKESHA, WIS. 


We pay large commissions, and 
are responsive. 
Correspondence Solicited. 

We are Largest Makers of 
advertising thermometers and 
wooden advertising novelties in 


$e063883838838 58 


TRY US! 


#* & We guarantee you a front- 
# # door house-to-house distribu- 
#* »# tion, and all distributing is 
# # done under the supervision of 


_#* # athorough and experienced 
& & Superintendent who attends 


* #% to the Distributing Depart- 
# * ment exclusively. 


| m™GURR AN Company 


DENVER, PUEBLO and COLORADO SPRINGS 
GENERAL OFFICE, — 


ON EARTH T© DO BUSINESS! 


Departments and General Offices, second floor; Sign Advertising, Poster | 


LOUISVILLE, KY. | 


Ashtabula, O. 


POPULATION, 15.000, 


J. L. SMITH, 
City Bill Poster and Distributor, 


Also owner and Manager of SMITH’S OPERA 
HOUSE, and owner of the popular 
HOTE!t. JAMES 
I've always time to answer correspondence. 


WASHINGTON, PA. POPULATION, 12,000, 
ANDY B. MEANS, 


Bill Poster and Distributor. Owns and controls 
alt Billboards in the town. 


Residence, 31 W. Chestnut St. P. O. Box 4 


PLATTSBURG. - = MISSOURI. 
MORRIS, Bill Poster & Distributor. 


Satinfaction ( Guaranteed. 


GEORGE w. CHURCHILL, 


Licensed Advertiser and Distributor of all kinds 
of Printed Matter. 
231t-11 Corning Ave. PARSONS. KANSAS. 


GEORGE PROTZMAN, 
City Bill Posterand Advertising Agent. 
Box 245 _ ROSE BU RG. OREGON. 


L. W. ELY, 


| Licensed Bill Poster, Di-tributor, Card and Sign 


| WELLINGTON, ee owe 


Cc. P. THOMAS, City Distributor. 


Tacker. Circuit of 15 towns. 


(OHIO. 
MARIETTA, OHIO. Population, 14 000. 


All kinds of 
Distributing promptly atten led to. 


BEST SERVICE. 


PITTSBURG, KANSAS. W. W. BELL 


| 1,500 Running Feet. 


BEST LOCATIONS. 
BEST WORKMEN. 


SPRENGER .¢s. 


BEST 
BILL POSTER, DISTRIBUTOR. 
POUGHKEEPSIE, N. Y. 


276 Locations. 
Member New York State Bill Posters’ 
Association. 


‘Wright's Distributing Service 


432 10th St,, N. W. 
saeoornemaeteminaie D. .C. 


NOVELTICS. 


JAMESTOWN, N.Y. POPULATION 90,000 


MEMBER |. A. OF D. AND P.C.B.P.RS 


“NE 7 ee ee 


“~« JOHN T. WILLIAMS. 
AMERICAN MFG, Manager Northwest Bill Posting and Advertising Co, 346 MORRISON STREET. 
Wwenpoerens CONCERN, ESTABLISHED 1868. 


AMERICAN ADVERTISING AND BILL FOSTING GO, isnse tara sra: § 
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THE BILLBOARD 


SETTER BROS & C 


COLLINS CENTER. 
NEW YORK. 


We sell Goop 


class in every respect. 


NGRAVING BLOCKS 


Cheaper than any other firm on earth. By Goop Engraving Blocks 
we mean blocks that are in every way strictly high-grade and first- 
We have sold over 100,000 of these blocks 
in the past five years, and our trade is increasing at such a rate 
that we expect to sell as many more in the next twelve months. 
That is the best testimonial we can offer of the quality of our blocks 


Plain, 
Cherry and 


Basswood 


RULE. 


REGLET. 


Type Stock Material for Small 
Wood Cut Work. 


BLACK BOARDS. 


BULLETIN BOARDS. 
LITHOGRAPH BOARDS. 
AND PASTE BOARD. 


LUMBER. 


DON’T FORGET THE ADDRESS: 


C. F. Ansell, Mfg. Coupon Theatre 
Ticketa and Diegram Ticket Racks 


Lowest es. Alwaysontime. No mistakes. 
155 Washington Street, Chicago. 


In offering the services of the 


United Press 
News Bureau 


We beg to announce that we have 
succeeded to and united the several 
business interests heretofore con- 
ducted by the Register Press Clipp- 
ing Bureau, the Press Cutting Co., 
the United Press Clipping Bureau, 
and the E. S. Morrison Press Clipp- 
ing Bureau. 

We are now occupying a space of 
eight large offices 

With a carefully trained force of 
proficient readers 

And have an exchange list that 
thoroughly covers every section of 
the United State and Canada. 

We feel no hesitancy in asserting 
that we can fill any order entrusted 
to us. 

Service equal to the best at a 
price as low as the lowest. 

New customers we will serve on 
trial for two weeks, without charge, 


* provided that if we get an order we 


charge from the start. 
»® We solicit your patronage. 
Respectfully ; 


‘ted Press News Bureau, 


184 Van Buren St., 
bs mm, CHIME 


i? od 


WILMINGTO 


DELAWARE 


POPULATION, 75,000. 


Wilmington Bill Posting, Distributing and Advertising Co., 


ESTABLISHED IN 1853, 
JESSE K. BAYLIS, GEO. W. JACKSON, PROPRIETORS. 
D. K. JACKSON, SUPERINTENDENT. 


Own All Prominent Boards Throughout the City. 


Satisfaction Guaranteed on All Work. 


OFFICE: GRAND OPERA HOUSE. 


WILMINGTO 


DELAWARE 


POPULATION, 75,000. 


VERD ) POSTER INKS 


Ant You One OFTEN? AULT WIBORG (@ ma 


Matter and Tack Signs throughout Waukesha County. 


Moulton Distributing Co The 


WAUKESHA 


Is a profitable field for advertisers ! 


NICAGOs 


WAUKESHA 


Bill Posting Company, Chas. G. Mevis, Mgr., Room 2, Boston Iron Block, P. 


O. Box, £05, 521 Main Street. 


a: 


We Post Bills, Distribute Advertising | JAK 
Member of Will A. 


SETTER BROS. & Co. 
COLLINS CENTER, NEW YORK. 


eS S., 
THE CLIPPING BUREAU 


KEEPS YOU POSTED. 


a 
AN 

U 
rN We read practically all the W 
AX daily and weekly newspa- 
“IN pers of the country, receiv 
a ing them direct from the 

publishers and cutting out 
Ps those items of designated 
interest to our clients a/ 
ONC. 

All the latest literature 
, On any subject selected at 
your order. 

Material for trade and 
class papers, addresses for 
the catalogues, booklets and 
printed matter of business 
houses, personal mentions, 
articles for speeches, lec 
tures, sermons, books, obit 


LAC’: 


7 
> 


€ 


uary notices, advertise 
ments, etc., etc. 

Sending you clippings 
from our New York and 


Chicago offices direct, if so 
» desired, as well as from our 
main office in Boston, we 
can get clippings to you 
more fresh than those fur 
nished by others. 

Write for further data 
and prices, which are the 
lowest, work considered, of 
any bureau in existence. 


THE NEW ENGLAND 


a NEWSPAPER BUREAU, 
“fe 146 Franklin St., Boston 
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eorge M, Lequard, Retiauie Yisyribater 
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THE IDEAL BILL POSTING PLANT OF AMERIGA. 


*IIDSSSESS Eee 


HARRY .. MONSON 


No. 4 MURRAY STREET, 


... NEW YORK @ITY.... 


= BETTER BILLBOARDS. 
| ‘ae MORE BILLBOARDS. 
ee MORE PERFECTLY LOCATED BILLBOARDS. 
‘Se Located on the Main Thoroughfares, Drives, Boulevards, Cycle Paths 
a and Gar Lines. 
Se r BILLBOARDS BUILT OF GALVANIZED IRON-:NO UNSIGHTLY @RACKS OR BREAKS IN THE POSTERS 
AW PLACED ON THESE BOARDS. 
‘<n3 Locations at all Prominent Ferries, at all Prominent L Stations, on the lines of every Railroad 
& 3 entering New York and on Broadway. 
pt 
P J 
ei 


> SBE MUNSON’S BOARDS..... 


: . At Herald Square, Broadway and Thirty-Sixth Street; Broadway and Forty-Second Street; Broadway 


and Worth Street; City Hall Station; Cortlandt Street L Station; Brooklyn Bridge; opposite the Penn- 
sylvania, Erie, N. ¥Y. & N. J. and Lehigh Valley Railroad Depots. 


SEE MUNSON’S BOARDS..... 


Along the lines of the New York Central, the New York & Northern, the New York, New Haven and Hart- 


ford, the New York & Harlem, and the New York & New England Railways. You can’t reach this traffic 


except on Munson’s Boards. 


You can thoroughly and completely and exhaustively cover New York City on Munson's Boards exclusively. You 


can not advertise New York as it should be done unless you use Munson. 


Harry Munson’s New Offices are the largest, finest and best located Bill Posting 
Establishment in the World. 


... HARRY MUNSON... 


NEW YORK. 
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